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HEARST:  WHERE 
JOURNAEISM  OE 
DISTINCTION  IS  AN 
EVERYDAY  STORY. 


A  SEX  ABUSE  SCANDAL  OR  AN  ABUSE  BY  THE  SYSTEM? 


The  allegations  were  horrible,  but  as  the  Seattle  Post-Intelligencer's 
five-month  investigation  found,  the  truth  was  even  worse.  Forty-three 
people  in  Wenatchee,  Washington,  were  charged  with  an  incredible 
29,000  counts  of  child  sex  abuse.  Most  of  those  accusations  were 
proven  to  be  unfounded.  An  out-of-control  investigation  and  pros¬ 
ecution  by  local  and  state  agencies  needlessly  ruined  dozens  of 
lives.  In  this  shocking  series, "The  Power  To  Harm,"  based  on  hun¬ 
dreds  of  interviews  and  thousands  of  documents,  reporters 
Andrew  Schneider  and  Mike  Barber  described  a  system  that  actual¬ 
ly  wound  up  hurting  most  of  those  it  was  designed  to  protect. 
Revealing  the  tough  issues  that  need  to  be  addressed  is  one  more 
way  Hearst  Newspapers  touch  their  readers’  lives  every  day. 
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of  News  Technology 
with  The  Associated  Press 


ASSOCIATED  PRESS 

www.ap.org 


From  the  telegraph  to  the  satellite, 
the  AP  has  led  the  way  in  news 
transmission  technology. 


Visit  AP’s  booth  at  NEXPO98  in  Orlando 
to  see  how  far  the  AP  has  come  —  from 
the  days  of  dots  and  dashes  to  digital 
delivery  in  the  next  millennium. 


AP’s  Special  Stage  Presentations  at 
NEXPO98  in  Orlando,  Fla. 

Booth  1101  June  20-June  23 


•  Karl  Kuntz,  managing  editor  graphics. 

The  Columbus  Dispatch,  talks  about  getting 
the  most  from  AP  technology  —  the  NCzoooe, 

AP  Server,  AP  Preserver,  Piranha,  AP  JobMinder 
and  more  —  and  what  it’s  like  to  take  a 
newspaper  digital. 

Saturday-Sunday:  10:30  a.m./i:30  p.m./3:30  p.m. 
Monday:  1:30  p.m./3:3o  p.m. 


•  AP  on  the  Web 

Find  out  about  AP’s  array  of  Internet-based 
services  for  receiving  news,  graphics  and  photos, 
with  a  special  emphasis  on  the  AP’s  new 
Web-based  services  for  smaller  papers. 
Saturday-Monday:  11:30  a.m./2:30  p.m. 


•  FLASHl  The  AP  Covers  the  World 

A  special  brief  video  presentation  covering 
150  years  of  the  AP. 

Saturday-Monday:  12:30  p.m./4  p.m. 
Tuesday:  10:30  a.m./i2:30  p.m. 
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A  lot  of  school  administrators  are  acting  like  they  do. 
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Journal  Register  and  Gannett  pay  $400  million  for 
Goodson  papers:  both  expand  clustering  in  Northeast 
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Mexican  man  interviewed  for  NC.  paper  was  arrested 
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Reader  Services 


MAY 

24-27  International  Press  Institute  World  Congress  and 

47th  Cieneral  Assembly,  Hotel  MEZ,  Moscow,  Russia 
31-3  NAA  (Classified  Conference/Research  Conference, 
Westin  (Copley  Place,  Boston 
31-3  World  Association  of  Newspapers  (FIEJ)  Info 
Ser\’ices  Expo,  Okiira  Hotel,  Kobe,  Japan 


■ggi  How  to  Contact  Editor  &  Publisher 

^||||  ■  Mail:  11  West  19th  Street. 

New  York,  NY  10011-4234 

■  E-mail:  edpub@mediainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 


JUNE 

3- 5  INiMA  Annual  International  Conference,  Amsterdam, 

Netherlands 

4- 7  Investigative  Reporters  and  Editors  Annual 

(Conference,  New  Orleans 

9-10  Independent  Free  Papers  of  America,  Pre-Publishing 
(Convention,  Sorat  Hotel,  Berlin,  (iermany 
11-13  Association  of  Alternative  Newsweeklies  Annual 
Convention,  Capital  Hilton,  Washington,  D.C. 

13-17  International  Newspaper  Financial  Executives 
(Conference,  The  Fairmont,  San  Francisco 

17-20  Association  of  Free  Community  Papers  Annual 
Meeting,  Hotel  Nikko,  San  Francisco 
17-20  Native  American  Journalists  Association  Annual 

(Conference,  Tempe  Mission  Palms  Hotel,  Phoenix 

17- 20  Newspaper  Purchasing  Management  Association 

Conference,  Harrah’s,  Las  Vegas 

18- 21  National  Society’  of  Newspaper  Columnists  Annual 

(Convention,  Humphrey’s  Half  Moon  Inn  &  Suites, 
San  Diego 

19- 21  Cooperative  Marketing/Sales  Conference,  Orlando 

World  (Center  Marriott,  Orlando 

19- 21  NAA  Connections  ’98,  Orange  County’  Convention 

(Center,  Orlando 

20- 23  Nexpo  ’98,  Orange  County  Convention  Center, 

Orlando 

21- 24  NAA  Marketing  Conference,  Orlando  World  Center 

Marriott,  Orlando 

24-27  National  Association  of  Hispanic  Journalists 
(Conference,  Hyatt  Regency,  Miami 
24-27  Association  of  American  Editorial  Cartotrnists 
Convention,  Caesar’s  Palace,  Las  Vegas 

JULY 

29-3  National  Association  of  Black  Journalists 

(Conference,  Grand  Hyatt, Washington,  D.C. 

AUGUST 

5-8  Association  for  Education  in  Journalism  and  Mass 
(Communication  Convention,  Hyatt  Regency  and 
Sheraton  Inner  Harbor,  Baltimore,  Md. 

5-8  Asian  American  Journalists  Association  (Conference, 
Sheraton  Hotel  and  Towers,  (Chicago 
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Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 
billing  questions,  write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
managing  editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor  Shop  Talk  at  Thirty 

•  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 
Submit  to  Letters  to  the  Editor  or  Shop  Talk  at  Thirty, 
c/o  George  Garneau. 


a  E&P  Archives 

•  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://w\Nw.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  new 
media  division  at  ext.  504. 

■  Editor  &  Publisher  is  available  in  microfilm  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 


Editorial  Reprints  Permissions 

^^ijm  ■  To  order  reprints  of  articles  contact  Reprint  Services. 
Phone:  (612)  582-3800 
■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  information  services  manager  Shqipe  Malushi 
at  ext.  351. 


Mailing  Lists 

•  Editor  &  Publisher  does  not  release  its  subscriber  list. 

■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/database  representative 
at  ext.  172. 

Web  SIte/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://www.mediainfo.com. 
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News  By  The  Numbers 

Even  the  most  well-written  story  is  a  bad  one  if  the  math  is  wrong 


IN  THE  GRAND  scheme  of  things, 
most  journalists  rank  numbers 
somewhere  below  cockroaches. 
Truth  be  told,  a  good  many  of  us 
majored  in  journalism  to  avoid  math 
courses. 

And  yet,  as  Victor  Cohn  points  out 
in  Neu’s  and  Numbers,  we  re  ultimate- 
h  forced  to  confront  math  am  wa)’. 

"We  journalists  like  to  think  we  deal 
mainly  in  facts  and  ideas,”  says  the  for¬ 
mer  Washington  Post  science  editor, 
“but  much  of  what  we  report  is  based 
on  numbers.” 

Who  could  argue?  Government  bud¬ 
gets,  economic  forecasts, 
environmental  studies, 
unemployment  figures  — 
the  whole  flow  of  daih’ 
news  is  shot  full  of  num¬ 
bers. 

But  lots  of  us  simply 
aren’t  terribly  good  at 
math.  Plenty  of  journal¬ 
ists  received  SAT  quanti¬ 
tative  scores  that  paled 
in  comparison  to  their 
verbal  rankings.  No  wonder  our 
attempts  to  deal  with  numbers  often 
just  don’t  add  up. 

We’d  do  a  better  job  if  we  kept  a 
few'  principles  in  mind: 

USE  COMPARABLE  FORMS 

“Three-quarters  of  college  students 
reported  monthly  alcohol  use  in  1990, 
compared  with  tour-fifths  in  1980.” 

Quick!  Which  is  bigger  —  three- 
quarters  or  four-fifths?  How  much  big¬ 
ger? 

We  should  never  force  readers 
through  such  mental  gymnastics. 
Three-quarters  is  Four-fifths  is 
80%.  Onee  w'e  start  comparing  apples 
with  apples,  the  comparison  makes 
some  sense.  And  it  also  reveals  that 
college  drinking  habits  didn’t  change 
all  that  much  between  1980  and 
1990. 


Hart  is  senior  editor  for  writing  and 
staff  derelopment  at  the  Oregonian, 
Portland,  Ore.  (phone  503-221-8229; 
fax  5()3-294-50I2;niail  I320S.W. 
Broadway,  Portland.  OR  9~^2<) I;  e-mail 
jackhart®  neu 's.  oregon  ian.  com  ). 


MAKE  IT  MEANINGFUL 

“Police  and  fire  rescue  crews  divert¬ 
ed  traffic  around  the  landslide,  w  hich 
was  estimated  at  1 ,000  cubic  yards,  or 
about  the  size  of  a  house.” 

Hooray!  Here’s  a  writer  sympathetic 
enough  to  readers  to  understand  that 
most  of  them  have  absolutely  no  idea 
how  much  1 ,000  cubic  yards  of  land¬ 
slide  might  be.  The  simple  comparison 
with  a  volume  we  all  understand 
made  the  size  of  the  slide  understand¬ 
able. 

VISUALIZE  THE  THING  THE  NUMBERS 
OESCRIBE 

“I’he  John  Day 
drawspan  bridge  has  a 
center  section  that  pivots 
1 80  degrees  to  allow 
boats  to  go  through.” 

Oh?  Think  about  it.  A 
pivoting  span  must  open 
90  degrees  to  let  traffic 
through.  A  span  that 
rotates  180  degrees  sim¬ 
ply  closes  again. 

USE  ONLY  WHAT  YOU  NEEO 

“In  all,  conser\’ation  groups  sought 
tt)  halt  42 1  proposed  national  forest 
timber  sales  containing  2.5  billion 
board  feet  of  timber.  That’s  more  than 
half  the  4.8  billion  board  feet  the  U.S. 
Forest  Ser\'ice  plans  to  sell  on  the  1 3 
national  forests  in  Oregon  and 
Washington  this  year.” 

The  truly  essential  point  here  was 
that  the  conservationists  wanted  to 
stop  more  than  400  sales  containing 
more  than  half  of  all  the  timber  the 
Forest  Serv  ice  planned  to  .sell  in  the 
two  states.  The  other  figures  just  con¬ 
fused  the  issue. 

DON'T  OVERDO  IT 

“Stacey  King  scored  2.5  points  and 
made  a  key  three-point  play  with  1 :0 1 
left  Wednesday  night  as  top-ranked 
Oklahoma  beat  Kansas  State  86-82,  the 
Sooners’  28th  consecutive  victory.” 

As  a  general  rule,  more  than  three 
numbers  in  a  paragraph  turns  the 
copy  into  sludge. 

This  example  was  a  lead,  by  the 
way.  Filling  a  lead  with  numbers  is  like 


:  nailing  a  locked  gate  to  the  front  of 
1  the  story. 

I  SIMPLIFY 

“[T]he  Golden  State  will  have  52  rep- 
j  resentatives  in  the  House,  seven  more 
I  than  in  the  198()s.That’s  the  largest  del- 
:  egation.  and,  at  1 2%,  the  largest  share 
j  of  House  seats  held  by  a  single  state.” 

I  For  many  new  s  developments  you 
j  only  need  one  hard  number, 
i  Every  thing  else  can  be  expressed  in 
:  terms  of  comparison  with  that  ba.se. 

I  The  story  on  California’s  congressional 
i  delegation,  for  example,  built  every- 
i  thing  art)und  the  number  52.  It  didn’t 
!  include  the  number  of  ('.alifornia  rep- 
:  resentatives  in  the  1 980s  or  the  total 
i  number  of  House  members.  The  w  riter 
I  did  the  math  for  us,  and  we  only  had 
:  to  read  the  numbers  that  counted. 

j  AVOID  EXCESSIVE  DETAIL 

“In  1992-9.5,  the  first  full  year  of 
i  music  programs,  the  district  spent 
:  $  1 1 2,216.  ITie  music  budget  for  this 
I  year  is  $526,109  —  $6.15  for  each  of 
i  the  52,996  district  students,  which  is 
I  .11%  of  the  district’s  $550,029  million 
j  general-fund  budget.” 

Instead  of  smothering  readers  in 
j  detail,  we  could  have  said  that  this 
i  school  district’s  music  budget  of 
I  about  $526,000  was  a  little  more 
I  than  $6  for  each  of  the  di.strict's  stu- 
i  dents.  In  a  separate  paragraph,  the 
j  story  could  have  included  the  fact 
j  that  the  budget  had  nearly  tripled  in 
I  five  years,  but  was  still  only  about  a 
I  thousandth  of  the  district's  $5.50  mil- 
j  lion  budget  total. 

j  DO  THE  MATH 

“List  vveek,Tri-Met  s  lx)ard  of  direc- 
j  tors  adopted  a  plan  that  calls  on  the 
!  agency  to  add  125,000  new  riders  a 
j  day  by  1998.  It  would  be  a  big  jump.” 

The  proposal  to  boost  ridership  on 
I  Portland's  bus  system  hit  print  on 
j  .March  9,  1995-  Four  years  and  2~’l 
:  days  remained  until  the  beginning  of 
I  1998.4  X  565  +  2^1  x  125,000  = 
i  216,5‘’‘5,(K)0. 

A  reader  who  saw  the  figure  wrote, 
j  “I  agree.  A  big  jump.  Gonna  have  to 
i  run  a  line  to  C!hina  and  India.”  ■ 
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Restricting  Press  Access  To  Schools 
Teaches  The  Wrong  Lesson 

Emboldened  by  public  loathing  of  news  media  circuses, 

school  administrators  across  the  country'  are  putting  their  cam¬ 
puses  off  limits  to  journalists. 

As  articles  beginning  on  page  8  make  clear,  principals  these  days 
are  barring  the  schoolhouse  door  with  an  almost  Pavlovian  consisten¬ 
cy.  It  doesn’t  seem  to  matter  what  brings  reporters  and  photographers 
to  the  scho«)l  grounds  —  a  public  emergency  or  a  trifling  feature  story 
—  administrators  have  the  same  response:  Just  keep  out. 

Some  schools  are  adopting  press  access  policies  the  government  of 
North  Korea  might  envy  In  California,  for  instance,  the  San  Juan 
Unified  School  District  wants  to  require  reporters  to  be  escorted  at  all 
times.  These  “minders,”  as  the  old  Soviet  bloc  regimes  used  to  call 
them,  would  ensure  that  journalists  not  broach  forbidden  topics  such 
as  religion  or  sex.  Forget  what  the  U.S.  Supreme  Court  said  three 
decades  ago  —  in  the  San  Juan  district,  students  apparently  do  check 
their  First  Amendment  rights  at  the  schoolhouse  gates. 

Of  course  schools  need  to  protect  children  in  their  care,  and  jour¬ 
nalists  must  exercise  common  sense  with  young  students.  But  sealing 
the  schoolhouse  from  public  access  doesn’t  protect  kids  —  it  can  put 
them  at  risk. 

Just  consider  news  from  the  school  year  now  closing:  Kids  shooting 
kids  in  a  middle  school  ambush,  sexual  crimes  by  teachers  reported 
all  over  the  country’,  and  American  students  rated  below  the  rest  of 
the  developed  world  in  science.  These  serious  events  cry'  out  for  more 
public  scrutiny,  not  less. 

Schools  are  not  the  fiefdoms  of  administrators. They  are  owned  and 
operated  in  the  public  interest.  And  journalists,  as  the  eyes  and  ears  of 
parents  and  the  entire  community',  have  the  right  and  responsibility  to 
know  what  is  going  on  inside  schools. 

The  Fourth  Estate  By  Steve  Greenberg 

SAN  DIEGO  TRIBUNE  •  CHICAGO  DAILY  NEWS  •  MIAMI  NEWS  • 
ST.  LOUIS  GLOBE-DEMOCRAT-  SAN  ANTONIO  LIGHT -NEW 
YORKNEM'SDAY-DALLAS  TIMESHERALD-MEMPHISPRESS- 
SCMTAR-CLEVELANDPRESS-RICHMONDNEWSLEADER- 
LOS  ANGELES  HERALDEXAMINER-ELPASO  HERALD  POST- 
PHILADELPffiA  BULLETIN  -  SACRAMENTO  UNION  -  DAYTON 
JOURNAL  HERALD  -  SANTA  MONICA  OUTLOOK  -  BALTIMORE 
EVTINING  m  -  NASHVILLE  BANNER  -  ARKANSAS  G.AZETTE  - 
HOUSTON  POST-COLUMBUS  QTIZEN-JOURNAL-COLORADO 
SPRINGS  SUN-PnrSBURGH  PRESS -SHREVEPORT  JOURNAL- 
BUFFALO  COURIER-EXPRESS  -  PATERSON  NEWS  •  HARTFORD 
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Favre  clarifies 
diversity  stand 

IN  THE  APRIL  25  issue  (“Racial 
Exclusion  Erom  J-School  to 
Newsroom,”  p.  12),  an  article  on  a 
speech  I  made  at  the  NAA  convention 
said  I  criticized  a  proposal  by  the 
“National  Society  of  Newspaper 
Editors.”  Obviously,  the  reference 
should  have  been  to  the  American 
Society  of  Newspaper  Editors. 

But  that’s  not  my  complaint. What  1 
said  when  asked  about  the  ASNE  pro- 


Newspaperdom* 

50  YEARS  AGO  ...  In  the  Inter¬ 
national  Typographical  Union’s  bal¬ 
loting  for  officers,  the  collective  bar¬ 
gaining  policy  of  president  Woodruff 
Randolph  was  repudiated  by  many  of 
the  rank  and  file.  Although  Randolph 
was  leading  his  opponent  in  the 
unofficial  results  by  a  3-t(>2  margin, 
about  10,000  union  members  voted 
against  him,  vs.  15,000  for  him. 

George  Polk.  34,  the  courageous 
CBS  reporter,  was  buried  in  Greece, 
as  he  requested.  His  body  was  found 
by  local  police  on  the  shore  of 
Salonika  Bay  with  his  hands  and  feet 
bound  and  a  gunshot  wound  in  the 
back  of  the  skull. 

Polk  had  informed  Edward  R. 
Murrow  of  his  attempt  to  persuade  a 
guerrilla  leader  to  tell  his  story'  from 
his  own  secret  radio  station.  Since  he 
had  a  reputation  of  being  sympathet¬ 
ic  to  the  guerrilla  cause,  two  versions 
of  his  death  arose:  that  the  Rightists 
had  him  slain  to  prevent  the  inter¬ 
view,  or  that  he  was  killed  by  Leftist 
bandits  while  trying  to  cross  their 
lines.  CBS  dispatched  two  men  to 
undertake  a  private  investigation. 

From  Editor  &  Pibusher 
May  22,  1948 
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posa!  was  that  1  was  not  at  the  board 
meeting,  that  it  was  a  draft  and  has  not 
been  voted  on  yet,  that  I  know  all  of 
the  board  members  and  that  I  am  ctin- 
vinced  that  in  their  heart  of  hearts 
they  all  want  and  will  fight  for  parity, 
and  we  must  never  give  up  that  fight. 

And,  finally,  that  the  people  in  that 
room,  the  publishers,  have  to  make  a 
commitment  if  the  goal  is  going  to  be 
reached;  that  editors  cannot  do  it  by 
themselves.  One  other  thing: The  story- 
strung  two  quotes  as  if  they  were  one. 
What  1  said,  speaking  of  diversity  in 
the  newsroom,  was, “That’s  a  long  way 
from  nowhere,  but  it’s  still  a  long  way 
from  the  somewhere  we  need  to  be.” 

Gregory  Favre 
executive  editor,  Sacramento  Bee 

Column  nonsense 

This  is  in  regards  to  the  column 
entitled  “(arculation  Sense”  written 
by  Jay  Schiller  that  has  been  published 
in  your  magazine  recently. 

As  a  circulation  executive,  1  am 
insulted  by  the  outdated  stereotypes 
Schiller  paints  of  modern  circulation 
executives. The  column  should  be 
renamed  “Circulation  Nonsense.” 

As  a  25-year  reader  of  your  maga¬ 
zine,  1  am  disappointed  that  your  past 
high  standards  of  quality  newspaper 
business  coverage  have  slipped. 

Dick  Fuller 

circulation  director, 
Dayton  Daily  Sews 

Credit  belongs 
elsewhere 

As  MUCH  AS  1  would  enjoy  being 
credited  for  the  quotation  in  E&P's 
April  25  issue  —  “If  you  live  in  a  country 
which  is  run  by  a  committee,  make  sure 
you’re  on  the  committee”  —  the  distinc¬ 
tion  belongs  to  Yale  sociologist  William 
(iraham  Sumner,  as  1  stated  in  my 
remarks  at  the  publishers'  convention. 

Quotations  occasionally  gather  erro¬ 
neous  lives  of  their  own.  Some  books 
of  quotations  still  attribute  to  Bobby 
Kennedy  George  Bernard  Shaw’s  quo¬ 
tation  from  Back  to  Methuselah, 
see  things;  and  you  say  why.  But  I 
dream  things  that  never  were;  and  I 
say,V(Tiy  not  ."Three  years  ago  at  a  stu¬ 


dent  rally,  I  quoted  Anne  Quindlen  by 
name:  “United  we  stand,  divided  we 
fall,  together  we  kick  ass."The  next  day, 
to  my  mnemonic  horror,  the  Daily  Tar 
Heel  listed  me  as  author  on  page  one 
for  its  “quotation  of  the  day.” 

Finally,  may  1  offer  an  important 
explanation  to  your  headline, “Racial 
Exclusion  From  J-School  to  News¬ 
room.”  After  praising  newspapers  for 
their  remarkable  30-year  achievement 
of  staff  diversity,  I  criticized  journalism 
departments  and  schotils  for  their  fail¬ 
ures  to  graduate  adequate  numbers  of 
minority  journalists.  If  j-schools  contin¬ 
ue  to  lag  behind  the  industry’s  commit¬ 
ment  to  diversity,  1  urged  editors  to 
begin  recruiting  from  the  several  disci¬ 
plines  in  the  social  sciences  good 
minority  w  riters,  some  of  whom  w-ork 
on  various  campus  publications. 

Chuck  Stone 

Walter  Spearman,  professor. 
University  of  North  Carolina  at 
Chapel  Hill 
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Happy  ending  for 
Grand  Forks 
Herald  staffer 

Like  other  staffers  at  the 

Grand  Forks  Herald,  features  edi¬ 
tor  Sally  Thompson  lost  her  home  in 
last  spring's  devastating  Red  River 
flooding. 

And  though  she  attributes  her  depar¬ 
ture  this  month  to  the  flood,  she  says 
it’s  no  reflection  on  the  northeast 
North  Dakota  town. 

“I’m  getting  married,”  she  di.sclosed 
on  the  day  the  Herald  won  the  Pulitzer 
Prize  for  public  service. “It  was  a  flood 
romance.” 

An  interview  she  gave  last  year  on 
National  Public  Radio  brought  a  call 
from  a  listener  —  an  old  boyfriend  she 
hadn’t  heard  from  in  25  years. 

“It  kind  of  just  all  fell  together”  — 
losing  her  home,  planning  a  wedding 
and  “now  the  Pulitzer  Prize.” 

“So  I  am  a  very  happy  person,” 


Thomson  said  last  month.  “Quite  an 
incredible  year.” 

Married  earlier  this  month.  Bill  and 
Sally  MacDowell  live  in  the  Chicago 
area,  where  he  is  a  U.S.  Environmental 
Protection  Agenc)'  administrator. 

After  taking  much  of  the  summer 
off  “for  the  first  time  in  years  and 
years  and  years,”  she  said  recently,  “I’m 
going  to  start  looking  for  work  on  a 
newspaper.”  — Jim  Rosenberg 

Vindication, 
three  years  late, 
hut  still  sweet 

WHEN  FORMER  CBS  golf  analyst 
Ben  Wright  finally  got  former 
Wilmington,  Del.,  Journal 
reporter  Valerie  Helmbreck  on  the 
phone  the  other  day,  she  was  hosting 
her  daughter’s  l6th  birthday  party. 

“He  was  one  of  the  few  persons  1 
couldn’t  say  to, ‘Could  I  call  you 


back?’ “Helmbreck  said. 

Wright  was  calling  to  apologize  — 
nearly  three  years  to  the  day  after  he 
accused  Helmbreck  of  falsely  attribut¬ 
ing  to  him  a  crude  comment  about 
women  professional  golfers. 

“It  was  a  nice  conversation.  It  was 
very  satisfy  ing,”  Helmbreck  said.  “I 
think  it  took  a  lot  to  admit  what  he 
did.  1  just  wish  he’d  done  it  earlier.  My 
life  would  be  a  lot  quieter.” 

Indeed,  Helmbreck  says  for  the  last 
two  LPGA  Championships,  played 
each  May  in  suburban  Wilmington,  she 
made  sure  to  be  out  of  the  country. 

This  year  she  stuck  around,  and 
Wright  finally  admitted  publicly  that 
he  really  did  tell  Helmbreck  at  the 
1995  championship  that  “lesbians  in 
the  sport  hurt  women’s  golf  ”  and  that 
women  golfers  suffered  because  their 
“boobs”  impede  a  proper  golf  swing. 

The  furor  over  her  report  of  those 
comments  turned  two  lives  upside 
down.  CBS  eventually  fired  Wright  — 
but  not  before  he  accused  Helmbreck. 

“1  should  have  come  out  and  said, 
‘Hey,  1  said  all  those  dumb  things,  and 
they  were  wrong,’ “Wright  said  in  the 
May  18  edition  of  Sports  lllustrated's 
golf  supplement.  He  said  CBS  pres¬ 
sured  him  to  deny  the  remarks. 

Now,  the  network  says  Wright  is 
lying  again: “It’s  unfortunate  that 
Ben  Wright’s  version  of  the  truth 
is  as  distorted  today  as  it  as  in  1995,” 
said  CBS  spokeswoman  LeslieAnne 
Wade. 

Helmbreck  says  the  whole  experi¬ 
ence  reinforces  the  first  career  advice 
she  got  as  a  newspaper  obit  writer: 
Don’t  make  assumptions. 

And  recalling  her  long-ago  assign¬ 
ment  to  write  a  local  color  feature 
about  the  LPGA  Championship, 
Helmbreck  portrays  few  good  guys: 
CBS  tried  to  get  her  not  to  write  the 
story'  in  the  first  place  and  never 
called  during  its  “investigation”  of 
Wright’s  remarks,  or  after.  News 
Journal  editors  were  distant  and 
unsupportive  beyond  issuing  a  state¬ 
ment  standing  by  her  story,  she  said. 

Helmbreck  —  who  won  the  1995 
award  for  “outstanding  achievement 
by  an  individual”  in  the  Best  of 
Gannett  contest  —  quit  the  Neivs 
Journal  in  1997  and  works  as  a  free¬ 
lancer. 

Journalism,  she  said, “just  lost  a  lot 
of  its  appeal.”  —  Mark  Fitzgerald 


Graham  Catches  Post  Art  Error 


A 


RE  PUBLISHERS  NECESSARY?  A 
recent  imbroglio  at  the  Wash¬ 
ington  Post  suggests  they  might  be. 

On  May  13,  the  Post  ran  a  feature 
on  media  giant  Bertelsmann’s  “going 
global”  by  gobbling  up  Random 
House. To  illustrate  the  firm’s  acquisi¬ 
tions,  the  newspaper  showed  a 
melange  of  titles  now  published  by 
the  German  multinational,  including 
the  Netv  Yorker  and  Vanity  Fair. 
Unfortunately,  Bertelsmann  doesn’t 
own  those  two  tony  magazines. 

WORLD  \K\VS 

Germany’s  Media  Empire 

Ar'tvrvwi  M  PuMklriiH  Giml  Cmn 


hunt  %  SnaC  Utm- 


Though  the  company  bought  Random 
House  from  Advance  Publications, 
the  sale  didn’t  include  any  of 
Advance’s  magazines  or  newspapers. 

To  make  matters  worse,  it  wasn’t 
an  eagle-eyed  editor  who  caught  the 
error.  It  was  Post  publisher  Donald 
Graham. 

Graham  called  the  night  editor  to 
get  the  misleading  artwork  redone 
before  later  editions  went  to  press. 

Assistant  foreign  editor  Dita 
Smith,  a  1 6-year  veteran  of  the  paper, 
took  responsibility  for 

- - -  the  gaffe.  She  said 

there  was  no  heavy' 
punishment  for  the 
miscue.“We  try  very 
hard,  but  unfortunately 
we’re  human,”  she  said. 
“It  happens.  You  could 
ball  up  people  every' 
day.” 

Then  she  praised 
the  vigilant  publisher: 
“He  corrects  his  own 
newspaper.  What 
would  we  do  without 
him?” 

—  Robert  Neuwirth 
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BY  RANDY  DOTINGA 


Do  Press  Freedoms  Stop 
At  Schoolhouse  Door? 


Reports  from  around  the  U.S.  indicate  that  school  administrators  routinely  refuse 
news  reporters  and  photographers  access  to  school  facilities,  teachers  and  students 


EATHER  SVOKOS,A  feature  writer  at  the 
^  Lexington  Herald-Leader  in  Kentucky, 
didn’t  give  the  photo  assignment  a  sec- 
ond  thought. 

She  was  writing  a  story  in  January  about  the 
frenzy  over  the  movie  Titanic,  so  she  assigned  a 
photographer  to  shoot  a  picture  of  a  group  of 
teenage  fans  at  a  local  high  school,  including  a  girl 
she  had  interviewed. 

The  principal  sunk  her  plan  on  the  spot. 

“She  maintained  that  the  school  could  not  be 
associated  with  an  article  that  might  provide  pro¬ 
motion  for  a  commercial  venture,"  Svokos  recalled. 
In  other  words:  Buzz  off. 

With  a  deadline  looming,  the  newspaper  ended 
up  taking  a  photo  of  just  one  Titanic  fan,  off  cam¬ 
pus.  “Obviously,  it’s  a  frustrating  obstacle,”  Svokos 
said. 


Professional  Journalists. 

Reporters  say  they  have  been  kept  off  campus 
during  emergencies  and  in  cases  when  they  only 
want  to  write  harmless  feature  stories  about,  say, 
food  in  the  cafeteria.  “It  can  be  a  real  pain,”  said 
Linda  J.  Johnson,  an  education  writer  at  the 
Herald-Leader. 

ADMINISTRATORS  LIMIT  ACCESS 

Terry'  Francke,  a  media  lawy  er  and  director  of 
the  First  Amendment  Coalition  in  California,  said 
he  gets  a  dozen  or  more  calls  a  year  from  reporters 
who  have  been  booted  from  school  campuses.  He 
blames  bad  press  for  schools’  concern  about  the 
press.  “It’s  people  reacting  to  paparazzi  and  the 
kind  of  pack  or  herd  journalism  that  becomes  evi¬ 
dent  with  something  like  the  O.J.  (Simpson)  trial. 
Those  things  have  nothing  to  do  with  schools,  but 


She  isn’t  the  only  reporter  to  have  her  plans 
thwarted  by  a  principal. Across  the  country,  school 


administrators  are  holding  the  line  against  journal 


ists  who  want  to  come  on  campus  and  talk  to  chil¬ 


dren  or  take  their  pictures.  “This  is  a  very  disturb 


ing  trend,  said  Kyle  Niederpruem,  a  reporter  at  the 
Indianapolis  Star  and  the  Indianapolis  News  and 
a  Freedom  of  Information  expert  for  the  Society  of 


m 


i  • 


they  do  provoke  more  public  criticisms. 
Administrators  feel  more  confident  in  drawing  lines.” 

One  of  tho,se  empowered  administrators  runs  a 
high  school  in  Northern  California’s  wine  country'. 
Lars  Christensen,  principal  of  Napa  High  School, 
has  no  regrets  about  shooing  reporters  off  his  cam¬ 
pus  during  a  recent  crisis.  In  1997,  one  student 
from  Christensen’s  school  died  and  32  others 
were  injured  during  a  water-slide  acci¬ 
dent  at  an  amusement  park.The  night  of 
the  accident,  .school  officials  met  and 
decided  to  keep  the  press  off  campus 
the  next  day.  “We  wanted  to  heal  in  pri¬ 
vate,”  Christensen  said. 

The  school  did  set  up  press  confer¬ 
ences  where  reporters  could  talk  to  stu¬ 
dents.  “We  didn’t  feel  like  we  were  lim¬ 
iting  information,”  (Christensen  said.  “We 
didn’t  say.  Tough  luck,  get  out  of  our 
face.’“ 

While  major  newspapers  did  not 
protest,  the  local  daily  newspaper,  the 
Napa  Valley  Register,  was  furious. 

“The  upshot  is  that  the  principal  at 
I  Napa  High  School,  in  essence,  became 
I  the  chief  of  police,”  said  Randy  Foster, 
I  city  editor  of  the  Register.  “Law-abiding 
3  reporters  were  prohibited  from  doing 
g  their  jobs.  We  faced  criminal  prosecu- 


Police  restrain  Mary  Anigbo,  principal  of  a  Washington,  D.C.,  charter  school, 


after  ejecting  a  Washington  Times  reporter  on  an  unannounced  visit.  Anigho 


was  convicted  of  attacking  the  reporter  and  two  cops. 


Dotinga  is  an  education  reporter 
with  the  North  County  Times, 
Escondido,  Calif. 
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tion  if  we  exercised  our  civil 

rights.”  The  iipshc 

But  Christensen  stands  by  principal  a 
his  decision.  “We  couldn’t 
just  have  people  walking  SchOOl  til  CSi 
around  picking  people  off  chief 

on  the  way  to  English  class 
or  the  cafeteria.  We  control 
access  on  campus  on  a  daily  basis.  We  don’t  allow 
unlimited,  unfettered  access  to  our  students  or 
teachers.” 

C^alifornia  courts  may  soon  decide  if  principals 
like  Christensen  have  the  right  to  tell  reporters  to 
go  away. 

The  Sacnimento  Bee,  the  sixth  largest  newspa¬ 
per  in  the  state,  is  poised  to  take  a  local  school  dis¬ 
trict  to  court  over  the  rights  of  reporters  to  enter 
school  property’. 

California  state  laws  appear  to  give  journalists 
the  freedom  to  go  onto  school  campuses. The  law 
says  “outsiders”  may  be  kicked  off  campuses,  but 
specifically  says  journalists  are  not  considered  out¬ 
siders. 

But  in  1996,  state  Attorney  General  Dan  Lungren 
—  now  a  Republican  candidate  for  governor  — 
said  the  law  doesn’t  really  mean  that.  In  an  adviso¬ 
ry  opinion  in  response  to  a  state  legislator’s  ques¬ 
tion,  Lungren  said  school  administrators  may 


“The  upshot  is  that  the 
principal  at  Napa  High 
School  in  essence  became 
the  chief  of  police  ” 


,  require  reporters  to  sign  in 

IS  mat  toe  and  can  also  impose  rules  on 

Napa  High  them  during  school  visits. 

.  ^  Lungren  said  principals  may 

nee  uecatne  throw  out  reporters  “if  their 

police”  presence  would  interfere 

w  ith  the  peaceful  conduct  of 
the  activities  of  the  schtx)!.” 
Media  lawyers  say  the  opinion  is  confusing.  For 
one  thing,  it  isn’t  clear  about  which  laws  give 
schools  the  right  to  kick  out  reporters,  said 
Francke,  the  California  newspaper  lawyer.  “It  left 
completely  unanswered  the  question  of  what 
administrators  should  do  if  they  come  across  a 
journalist  doing  his  or  her  thing  without  permis- 


There’s  another  problem. The  attorney  general's 
opinion  is  not  binding,  Francke  said.  A  judge  may 
ignore  it  and  decide  the  law  means  something 
completely  different. 


NEWSPAPER  COURT  CHALLENGE? 

That  is  exactly  what  the  Sacramento  Bee  is  hop¬ 
ing.  City  editor  Joyce  Terhaar  said  Lungren’s  bul¬ 
letin  spelled  trouble  from  the  beginning.  “We  can 
pinpoint  our  problems  precisely  to  the  Lungren 
opinion,”  she  said.  “The  schools  started  becoming 
much  more  conservative  in  terms  of  press  access 


Is  It  Legal  To  Bar  Journalists  From  Schools? 


For  MANT’  education  reporters, 
getting  on  campus  is  onlv  half  the 


X  getting  on  campus  is  only  half  the 
battle. 

Some  principals  will  let  reporters 
onto  their  schools,  but  then  order 
them  to  not  talk  to  students  without 
parent  permission. 

Can  a  principal  do  that? 

Absolutely  not,  legal  experts  say. 
While  reporters  may  not  have  a  right 
to  be  on  campus,  there’s  no  debate 
about  the  freedom  of  minors  to  speak 
to  the  press.  Children  have  free- 
speech  rights,  and  schools  can  do  lit¬ 
tle,  if  anything,  to  control  what  they 


“The  immortal  line  is  that  you 
don’t  check  your  First  Amendment 
rights  at  the  schoolhouse  gates,”  said 
Jane  Kirtley,  executive  director  of  the 
Reporters  Committee  for  Freedom  of 
the  Press.  She  is  referring  to  a  1969 
U.S.  Supreme  Court  decision  that 
allowed  students  to  wear  black  arm- 
bands  to  school  to  protest  the 
Vietnam  War. 

Even  California’s  attorney  general, 
who  recently’  tried  to  limit  school 


access  rights  for  reporters,  has 
declared  that  .schools  cannot  require 
parent  permission  before  students 
talk  to  journalists.  In  a  1996  opinion 
—  yvhich  is  not  binding  —  Attorney- 
General  Dan  Lungren  said  students 
have  constitutional  rights  to  speak 
freely. 

Terry’  Francke,  a  media  lawy  er  and 
director  of  California’s  First 
Amendment  Coalition,  said  the  law 
puts  the  re.sponsibility-  in  the  hands  of 
the  parents. 

“If  the  parents  don’t  want  their 
youngsters  to  speak  to  a  reporter, 
they-  can  say  so,”  he  said.  “They  can 
make  that  clear  to  the  child,  and  they 
can  impose  whatever  sanctions  are 
necessary." 

The  only  times  that  a  school  can 
limit  speech  are  when  it’s  disruptive 
or  involves  a  school-sponsored  activi¬ 
ty,  such  as  a  student  newspaper,  said 
Mark  Goodman,  executive  director  of 
the  Student  Press  Law’  Center  in 
Arlington,  Va.,  which  assists  student 
journalists. 

But  experts  don’t  advise  reporters 


to  feel  free  to  sit  down  with  minors 
and  ask  them  personal  or  intnisive 
questions. 

“I  do  think  interviewers  need  to 
have  a  lot  of  common  sense  and  sen¬ 
sitivity  depending  on  the  age  of  the 
child,”  Francke  said. 

Kirtley  warned  reporters  to  make 
sure  minors  “have  the  capacity’  to 
understand  w  hat  they  are  doing."  That 
means  journalists  should  be  extra  cau¬ 
tious  around  mentally  disabled  stu¬ 
dents  and  students  who  are  very 
young,  she  said. 

“Their  perception  may  not  be  reali¬ 
ty,"  she  said.  “They  may  not  have  the 
capacity  to  be  accurate  reporters 
about  themselves  or  their  families.  For 
sensitive  stories  of  any  kind,  journal¬ 
ists  always  have  to  be  aware  that 
there  is  some  (legal)  vulnerability.  " 

But  Kirtley  said  reporters  shouldn’t 
always  be  afraid  of  talking  to  children 
w'ho  may  be  handicapped  in  some 
way.  “I  would  never  say  don’t  do  inter¬ 
views  with  kids  at  the  Special 
Olympics.  Ju.st  proceed  with  caution." 

—  Randy  Dotinga 
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Schools  vs.  Press 

IT  HAS  NOW  become  common  around  the  country  for 
school  officials  to  resist  visits  by  reporters.  Some 
examples: 

♦  When  Ann  Griffith,  a  reporter  for  the  Antioch,  Calif, 
Ledger  Dispatch,  went  on  a  high  school  campus  to  inter¬ 
view  students  about  the  dismissal  of  a  security  guard  in 
1997,  the  school  called  police.  A  policeman  appeared 
and  forced  her  to  leave.  Griffith  ended  up  interviewing 
students  on  the  sidewalk  outside  the  school. 

♦  In  1997,  a  13-year-old  student  at  a  San  Diego  junior 
high  school  spiked  a  teacher’s  iced  tea  with  the  drug 
LSD,  and  the  teacher  drank  it.  The  school  refused  to  let 
San  Diego  Union-Tribune  reporter  Sharon  L.  Jones  go 
onto  campus  to  talk  with  the  teacher  or  his  students. 
Jones  later  interviewed  the  teacher  at  his  home. 

♦  In  1997,  a  federal  court  convicted  a  Washington, 
D.C.,  charter  school  principal  of  pommeling  and  kicking 
Washington  Times  reporter  Susan  Ferrechio  when  she 
made  a  surprise  visit  to  the  campus.  The  principal  was 
also  convicted  of  attacking  two  police  officers  in  the 
December  1996  incident.  An  office  manager  and  two 
teachers  were  also  convicted  of  assault. 

♦  A  gang-related  riot  broke  out  at  a  high  school  in 
Oceanside,  Calif,  near  San  Diego,  in  1994.  Hayne 
Palmour  and  Jamie  Scott  Lytle,  two  photographers  from 
the  North  County  Blade-Citizen  (now  the  North 
County  Times),  tried  to  enter  the  campus,  but  were 
allegedly  pushed  and  shoved  by  school  officials.  The 
photographers  filed  a  $6  million  claim  against  the  school 
district,  which  rejected  the  claim.  The  photographers 
never  filed  a  lawsuit.  —  Randy  Dotinga 


when  that  came  out.”  In  one  incident,  a  high 
school  refused  to  allow  a  reporter  to  talk  to  stu¬ 
dents  on  campus  about  an  abortion  protest  on  the 
sidewalk, Terhaar  said.  In  another  case,  a  reporter 
was  kicked  off  campus  for  trying  to  interview 
members  of  a  basketball  team  whose  coach  was 
accused  of  having  sex  with  a  minor. 

In  another  incident,  a  reporter  tried  to  inter¬ 
view  students  at  a  Davis  school  about  yogurt  after 
the  federal  government  approved  the  food’s  use 
as  a  protein  additive  in  school  lunches.The  school 
refused.  “They  said  we  couldn’t  talk  to  kids  about 
yogurt  or  anything  else,”  said  Bee  education  editor 
Lisa  Lapin.  The  Bee's  biggest  beef  is  with  the  San 
Juan  Unified  School  District,  which  serves  48,000 
students  in  suburban  Sacramento.  The  district  is 


Sacramento  Bee  city 
editor  Joyce  Terhaar  said 
that  after  an  advisory 
opinion  from  California 
Attorney  General  Dan 
Lungren,  "The  schools 
started  becoming  much 
more  conservative  in 
terms  of  press  access." 


Napa  Valley  High  School 
principal  Lars  Christensen 
defends  barring  the  press 
from  campus  after  an 
accident  last  year  killed 
one  student  and  injured  32. 
He  said  the  school  needed 
to  heal  privately,  and 
officials  provided  access 
to  students  at  a  press 
conference. 


considering  a  strict  policy  limiting  the  rights  of 
the  press. 

Among  other  things,  the  policy  would  require 
all  reporters  to  be  escorted  while  on  campus. 
Reporters  would  be  forbidden  from  asking  stu¬ 
dents  about  sensitive  subjects  such  as  religion  and 
sex. 

“The  school  district  feels  we  have  an  important 
role  and  responsibility  in  being  charged  with  the 
education  of  students  and  with  their  safety  and 
protection  while  they’re  on  our  campus,”  said  dis¬ 
trict  spokeswoman  Christine  Olson. 

“The  conflicts  typically  occur  when  the  news 
media  is  interested  in  interviewing  children  on 
topics  that  we  can’t  talk  to  them  about  or  are 
totally  unrelated  to  what  we’re  doing  at  school,” 
Olson  said. “In  those  cases,  the  news  media  has  the 
option  of  interviewing  the  students  off  campus. 
Schools  become  a  very  convenient  place  because 
young  people  are  congregated  there.  It  doesn’t 
mean  it’s  always  appropriate.” 

But  the  Bee  doesn’t  agree.  Negotiations 
between  the  school  district  and  the  newspaper 
are  continuing  over  the  proposed  new  policy,  but 
the  Bee  is  ready  to  sue  if  it  is  approved  as  is. 

“We  think  it’s  a  very  important  issue,  not  only 
for  us  but  for  press  access  to  school  campuses 
throughout  the  state,”  said  managing  editor  Rick 
Rodriguez.“We’ll  go  to  court  and  we  ll  challenge  it 
all  the  way.  It’s  a  very  clear  issue  from  our  point  of 
view.  We  have  every'  right  to  find  out  what’s  going 
on  in  schools  and  not  be  controlled  in  the  manner 
that  folks  want  to  control  us.” 

PHOTO  BAN 

Other  school  districts  have  embraced  policies 
limiting  the  rights  of  the  press.  In  Lexington,  Ky., 
last  August,  the  county  school  district  banned  all 
photographs  of  students  at  school  unless  parents 
had  signed  permission  slips.  The  rule  applied  to 
everyone  from  newspaper  reporters  to  yearbook 
staffs  to  parents  taking  snapshots  at  school  plays. 

In  a  scathing  editorial,  the  Herald-Leader  called 
the  policy  “out-of-focus”  and  “neurotic.”  Parents 
angrily  protested  about  losing  their  right  to  take 
their  own  photos,  and  the  district  backed  down. 
But  the  district  still  bans  photos  by  the  media 
unless  parents  give  permission. 

Johnson,  the  Herald-Leader  education  writer, 
said  the  policy  has  prevented  photographers  from 
taking  several  good  shots  because  school  officials 
(See  Schoolhouse  on  page  33) 
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Goodson  Liquidates 
As  Buyers  Cluster 

In  ongoing  consolidation,  Journal  Register,  Gannett  pay  $400  million  for 
Goodson  papers,  as  both  expand  clustering  strategies  in  Northeast 


INA  FLURRY  of  transactions,  Journal  Register 
Co.  and  Gannett  Co.  have  gobbled  up 
Goodson  Newspaper  Group. 

The  two  companies  divvied  up  the  seven 
dailies  and  two  dozen  weeklies  and  shoppers 
accumulated  over  40  years  by  the  late  TV  game- 
show  impresario  Mark  Goodson. 

(iannett,  the  nation’s  largest  newspaper  compa¬ 
ny,  continued  its  push  into  New  Jersey  by  agreeing 
to  buy  the  Parsippany-based  Daily  Record  (circu¬ 
lation  50,958  daily,  56,338  Sunday)  and  Toms 
River-based  Ocean  County  Otecr/fr  (15,563  daily, 
14,422  Sunday).  The  transaction  includes  several 
weeklies  in  Ocean  County. 

No  terms  were  revealed,  but  one  industry  ana¬ 
lyst  estimated  Gannett  was  paying  the  Goodson 
estate  $90  million.  Gannett  refused  to  comment  on 
the  price  estimate.  Goodson’s  chief  operating  offi¬ 
cer,  David  N.  Hurwitz,  did  not  return  repeated  calls 
to  the  company’s  Lawrenceville,  N.J.,  and  New 
York  City'  offices. 

Goodson,  producer  of  such  television  game- 
show  hits  as  The  Price  is  Right.  Vdiat’s  My  Line,  To 
Tell  the  Truth,  and  Family  Feud,  bought  the  Daily 
Record  in  1987  for  a  whopping  $160  million,  a 
huge  price,  analysts  said. 

The  sale,  expected  to  close  this  summer,  brings 
Gannett’s  New  Jersey  newspaper  holdings  to 
seven  —  with  total  circulation  of  approximately 
450,000  daily,  525,000  Sunday  —  making  Gannett 
the  Garden  State’s  second  largest  chain,  after 
Newhouse  Newspapers. 

Newhouse,  controlled  by  the  Newhouse  family, 
owns  the  dominant  Star-Ledger  —  “The 
Newspaper  For  New  Jersey”  —  based  in  Newark, 
Jersey  Journal  in  Jersey  City  and  Trenton  Times  — 
combined  circulation  530,000  daily,  700,000 
Sunday. 

“We  have  been  very'  optimistic  about  New 
Jersey  and  believe  it’s  a  great  state  in  which  to 
operate  newspapers,”  Gary  \X'atson,  president  of 
Gannett’s  newspaper  division,  said  in  a  statement. 

Malcolm  Borg,  whose  closely  held  ^Macromedia 
Inc.  owns  the  Hackensack-based  Record,  dominant 
in  affluent  Bergen  County’  and  the  third  largest 
player  in  the  state’s  tightening  newspaper  market, 
said  Gannett’s  move  to  take  the  Ocean  County 
paper  —  on  the  heals  of  its  recent  acquisition  of 
the  Asbury  Park  Press,  which  dominates  the  coun¬ 
ty  —  might  draw  scrutiny  from  the  Justice 
Department. 

Borg  said  federal  anti-trust  officials  gave  him  a 


tough  time  last  year  over  his  purchase  of  the 
North  Jersey  Herald  &  News  in  neighboring 
Passaic  County,  so  he  would  be  surprised  if 
Gannett’s  acqui.sition  of  the  main  competitor  of 
the  Press  didn’t  bring  similar  questions.  Gannett 
officials  did  not  offer  any  further  comment  on  the 
purchase. 


Goodson  Newspapers 

Who’s  Buying  Them 


Gannett  Co. 

Arlington,  Va. 

■  Ocean  County  Observer,  Toms 
River,  N.J.  (15,563  daily,  14,422 
Sunday) 

■  Daily  Record.  Morristown  and 
Parsippany,  N.J.  (50,958  daily, 
56,338  Sunday) 

■  six  weekly  and  TMC  titles 


Price:  $90  million  ^ne^esinnate; 
farms  not  cfedosecl 


Journal  Register  Co. 

Trenton,  N.J. 

■  Delaware  County  Daily  Times, 
Primos,  Pa.  (51,098  daily,  49,218 
Sunday) 

■  The  Mercury,  Pottstown,  Pa. 
(27.536  daily,  28,602  Sunday) 

■  The  Daily  Freeman,  Kingston, 

N.Y.  (22,317  daily,  29,866  Sunday) 

■  Oneida  Daily  Dispatch.  Oneida, 
N.Y.  (8,897  daily) 

■  The  Independent,  Massillon,  Ohio 
(15.025  daily,  15,853  Sunday) 

■  20  weeklies,  shoppers  and  TMCs 

Price;  $300  million  csfai 


In  an  unrelated  deal,  Borg  said  he  had  pur¬ 
chased  three  venerable  weeklies  (paid  circulation 
22,000)  in  Essex  County’,  giving  him  an  additional 
toehold  in  turf  dominated  by  the  Star-Ledger.  Last 
month,  Borg  purchased  four  other  Essex  weeklies. 

ON  A  ROLL  AT  JOURNAL  REGISTER 

The  growing  Journal  Register  Co.,  based  in 
Trenton,  N.J.,  where  its  Trentonian  battles 
Newhouse ’s  Trenton  Times,  picked  up  the  rest  of 
Good,son’s  newspapers  —  five  dailies  and  20 
weeklies,  shoppers  and  TMCs  in  Pennsylvania, 
New  York,  and  Ohio  —  for  a  heft)'  $300  million  in 
cash.  The  price,  14  times  the  papers’  199"’  cash 
flow,  exceeded  recent  newspaper  deals  running  at 
10  to  12  times  the  cash  flow.  One  analyst  termed 
it  “a  super  premium.” 

Journal  Register  chairman  Robert  Jelenic  dis¬ 
missed  talk  of  the  high  price  and  predicted  his 
firm  would  improve  cash  flow  and  cut  expenses 
as  it  integrates  the  papers  into  its  clusters.  He  pro¬ 
jects  the  cost  to  be  less  than  1 1  times  anticipated 
1999  cash  flow  —  and  worth  it. 
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“It’s  a  perfect  fit  with  our  existing  properties,” 
Jeienic  said,  calling  the  purchase  “the  numher-one 
deal  we  could  do.”  Among  other  moves,  he  was 
considering  merging  printing  operations  at  the 
suburban  Philadelphia  newspapers  and  at  the 
Ohio  outposts  —  changes  that  would  require 
negotiations  with  unions  in  each  area. 

Suggesting  the  strengthened  clusters  could 
draw  more  national  advertising,  Jeienic  said,  “We 
now  have  a  lot  more  mass  to  sell.” 

He  said  he  also  envisioned  upgrading  presses  at 
the  Kingston,  N.Y.,  paper,  an  investment  in  the 
works  under  Goodson. 

The  deal  was  Journal  Register  s  fifth  acquisition 
since  going  public  a  year  ago,  the  12th  since  its 
founding  in  1993  from  the  remnants  of  Ralph 
Ingersoll  IPs  collapsed  empire,  and  by  far  its 
largest. 

Jeienic  said  Journal  Register,  controlled  by  the 
investment  firm  Warburg  Pincus,  would  pay  for  the 
acquisition  with  money  raised  in  its  Ma)  1997 
public  offering  and  through  a  credit  agreement 
recently  expanded  to  $900  million. 

The  deal  was  projected  to  increase  Journal 
Register's  net  cash  flow  but  to  decrease  earnings 
per  share  in  the  coming  year,  due  primarih’  to 
higher  amortization. 

Jeienic  said  there  was  no  public  bidding  for  the 
Goodson  papers,  whose  sale  was  expected  ever 
since  Mark  Goodson’s  death  in  1992.  “There  was 
no  bidding  war,”  he  said. “They  were  offered  to  us.” 

Journal  Register  owns  19  dailies  and  155  non¬ 
dailies  with  a  daily  paid  circulation  of  approxi¬ 
mately  534,000.  The  deal  for  the  five  Goodson 
papers,  expected  to  close  by  the  end  of  June,  will 
add  1 24,000  to  its  combined  daily  circulation. 

The  Goodson  papers  fit  well  with  Journal 
Register  s  clustered  papers,  adding  market  pene¬ 
tration  and  economies  of  scale.  Its  six  clusters 
operate  in  Connecticut,  Ohio,  suburban 
Philadelphia,  the  St.  Louis  region,  central  New 
England  and  in  a  belt  across  central  New  York 
state. 

Jeienic  plans  to  continue  trolling  for  newspa¬ 
pers  that  fit  his  clustering  strategy.  In  fact,  two  days 
after  announcing  the  Goodson  purchase,  Jeienic 
began  to  assemble  a  seventh  cluster  around  the 
Kingston,  N.Y.,  paper,  announcing  an  agreement  to 
buy  Taconic  Media,  a  chain  of  seven  weeklies 
(combined  circulation  321,600)  in  Dutchess 
County,  N.Y. 

“You'll  see  us  continue  to  be  ver\’  active  on  the 
acquisition  front,”  he  said.  Jeienic  added  that  he 
does  not  expect  another  purchase  as  large  as  the 
Goodson  deal.  More  likely  are  “fill-ins,  smaller 
deals”  that  enhance  current  operations. 

Jeienic  has  a  long  history  of  involvement  in  the 
Goodson  papers.  In  fact,  until  1989,  they  were 
managed  by  Ralph  Ingersoll  IPs  company,  and 
Jeienic  reviewed  budgets  for  the  Pottstown,  Pa., 


Singleton  Shuts 
Long  Beach  Plant 

Consolidates  Press-Telegram  production 
with  the  Daily  News  in  Valencia 


After  repeatedly  stating  that  he  had  “no 

plans”  to  shut  his  printing  plant  in  Long 
Beach,  Calif.,  William  Dean  Singleton  has 
closed  the  plant  and  moved  Press-Telegram  pro 
duction  to  the  Los  Angeles  Daily  News’  Valencia 
plant. 

Three  months  ago,  when  he  bought  the  Daily 
News,  Singleton  denied  he  intended  to  consolidate 
printing  operations  of  the  two  papers. “We  have  no 
plans  at  this  point  to  do  that.  It’s  a  pretty  good  hike 
from  Long  Beach  to  Valencia,”  he  said  then. 

But  he  made  the  move  to  the  more  modern 
plant  at  the  end  of  April.  The  paper  reported  that 
65  full-time 

staffers  and  an  COmpanV, 

unspecified  num-  ^ 

her  of  part-timers  We  make  plaUS 

lost  their  lobs.  very  fast.” 

Since  taking  con-  '' 

trol  of  the  Long 

Beach  paper  last  December,  Singleton  has  cut 
almost  200  staffers  —  40%  of  the  newspaper's 
total  work  force. 

In  response,  the  Los  Angeles  Newspaper  Guild 
has  initiated  a  campaign  against  Singleton.  The 
union  is  running  a  cable-TV  ad  against  the  news¬ 
paper  magnate.  And  it  is  urging  readers  to  cancel 
their  subscriptions.  In  a  month  of  activity,  the 
union  says  it  has  collected  approximately  600 
pledges  from  subscribers  to  drop  the  paper  if 
Singleton  refuses  union  demands. 

Guild  representative  Mike  Easterbrook  said  that 
labor  law  requires  Singleton  to  submit  these  kinds 
of  layoffs  and  changes  in  work  rules  and  working 
conditions  to  collective  bargaining,  but  that 
Singleton  has  a  historv'  of  ignoring  the  law. 

“He  does  what  he  damn  well  pleases  and  suffers 
the  consequences  later,”  Easterbrook  said. 

The  union  has  asked  the  National  Labor 
Relations  Board  to  investigate  the  staffing  cuts,  said 
Natalie  Shore,  P-T  unit  chair  for  the  Guild. 

Ike  Massey,  president  and  CEO  of  Singleton’s  Los 
Angeles  Newspaper  Group,  which  encompasses 
five  of  Singleton’s  MediaNews  Group  papers,  said 
there  was  so  much  excess  capacity  at  the  Valencia 
plant  that  both  papers  can  be  printed  simultane¬ 
ously.  Of  the  long  truck  ride  from  Valencia  to  Long 
Beach  that  Singleton  referred  to,  he  said  the  sav¬ 


Merctiry  when  he  was  executive  vice  president  of 
Ingersoll  Publications. 

That  history’  smoothed  the  deal  with  Goodson 
and  gave  the  buyer  intimate  knowledge  of  the 
papers  being  bought. 


ings  of  closing  one  plant  “more  than  made  up  for” 
the  added  transportation  costs. 

Informed  of  Singleton’s  earlier  denial  of  any 
plans  to  close  the  Long  Beach  plant,  Massey  said, 
“At  this  company,  we  make  plans  very’  fast.” 
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Angst  And  Anger  Over 
A  Story  That  Led  To  Arrest 

When  he  told  a  N.C.  reporter  that  he  was  an  illegal  immigrant,  a  Mexican  man  began 
a  chain  of  events  that  caused  his  own  arrest  and  sparked  a  continuing  controversy 


A  FACTUALLY  ACCURATE  story  in  the  a  North  Raleigh  store  so  he  could  send  money 
Raleigh  News  &  Observer  that  mentioned  back  to  his  mother  in  Mexico, 
a  Mexican  man’s  violation  of  U.S.  immigra¬ 
tion  laws  has  caused  such  a  stir  within  ARRESTS  AFTER  STORY 


that  North  Carolina  newspaper  that  the  publisher  Sixteen  days  after  the  story  appeared,  the 
has  given  $5,000  to  a  fund  that  helps  arrested  ille-  Charlotte,  N.C.,  office  of  the  INS  raided  the  store 

gal  immigrants.  where  Granados  worked  and  arrested  him,  along 

As  a  result  of  the  publicity  he  recently  received  with  five  others,  for  violation  of  U.S.  immigration 

in  the  News  &  Observer,  illegal  immigrant  Julio  laws.The  INS  agents  were  reported  to  have  made 

Granados  was  arrested  by  the  Immigration  and  a  point  of  waving  a  copy  of  the  newspaper  as  they 
Naturalization  Ser\ace  and  now  faces  possible  took  the  men  into  custody. 

deportation.  The  arrests  created  an  uproar  in  the  Latino  com- 

The  newspaper  gave  the  $5,000  to  a  fund  pro-  munity.  Within  days  Latino  fund  drives  had  raised 

viding  Granados  and  five  other  arrested  immi-  more  than  $25,000  required  to  have  the  arrested 

grants  with  food,  shelter  and  clothing  as  they  await  men  released  on  bond. 

their  hearings  in  Juh'.  Anders  Ciyllenhaal,  executive  editor  of  the  News 

The  Granados  incident,  which  gave  rise  to  angst  &  Observer,  said  the  newspaper  was  surprised 
in  the  newsroom  as  well  as  anger  throughout  the  that  Granados  had  been  arrested  after  details  of  his 
region’s  Latino  communih',  appears  to  highlight  illegal  status  were  published  in  a  front-page  stor\’. 
the  nation’s  ambivalent  attitudes  about  the  In  an  opinion  column  following  the  INS  raid, 
enforcement  of  its  immigration  laws.  (iyllenhaal  said  his  newspaper  had  been  forced  to 

The  Raleigh  controversy  began  on  March  8  with  wonder  if  it  had  “failed  to  think  enough  about  the 
a  powerful  front-page  story  about  Granados,  a  per-  impact  (of  its  story)  on  this  one,  largely  powerless, 
sonable  21-year-old  who  had  snuck  into  the  coun-  fairly  ordinary  young  .Mexican.  The  answer  is  yes, 
tr)  and  was  working  6()-hour  weeks  in  and  we’d  approach  this  storv  somewhat  dif¬ 

ferently  if  we  had  to  do  it  over  again." 


The  stor)’  was  written  by  rept)rter  Gigi 
Anders,  a  former  Wasbin^Um  Post  St>  le  sec- 
tit)n  reporter  who  has  been  at  the  News  & 
Observer  for  little  more  than  a  year.  It  was 
illustrated  with  photographs  taken  by 
Robert  .Miller.  Both  spent  several  weeks  — 
off  and  on  —  with  Granados,  chronicling 
his  life. 


secondwind 


Careers  of  Hunt  aides  get  a 


I  FEATURE  BECAME  HARD  NEWS 

Anders,  who  is  Cuban-born  and  fluent 
in  Spanish,  was  assigned  to  find  and  profile  a 
recently  arrived  immigrant.  But  halfway 
through  the  stor\-  research  with  a  very  willing 
and  open  Granados,  she  suddenh  found  out  he 
was  an  illegal  immigrant. 

“1  took  a  deep  breath,"  she  said.“l  said.  Do  you 
understand  your  name  and  face  are  going  in  the 
story?  You’re  not  legal,  you’re  not  documented, 
you  know  1  have  to  say  that.’  He  said.  Do  you 
think  1  might  get  deported’  and  I  said.  Yeah,  you 
might  .’  He  kind  of  scratched  his  head  and  said,  if 


-'New  woes 

^  ^  ■  fanners 


Rcsidentii 
share  fears 
of  ffoanctal 
onartalniy 
teofinfcoaHna 


March  8  story  named  an  illegal  immigrant, 
whom  federal  authorities  then  arrested, 
sparking  controversy 
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Julio  Granados, 
arrested  after 
allowing  his  name 
to  be  used 

that’s  going  to  be 
my  destiny  then 
so  be  it,  my  Mom 
misses  me  and 
cries  when  I 
speak  with  her.’  ” 

“To  me  that 
was  a  green  light,” 

.said  Anders.  She 
indicated  the  dis¬ 
covery  did  not 
change  the  focus 
of  the  story,  but 
did  make  it  more 
interesting. 

"This  is  a  com¬ 
petent  man  who  I 
treated  as  such.  I 
didn’t  feel  it  was 
m)'  moral,  ethical 
or  professional 
responsibility  to 
protect  him  from 
himself.  We  were 
speaking  the  same 
language,  so  I 
thought  when  he 
said  ‘OK,’  it  meant  OK,”  said  Anders,  who  added  that  if  the  edi¬ 
tors  had  decided  that  the  story  should  be  killed,  she  was  pre¬ 
pared  to  walk  away  from  it. 

CALLED  REPORTER  FOR  A  LAWYER 

Anders  said  she  first  learned  of  the  INS  raid  when  the 
owner  of  the  store  where  Granados  worked  called  her  and 
asked  her  to  find  a  lawyer.  She  declined  and  called  the  office. 

Gyllenhaal,  the  editor,  said  the  owners  of  that  store  in 
North  Raleigh  —  La  Bodega  El  .Mandado  —  had  originally  sug¬ 
gested  that  the  newspaper  write  a  story  about  Granados. 

He  said  when  it  was  discovered  that  Granados  was  illegal¬ 
ly  in  the  country,  the  editors  discussed  the  issue  and  decided 
to  include  those  details  in  the  story. 

“It  was  our  understanding,”  explained  Gyllenhaal,  “that 
(Granados)  had  a  pretty  clear  understanding  of  what  the  con¬ 
sequences  could  be.” 

However,  he  said  the  newspaper  was  “surprised”  at  the  INS 
arrests  because,“We’ve  written  plenty  of  stories  about  undoc¬ 
umented  workers  who  never  were  picked  up  by  the  INS.” 

SELF-EXAMINATION  HEALTHY’ 

Bob  Steele,  a  media  ethics  expert  at  the  Poynter  Institute 
for  Media  Studies,  said  the  self-examination  process  that  the 
paper  went  through  after  the  controversy  broke  is  healthy. 

“They  could  have  told  the  story  by  leaving  out  specific 
information  including  his  name  or  where  he  worked. To  do  so 
would  have  diminished  the  authenticity  of  the  stor\’  and 
might  have  diminished  the  power  of  the  storytelling. 

“The  question  of  course  is.  Is  that  trade-off  a  legitimate  one 
in  order  to  minimize  potential  harm  when  they  publish  the 
story  to  Mr.  Ciranados?”  said  Steele. 

Gina  Lubrano,  the  readers’  representative  at  the  San  Diego 


"This  was  a  competent  man  who  1  treated 
as  such,"  said  reporter  Gigi  Anders. 


Uncivil  About 
‘Civic  Journalism’ 

Former  ST.  LOUIS  Post-Dispatch  editor 
William  Woo  says  the  main  argument  sup¬ 
porters  give  for  so-called  civic  journalism  — 
that  it  will  focus  newsrooms  on  building  good  cit¬ 
izenship  rather  than  trashy  coverage  —  is  precise¬ 
ly  why  he  is  against  the  concept. Woo  told  an  audi¬ 
ence  at  Northwestern  University’s  Medill  School 
of  Journalism  in  Evanston,  111.,  that  journalism  has 
deteriorated  so  rapidh'  since  O.J.  Simpson’s  first 
trial  “that  I  have  deep  reservations  about  giving 
editors  the  power  to  enact  or  propose  anything.” 

“I  question  whether  editors  still  posse.ss  the 
judgment,”Woo  said. 

Civic  journalism  took  other  shots  from  Michael 
Gartner,  editor  and  co-owner  of  the  Daily  Tribune 
in  Ames,  Iowa.  “Civic  journalism  is  mostly  silly,”  he 
said.“I  think  it’s  a  way  for  newspaper  owners  who 
see  a  sugar  daddy  in  the  Pew  Charitable 
Foundation  to  get  clean  money  into  their  news¬ 
room  —  these  high-minded  people  who  would 
never  take  money  from  the  USIA  (United  States 
Information  Agency)  or  the  government  or 
Pakistan  or  the  General  Motors  corporation.” 

Jan  Schaffer,  executive  director  of  the  Pew 
Center  for  Civic  Journalism,  said  the  extent  of  the 
center’s  giving  has  been  grossly  exaggerated.  The 
center,  founded  five  years  ago,  has  an  operating 
budget  of  just  $  1  million  annually,  she  said. 

“1  don’t  think  the  issue  is  that  there  is  anything 
sinister  about  the  foundation’s  money,”  Schaffer  said. 

Gartner,  however,  said  he  was  not  so  sure  about 
that.  Pew-funded  “team  coordinators”  on  newspa¬ 
per  civic  journalism  projects  amount  to  “third  par¬ 
ties”  in  the  newsroom,  he  said. 

“Even  the  American  newspaper  publishers  — 
who  think  the  First  Amendment  is  about  postal 
rates  —  would  rise  up  if  the  third  party  were  the 
USIA  or  the  government,”  Gartner  said.  “I  don’t 
think  Pew’s  money  is  any  better  or  worse  than  any 
other  third  party’s  money  in  the  newsroom.” 

—  Mark  Fitzgerald 


NABJ  Names 
Executive  Director 

The  NATIONAL  association  of  Black  Journal¬ 
ists  has  named  an  executive  from  the  National 
League  of  Cities  as  its  new  executive  director. 

Antoinette  Allison  Samuel  will  join  NABJ  on 
June  l,just  two  months  before  the  group  s  annual 
convention  in  Washington,  D.C. 

Samuel,  who  has  been  with  the  league  since 
1994,  is  director  of  its  Center  for  Education  and 
Information  Resources.  Prior  to  that,  she  was 
senior  policy  analyst  for  the  Governor’s  Office  for 
Children,  Youth  and  Families  for  the  state  of 
Maryland.  She  succeeds  Joanne  Lyons  Wooten, 
who  left  NABJ  in  March  to  pursue  a  business  ven¬ 
ture  in  North  Carolina.  Samuel  said  she  was 


Union-Tribune,  said  the  newspaper  should  have  exercised  j  impressed  with  the  mission  of  NABJ”  and  is  pleased 
greater  judgment  in  naming  Granados.  j  to  be  aligned  with  a  large,  visible  organization. 
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CMR  receives  over 
1,300  newspaper  sections 
every  day. . . 


Frederick  L  Jackson, 
Correspondence  Specialist  *  ' ' 

8  years  experience  M 


Frederick  Jackson  tracks  down 
the  one  we  didn’t  get. 

Our  clients  expect  a  newspaper  tracking  database  to  be  like  a  good  newspaper  story-timely,  accurate 
and  thorough.  To  provide  this  kind  of  coverage  we  measure  and  categorize  over  11, 500,000  newspaper 
ads  a  year.  Collecting  thousands  of  newspapers,  zone  editions,  inserts,  TV  and  Sunday  magazines 
every  month.  Occasionally  we  even  have  to  track  down  a  missing  section.  That’s  when  Frederick  takes  over. 

His  nose  for  the  news  helps  CMR  clients  get  the  whole  story. 

COMPETITIVE  MEDIA  REPORTING 


For  more  information  please  contact  t*8d8-267‘4SS5. 
©1^96  Competitive  Reporting 


FINANCIAL 


BY  ROBERT  NEUWIRTH 

Profit  Rally  Continues, 
Despite  Slowing  Trend 

Sharply  higher  newsprint  costs  slow  earnings  growth 
but  don't  stop  some  companies  from  posting  record  profits  for  first  quarter 


After  a  year  of  serious  deal  making,  the 
nation’s  publicly  traded  newspaper  com¬ 
panies  reported  wildly  fluctuating  results 
for  the  first  three  months  of  1998. 

Few  discernable  trends  emerged  from  a  quar¬ 
ter  that  showed  Journal  Register  Co.,  New  York 
Times  Co.  and  Tribune  Co.  all  reporting  record 
results,  while  other  companies  reported  reduced 
earnings  growth  as  higher  newsprint  prices  erod¬ 
ed  profits.  Though  growth  has  clearly  slowed 
since  last  year,  newspaper  companies  exceeded 
expectations,  said  Peter  Appert,  media  analyst  at 
investment  bank  BT  Alex.  Brown. 

“If  you’re  doing  better  than  anticipated  —  even 
in  the  context  of  higher  paper  prices  —  that’s 
pretty  good,”  Appert  said. 

Looking  toward  the  future,  Appert  suggested 
the  long-rumored  newsprint  price  hike  will  likely 
be  delayed,  raising  hopes  of  more  consistent 
income  growth  during  the  second  quarter. 

Here  is  a  breakdown  of  where  the  major  com¬ 
panies  stood  at  the  end  of  March. 


newspaper  division  earned  $39.7  million  during 
the  first  three  months  of  the  year,  up  2.1%  over 
the  same  period  last  year,  while  revenues  jumped 
almost  40%  to  $190.1  million.  On  an  adjusted 
basis,  newspaper  revenues  increased  only  4.4% 
and  operating  cash  flow  actually  declined  1.2%. 

Chairman  Robert  W.  Decherd  said  the  results 
were  expected.  “With  a  substantial  increase  in 
newsprint  expense  compared  with  last  year,  we 
knew  this  would  be  our  most  challenging  quar¬ 
ter,”  he  said,  adding  that  advertising  trends  were 
strong  at  the  company’s  largest  newspapers  — 
the  Dallas  Morning  News  and  Providence 
Journal-Bulletin . 

CENTRAL  NEWSPAPERS 

Net  income  at  the  Phoenix-based  newspaper 
company  rose  16%  during  the  first  quarter  to 
$20.6  million.  Revenues  increased  8.3%  to  $185.1 
million. 

But,  adjusting  for  a  one-time  work  force  reduc¬ 
tion  charge  in  1997,  the  company’s  net  income 
actually  dropped  by  almost 


A.H.  BELO 

For  Dallas-based  A.H.  Belo 
Corp.,  the  start  of  1998  was 
a  time  for  digestion.  After  a 
spate  of  acquisitions  in 
1997,  Belo ’s  first-quarter 
results  were  a  study  in  con¬ 
trasts. 

The  company  reported 
that  net  earnings  fell  by 
more  than  22%  during  the 
first  three  months  of  1998 
to  $13.6  million.  Operating 
earnings,  however,  jumped 
8.7%  to  $51.6  million,  and 
revenues  rose  41.5%  to 
$329.4  million. 

But,  adjusting  for  the  pur¬ 
chases,  revenues  were  rela¬ 
tively  flat  for  the  quarter, 
growing  just  6.4%  since 
first-quarter  1997,  and  oper¬ 
ating  cash  flow  was  up  a 
modest  4.3%.The  company 
did  not  break  out  profits  on 
an  adjusted  basis. 

Belo  reported  that  its 


n 

Journal  Register 

24.9%  Margin 

Gannett 

24.0%  Margin 

Tribune 

21 .4%  Margin 

Central 

18.6%  Margin 

B 

Pulitzer 

18.3%  Margin 

NOTE:  Margin  equals  operating  profit  divided  by  revenue 


B 

Sun  Media 

+126.0% 

n 

Media  General 

+  31.9% 

Southam 

+  29.0% 

Lee 

+  25.0% 

Knight  Ridder 

+  15.3% 

n 

A.H.  Belo 

+  41.5% 

Sun  Media 

+  39.9% 

Knight  Ridder 

+  23.8% 

Gray 

+  23.0% 

E.W.  Scripps 

+  19.3% 

3%. 

Still,  CEO  Louis  A.  Weil  Ill 
pronounced  himself  pleased. 

“Last  year’s  quarter  bene¬ 
fited  from  a  substantial 
reduction  in  newsprint 
costs,  while  we  faced  a  24% 
increase  in  newsprint  costs 
in  this  year’s  first  quarter,”  he 
said. 

Weil  reported  that 
Central’s  operating  income 
advanced  by  1 1.4%  over  the 
same  period  in  1997. 

The  company  reported 
daily  circulation  in  Phoenix 
up  5.5%  and  Sunday  advanc¬ 
ing  1.9%.  In  Indianapolis, 
where  Central  operates  the 
Indianapolis  Star  and  the 
Indianapolis  News,  morning 
circulation  grew  4.9%,  while 
afternoon  lost  1 5%. 

DOW  JONES 

The  company  that  pub¬ 
lishes  the  Wall  Street 
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1998  First-Quarter  Earnings  And  Revenues  Compared  With  1997  Results 

[in  millions  of  dollars] 


$13.6  T  22.67o 

$51.6 

A  8.7% 

$329.4 

A  41.5% 

$20.6  A  16% 

$34.5 

A  11.4% 

$185.1 

A  8.3% 

$34.7  A  36.6% 

$55.5 

▼  10.8% 

$621.5 

A  2.6% 

$342.8  A  153.8% 

$288.2 

A  10.5% 

$1,199.9 

A  11.4% 

($1.5)  T  222% 

$4.8 

A  12% 

$27.9 

A  23% 

$128  A  130% 

$61.8 

A  12.2% 

$537.9 

A  4.6% 

$8.5  A  49.6% 

$22.3 

▼  1.5% 

$89.6 

A  8% 

$101.6  ▼41.8% 

$113.2 

A  15.3% 

$743.9 

A  23.8% 

$12.6  A  3% 

$23.7 

A  25% 

$121.3 

A  19.2% 

$9.2  ^40% 

$22.6 

▼  1% 

$164 

A  8.9% 

$12.7  * 

$32.7 

A  31.9% 

$234.7 

A  8.6% 

$64.6  A  24.7% 

$116.4 

A  14.9% 

$722.5 

A  4.3% 

$13.9  A  11.7% 

$26.3 

A  7% 

$143.4 

A  5.4% 

$25.0  ▼16.5% 

$57.4 

A  2.9% 

$346.8 

A  19.3% 

$23.4  A  30.1% 

$42.1 

A  29% 

$295.1 

A  12.4% 

($10.8)  ▼  1226% 

$13.1 

A  126% 

$125.7 

A  39.9% 

($93.0)  ** 

$4.0 

... 

$1,247.0 

A  6.5% 

$45.3  A  0.1% 

$90.3 

A  3.1% 

$803.9 

A  3.9% 

$70  A  8.6% 

$144.0 

A  12.5% 

$672.7 

A  13.3% 

$207.9  A  336% 

$75.3 

▼  3.4% 

$483.9 

A  6.6% 

■  Media  General  had  a  $54.7  million  net  loss  in  the  first  quarter  of  1997 
**  Thomson  had  a  $94  million  net  loss  in  the  first  quarter  of  1997 

•  •  Thomson  had  a  $1 9  million  operating  loss  in  the  first  quarter  of  1997  Note  Numbers  in  parentheses  indicate  a  loss 


Journal  posted  a  36.6% 
increase  in  net  income  dur¬ 
ing  the  first  quarter  of  1998, 
reporting  $34.7  million  in 
earnings. 

But  that  result  was 
skewed  by  a  huge  reduction 
in  losses  at  associated  com¬ 
panies,  coupled  with  an 
increase  in  non-operating 
income  from  the  profitable 
sales  of  TV  station  WBlS-i-  in 
New  York  and  Texas 
Monthly  magazine. 

In  terms  of  actual  opera¬ 
tions,  income  decreased  by 
10.8%  to  $55.5  million. 

Revenues  inched  up  2.6%  to 
$621.5  million. 

The  company’s  core 
enterprise  —  business  pub¬ 
lishing  —  reported  operat¬ 
ing  profits  up  16.5%  to 
$59.6  million.  But  that  was 
leavened  by  a  2.6%  slow¬ 
down  at  its  Ottaway  commu¬ 
nity  newspapers  and  a  $6.2 
million  loss  at  Dow  Jones 
Markets,  the  troubled  finan¬ 
cial  information  division  that 
the  company  recently 
agreed  to  sell  to  Bridge 
Information  Systems  Inc. 

“We’re  pleased  with  the  results  outside  of  Dow 
Jones  Markets,”  said  chairman  Peter  Kann.“We 
look  forward  to  closing  the  sale  of  Dow  Jones 
Markets  in  the  second  quarter  and  to  increasing 
profits  in  the  second  half  of  this  year.” 

GANNETT 

The  nation’s  largest  newspaper  company  — 
with  87  dailies  —  reported  strong  first-quarter 
1998  results. 

Operating  income  rose  10.5%  to  $288.2  million 
while  revenues  rose  11.4%  to  $1.2  billion. 

Gannett’s  net  income  jumped  154%  to  $342.8 
million,  but  that  included  a  one-time  gain  from 
the  sale  of  five  radio  stations  and  its  security 
alarm  business.  Compensating  for  the  one-timer, 
net  income  rose  17.9%  to  $159.2  million. 

Taking  its  newspapers  alone,  income  grew  9% 
to  $225.9  million,  while  revenues  rose  almost 
13%  to  $975  million.  Gannett  also  reported  a 
strong  showing  at  the  Detroit  News,  though  it  did 
not  break  out  exact  figures  for  the  paper. 

GRAY  COMMUNICATIONS 

Gray,  a  Georgia-based  newspaper  and  broad¬ 
casting  company,  reported  a  net  loss  of  almost 
$1.5  million  in  the  first  three  months  of  1998, 
222%  more  than  in  the  same  period  in  1997. 

Revenues  grew'  23%,  to  $27.9  million,  and  oper¬ 
ating  income  advanced  12%  to  $4.8  million. 


Gray  attributed  the  increased  losses  to  a  huge 
hike  in  income  tax  expenses. 

Grey  reported  that  newspaper  revenues 
increased  25%,  but  that  segment  cash  flow 
dropped  by  16%. 

HOLLINGER 

The  empire  of  114  daily  newspapers,  con¬ 
trolled  by  investor  Conrad  Black,  posted  a  1 30% 
jump  in  net  income  to  $  1 28  million  during  the 
first  quarter  of  1998. 

Operating  income  rose  to  $61.8  million,  a  12% 
boost  over  first-quarter  1997.  Revenues  were 
$537.9  million,  up  4.6%  from  a  year  ago. 

Income  from  U.S.  operations  fell,  but  U.K.  oper¬ 
ations  more  than  made  up  for  the  decline. 

JOURNAL  REGISTER 

Journal  Register  Co.,  the  Trenton,  N.J.-based 
owner  of  19  dailies  and  155  nondailies,  repiorted 
first-quarter  net  income  rose  almost  50%  to  $8.5 
million,  while  revenues  rose  8%  to  $89.6  million. 

Operating  income  declined  by  1.5%  to  $22.3 
million. 

“We  continue  to  expect  a  double-digit  increase 
in  revenues  for  the  year,  resulting  from  our  recent 
acquisitions  and  growth  at  our  existing  proper¬ 
ties,”  said  chairman  Robert  M.  Jelenic.  In  the  past 
year.  Journal  Register  has  purcha.sed  several 
weekly  groups  and  one  daily,  the  Saratogian,  of 
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Saratoga  Springs,  N.Y. 

Jelenic  reported  advertising  rev¬ 
enues  rose  7.5%  at  the  Lake  County, 
Ohio,  Neivs-Heralel  and  7%  at  the  New 
Haven  Register. 

KNIGHT  RIDDER 

The  nation’s  second  largest  newspa¬ 
per  compan)’  had  a  strange  first  quar¬ 
ter,  posting  net  income  down  42%  to 
$101.6  million  and  operating  income 
up  15.3%  to  $113.1  million.  Revenue 
rose  almost  24%  to  $743.9  million. 

Excluding  nonrecurring  items,  net 
income  rose  almost  20%. 

“Our  strategic  restructuring  is  virtu¬ 
ally  complete,”  chairman  Tony  Ridder 
said.  He  called  Knight  Ridder  “well- 
positioned  to  generate  superior  results 
over  the  near  and  long  term.” 

The  company  said  its  newspapers 
raised  advertising  revenue  6.2%  over 
the  first  quarter  of  1997,  and  the 
Detroit  Free  Press  continues  to  recov¬ 
er  from  a  crippling  strike,  with  a  rev¬ 
enue  increase  of  14.7%,  while  the 
Philadelphia  papers  grew  revenue  by 
13.5%. 

It  noted,  however,  that  ad  revenues 
fell  4.7%  in  San  Jose  and  0.3%  in 
Miami. 

Ridder  predicted  1998  earnings  will 
increase  15%. 

LEE  ENTERPRISES 

The  Davenport,  Iowa-based  compa¬ 
ny,  which  owns  2 1  daily  newspapers, 

73  weeklies  and  nine  network  affiliat¬ 
ed  TV  stations,  reported  net  income  up 
3%  from  the  quarter  a  year  earlier,  with 
operating  income  25%  higher  and  rev¬ 
enue  advancing  19.2%. 

Lee  newspapers  generated  operating 
income  up  3.8%  to  $21.1  million  on 
revenues  up  19%. 

Accounting  for  acquisitions,  howev¬ 
er,  the  company’s  newspaper  division 
presented  a  more  complex  picture, 
with  revenues  up  a  mere  2.7%  and 
operating  profits  down  a  fraction  of  a 
percent. 

CEO  Richard  D.  Gottlieb  said  circula¬ 
tion  gains  in  the  company’s  larger 
newspapers  and  growth  in  classified 
advertising  made  for  a  rosy  future. 

McCLATCHY 

McClatch)'  —  which  during  the 
quarter  finalized  its  takeover  of  the 
Minneapolis  Star  Tribune  —  saw  its 
net  income  fall  dramatically,  while 
operating  income  remained  flat  and 
revenues  grew. 


FINANCIAL 


“If  you're  doing 
better  than  anticipated 
—  even  in  the  context 
of  higher  paper 
prices  —  that's 
pretty  good." 

—  Peter  Appert,  analyst,  BT  Alex.  Brown 

Net  income  at  the  company,  which 
owns  1 1  dailies  and  1 3  nondailies, 
declined  40%  to  $9.2  million. 

Revenues,  however,  increased  8.9%  to 
$164  million,  and  operating  income 
declined  nominally  to  $22.6  million. 

CEO  Gary  Pruitt  said  that  adjusting 
for  sales  and  purchases, “our  earnings 
would  have  been  slightly  ahead  of 
1997.  While  this  doesn’t  sound  particu¬ 
larly  exciting,  one  must  consider  the 
impact  of  extremely  wet  weather  in 
Northern  California,  and  its  effect  on 
advertising.” 

MEDIA  GENERAL 

The  Richmond,  Va.-based  media 
company  posted  net  income  of  $12.7 
million  in  the  first  quarter  of  1998, 
reversing  a  major  loss  due  to  a  one¬ 
time  charge  in  1997.  Adjusting  for  the 
charge,  the  company  increased  net 
income  by  55%. 

Operating  income  jumped  3 1  9%  to 
$32.7  million,  as  revenues  rose  8.6%  to 
$234.7  million. 

Chairman  J.  Steward  Bryan  III  attrib¬ 
uted  the  gains  to  improved  results 
from  newsprint  operations,  which 
turned  a  $2.8  million  profit  after  post¬ 
ing  a  $4.3  million  loss  in  the  first  quar¬ 
ter  of  1997. 

Bryan  noted  that  the  company’s 
newspapers  posted  quarter  over  quar¬ 
ter  improvements. 

NEW  YORK  TIMES 

The  New  York  Times  C^o.  posted  a 
record  $64.6  million  in  net  income 
during  the  first  quarter  of  1998,  up 
24.7%  from  the  same  period  last  year. 
Operating  profit  rose  14.9%,  and  rev¬ 
enues  inched  up  4.3%  to  $722.5  mil¬ 
lion. 

Excluding  extraordinary  items,  the 
company  reported  a  16.6%  increase  in 
net  income.  Earnings  before  interest, 
taxes,  depreciation  and  amortization 
(EBITDA)  rose  16%. 

The  newspapers  boosted  operating 
profits  by  9  2%  to  $109.2  million.  New 
ventures  —  including  Internet  opera¬ 


tions  —  lost  more  money,  however: 
$1.6  million  for  the  quarter  vs.  a  loss  of 
$1.5  million  a  year  ago. 

Advertising  revenues  at  the  New 
York  Times  rose  almost  10%,  and  the 
Boston  Globe  boosted  ad  revenues  by 
6.2%.  Regional  papers  posted  a  5.7% 
increase  in  ad  revenue. 

PULITZER  PUBLISHING 

Net  income  advanced  1 1 .7%  to 
$13.9  million,  while  revenues  rose  5.4% 
to  $143.4  million  at  the  company  led 
by  the  flagship  St.  Louis  Post-Dispatch. 

Income  dropped  almost  3%  at  news¬ 
papers,  while  revenues  rose  5.1%  to 
$90.2  million.  Newspapers  turned  in  a 
17.8%  operating  profit  margin  during 
the  first  quarter  of  the  year. 

Chairman  Michael  E.  Pulitzer  noted 
that  increases  in  newspaper  revenues 
were  diluted  by  a  12.7%  increase  in 
newsprint  costs. 

Pulitzer  expected  papers  to  make 
further  advertising  gains,  but  he  said 
the  company  would  continue  to  invest 
in  the  Post-Dispatch. 


E.W.  SCRIPPS 

Net  income  dropped  by  16.5%  to 
$25  million  during  the  first  quarter  of 
1998,  largely  due  to  increased  interest 
expenses. 

Operating  income  inched  up  2.9% 
to  $57.4  million,  as  revenues  grew  by  a 
sturdy  19  3%  to  $346.8  million. 

The  company  said  newspaper  cash 
flow  increased  21%  to  $62.7  million. 
But,  accounting  for  sales  and  acquisi¬ 
tions,  newspapers  posted  only  a  3  5% 
increase  in  cash  flow  over  first-quarter 
1997. 

CEO  William  R.  Burleigh  said  the 
quarter  played  out  as  expected,  with 
newspaper  revenues  rising,  but 
newsprint  costs  —  up  33%  —  cut  into 
profits.  In  addition,  he  said,  television 
advertising  was  soft. 

Significantly,  he  said,  Scripps’  invest¬ 
ment  in  category'  television,  led  by 
Home  &  Garden  Television,  was  paying 
off  Revenues  in  the  segment  zoomed 
by  $20  million  and  losses  dropped  dra¬ 
matically. 

Its  licensing  division,  led  by  United 
Media,  did  well,  too.  Discounting  the 
divestiture  of  a  television  programming 
unit,  the  licensing  unit  upped  revenues 
by  21%  to  $29.1  million. 

SOUTHAM 

Canadian  publisher  Southam  report- 
(See  Financial  on  page  33) 
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ST.  PETERSBURG-CLEARWATER  WITH  498,150 


EVERY  MARKETER  HAS  QUESTIONS: 

Which  market  has  the  greatest  potential  for  sales  of  a  particular  product? 
What  city  has  the  highest  disposable  income? 

What  town  has  the  greatest  ethnic  diversity? 

Where  can  you  reach  the  greatest  proportion  of  Gen  Xers? 

What  state  employs  the  most  people  in  high  tech  fields? 

E&P’S  U.S.  MARKH  FORECASTS  HOPS  YOU  UNSCRAMRIE  THE  ANSWOS! 

Filled  with  the  most  extensive,  accurate  and  up-to-date  information  about 
U.S.  markets  with  populations  of  2.500-I-,  the  U.S.  Market  Forecasts  pro¬ 
jects  economic  and  demographic  profiles  w  ithin  59-151  market  variables. 

U  S.  MARNn  FORECASTS  PR0JECT10HS  HAVE  A 
PROVEN  ACCURACY  OF  99.95>/o! 

Used  by  market  analysts,  entrepreneurs,  demographic  researchers,  new 
business  developers,  newspaper  executives,  real  estate  agents,  relocation 
specialists,  franchisers,  retailers,  ad  agencies  and  manufacturers  ...  the 
U.S.  Market  Forecasts  is  fundamental  in  the  implementation  of  business 
plans,  investments,  expansions,  market  strategies  as  well  as  sales  oppor¬ 
tunities. 


mCtUOES  IMPORTANT  INFORMATION  SUCH  AS: 

•  Population  by  Age 

•  Ethnic  Groups 

•  Drug  Sales 

•  Furniture  Sales 

•  Apparel  Sales 

•  Persons  Per  Households 

•  Household  Income 

•  Disposable  Income 

•  Median  Value  Unit 

•  Employment  By  Industry 

•  Education 
...  and  more! 


SIX  TARRED  SECTIONS: 

.Section  I  -  Narratives  &  Retail  Overviews 
Section  II  -  City.  County.  MSA  Rankings 
.Section  III  -  Population.  Ages  &  Ethnicity 
Section  IV  -  Money,  Income  &  Employment 
Section  V  -  Education.  Housing  &  Households 
Section  VI  -  Retail  Sales 

DON’T  DELAY!  ORDER  YODR  COPY  OF  THE 
U.S.  MARKH  FORECASTS  TODAY!  ONLY  $269! 
ALSO  AVAILADLE  ON  CD-ROM  $795 

(Includes  softbound  copy  of  U.S.  Market  Forecasts) 

Please  send  payment  to:  U.S.  Market  Forecasts,  c/o  E&P.  P.O.  Box  3000. 
Denville.  NJ  07834-3000.  Phone:  (800)  783-4903,  Fax:  (973)  627-5872. 
E-mail:  edpub(S)mediainfo.com  or  place  your  order  on  our  Web  site: 
www.mediainfo.com  (click  on  store  icon) 

GET  THE  ANSWERS  TO  YOUR 
MARKETING  QUESTIONSJODAXL.^ 
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12938.026  1603”^  ““  ' 


UBiV  The  EorroRcSfPLiBijsHER  Comrcst 
Where  You'll  Find  the  Pim  ers  cf  the  Press- 


111  ■,%  206  *10 


606  *92 

303.183 


,2,61  23*80  126,629  169999 

*6*93  .2.022  262*. 


233,69.  223.628  0.12 

lilUMSsee.a  ,50,25  3*1.21* 

'*"’1”  C,  2  062  969  2.282.W6  030  2- 

St  PetereOuts  CleawatM  ^^5  ,5,6,3  216.2 

863.618  1.0*6.99*  0.21  MMl*' 

Boca  Raton  a 

COUtntS  Cities 
amCRU* 


NEWSPEOPLE  IN  THE  NEWS 


WILLIAM  H. 
(BILL)  HALL, 

57,  publisher  at 
the  Richlands 
(Va.)  News-Press, 
has  been  appoint¬ 
ed  publisher  at 
the  Bristol, Va., 
Herald-Courier. 


DAWN  RHINE,  j 

Nexpo  exhibition  j 

sales  manager  for  i  HB  «■•>»  flK 

the  Newspaper  "^^11^81  I  vH  ^ 

Association  of  j  HL,  \  4^B  ^Bk  W'* 

America,  Vienna,  i 

Va.,  has  been  pro- 

moted  to  director  dawniuuive  \  jack  slow  toiucvrley 

of  the  annual 
newspaper  tech¬ 
nology  conference  and  exposition.  |  death  of  their  illegally  adopted  daugh- 

i  ter,  Lisa.  Nussbaum  was  never  charged. 

JACK  SLOAN,  controUer  of  PG 

Publishing  Co.  in  Pittsburgh,  has  been  i  JONATHAN  TOLTON,  customer  rela- 
named  director  of  finance  at  the  Blade,  |  tions  manager  in  the  circulation 
Toledo,  Ohio,  where  he  formerly  j  department  at  the  Seattle  Times,  has 

worked  as  director  of  financial  systems,  j  been  appointed  to  the  newly  created 

I  position  of  traffic  and  planning  manag- 
HEDDA  NUSSBAUM,  a  former  chil-  |  er  for  operations, 
dren’s  book  editor  for  Random  House,  i 

has  been  named  managing  editor  of  j  BRIAN  C.ARONSTAM,  42,  mdmging, 
the  monthly  newspaper  Women ’s  i  editor  at  the  Oakland  (Calif.)  Tribune, 
News  in  Westchester,  N.Y.  \  has  been  named  editor  at  the  Palo  Alto 

In  a  celebrated  child-abuse  case,  j  (Calif.)  Weekly. 

Nussbaum’s  live-in  boyTriend,Joel  j  Earlier,  he  served  as  a  desk  editor  at 
Steinberg,  was  sentenced  to  prison  in  the  i  the  San  Jose  Mercury  News. 


JIM  CVRROW 


CHARLES  GOODRICH,  executive 
publisher  of  Needham,  Mass.-based 
Community  Newspaper  Co.’s  North 
Shore  newspaper  group,  has  been 
named  executive  publisher  of  the 
Middlesex  News,  Framingham,  Mass., 
and  other  weekly  newspapers  that 
comprise  CNC’s  West  publishing  unit. 


ROBERT  W.  BURDICK,  50,  editor 
and  senior  vice  president  at  the  Rocky 
Mountain  News,  Denver,  has  been  pro¬ 
moted  to  president  and  general 
manager. 

JOHN  TEMPLE,  45,  managing  edi¬ 
tor,  was  named  editor. 

JACK  Mcelroy,  44,  senior  editor, 
takes  over  as  managing  editor. 

GERALD  H.L.  TRYHANE,  45,  vice 
president  and  business  manager,  was 
appointed  senior  vice  president  and 
business  manager. 


THOMAS  CURLEY,  49,  president  and 
publisher  at  USA  Today,  has  been 
given  the  additional  role  of  senior  vice 
president/administration  at  Gannett 
Co.  Inc.,  Arlington,  Va. 

GRACIA  MARTORE,  46,  vice  presi¬ 
dent/treasury  services  and  investor 
relations,  was  named  treasurer  and 
continues  as  vice  president/investor 
relations. 


Knowles  Publishing  Corp 

has  sold 


Shenandoah  (lA)  Valley  News  Today 

(3,500  daily  circulation) 
and  two  Iowa  weeklies 

Denison  Bulletin  and  Denison  Review 

(with  a  combined  circulation  of  7,800) 


JAMES  C.  CURROW,  senior  vice 
president  and  chief  marketing  officer 
at  the  Newspaper  Association  of 
America,  has  been  named  vice  presi¬ 
dent  for  metro  newspapers  at  Morris 
Communications  Corp.,  Augusta,  Ga. 

He  succeeds  EDWARD  B. 
SKINNER,  67,  who  retired. 

DOUGLAS  E.  SUMRELL,  vice 
president  of  circulation  at  the  Wichita 
(Kan.)  Eagle,  was  appointed  circulation 
director  for  Morris  Communications. 


MediaNews  Group,  Inc. 

We  are  proud  to  have  initiated  the  transaction 
on  behalf  of  MediaNews  Group.  Inc. 


JOE  MAY,  yj,  a  team  leader  in  the 
advertising  department  at  the 
Waukegan,  Ill.,  Sun,  has  been 
promoted  to  retail  advertising  manager. 
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Exec  sentenced  in 
Buffalo,  N.Y, 
news  rack  scam 

A  FORMER  VICE  president  and  cir¬ 
culation  director  at  the  Buffalo 
News  has  been  sentenced  to  six 
months  in  jail  and  ordered  to  repay 
$65,000  he  stole  from  the  paper. 

David  W.  Perona,  a  1 5-year  News  vet¬ 
eran,  pleaded  guilty  to  third  degree  lar¬ 
ceny  in  Februar)’.  He  admitted  taking 
part  in  a  scheme  to  siphon  money 
from  the  circulation  department.  He 
was  sentenced  on  May  14. 

Perona,  who  won  a  Purple  Heart  for 
wounds  suffered  in  the  U.S.  Navy  in 
Vietnam,  also  got  five  years  probation, 
during  which  he  will  be  prohibited 
from  leaving  western  New  York. 

In  March,  another  circulation  official 
pleaded  guilty  to  a  misdemeanor 
charge  for  his  role  in  the  scam.  Charles 
J.  Fix,  a  19-year  employee,  admitted 
that  he  and  other  officials  took  money 


from  newspaper  boxes  to  buy  “tickets 
and  other  things”  for  themselves.  He 
said  he  inflated  the  number  of  papers 
reported  as  returned  to  the  company 
each  week  to  hide  the  pilfering. 

Fix  was  spared  a  jail  term  after  he 
agreed  to  cooperate  with  prosecutors 
and  the  paper  in  the  continuing  probe 
of  the  circulation  department. 

Another  former  circulation  manager, 
John  Casey,  is  reported  to  be  under 
investigation,  and  driver  Thomas  A. 
Moriarity  has  been  charged  with  steal¬ 
ing  $34,000  from  coin-operated  news¬ 
paper  honor  boxes. 

News  publisher  Stanford  Lipsey  said 
he  could  not  comment  on  whether  the 
scheme  had  any  impact  on  circulation 
declines.  The  paper  hired  its  own  pri¬ 
vate  investigators  to  interrogate  circu¬ 
lation  department  employees,  he  said. 

“It  really  was  a  shock,”  Lipsey  said. 
“We  went  through  the  place  with  a 
fine-tooth  comb  and  we  found  other 
people.  So  this  isn’t  all  resolved.” 

—  Robert  Neuwirth 


Belo  stock  split 

A.  H.  BELO  CORP  has  approved  a 
two-for-one  st(x:k  split  to  take 
effect  June  5.  Holders  of  Series  A  and  B 
common  stock  as  of  May  22  will  bene¬ 
fit.  Belo  also  raised  its  dividend  a  penny 
to  12«  a  share,  paid  on  a  pre-split  basis 
on  June  5.  Belo’s  holdings  are  led  by 
the  flagship  Dallas  Morning  Netvs. 

Sulzberger  sell-off 

Members  of  the  Sulzberger  fami¬ 
ly,  which  controls  the  New  York 
Times  Co.,  have  sold  1  million  shares 
of  stock  for  about  $"'1  million.  The  sale 
by  Arthur  Ochs  Sulzberger,  Marian 
Heiskell,  Ruth  Holmberg  and  Judith 
Sulzberger  amounts  to  under  7%  of  the 
family’s  holdings  in  the  company. 

A  spokesman  said  the  sales  were 
“part  of  ongoing  tax  and  estate  plan¬ 
ning.”  Times  Co.  stock  has  soared  in 
recent  months,  and  younger  family 
members  have  sold  several  million  dol¬ 
lars  worth  of  shares  as  well. 


^Dog  bites  man^  is  a  story  that  still  needs  to  be  told 

Dogs  are  wonderful  companions. 

But  even  the  cutest,  sweetest  pup  can  bite 
if  provoked. 

State  Farm  Insurance,  the  American 
Veterinary  Medical  Association,  the 
Insurance  Information  Institute  and 
Auburn  University  College  of  Veterinary 
Medicine  can  help  you  tell  your  audience 
about  the  problem  of  dog  bites. 

•  As  many  as  one  million  people  seek  treatment  for  dog  bites  each  year. 

•  Nearly  two-thirds  of  dog  bite  victims  are  children,  ranking  it  as  the  No.  1  health  risk  for  kids. 

•  Dog  owners  can  face  civil,  and  in  some  cases,  criminal  action  because  of  dog  attacks. 


Send  me  the  following  dog  bite  prevention  information: 

□  Press  release/general  information  packet 
-J  Interview  subject  contacts 

□  Video  b-roll,  report  from  Insurance  Information  Institute 

□  Camera-ready  print  backgrounder 

State  Farm  Fire  and  Casualtv  Company  State  Farm  General  Insurance  Company 

Home  Offices:  Bloomington,  Illinois 

Stale  Farm  Lloyds.  Home  Office:  Dallas.  Texas 

http://www.slaiefarm.com 


Name _ 

Media  outlet 

Address  _ 

City _ 


Title. 


State 


ZIP 


Ph.;t  _ 

Mail  or  fax  to:  Dog  Bite  Prevenlion/Public  Affairs  Department,  State 
Farm  Insurance  Companies,  One  State  Farm  Plaza,  Bloomington,  IL 
61 710-0001  (fax:  309/766-1181).  Or,  you  mav  send  sour  request  bv  e-mail 
to  )oe.)ohnson.GLD7@StateFarm.com  _ 

For  additional  help,  call:  309-766-8864  b 
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BY  JO  ELLEN  MYERS  SHARP 


Seasons  Come,  And 
So  Do  Labor  Needs 


And  for  papers  with  big  seasonal  circulation  shifts, 
keeping  up  with  employment  needs  is  no  easy  task 


At  newspapers  located  in  prime  vaca¬ 
tion  spots,  more  than  the  seasons  change. 
Where  circulation  figures  can  swing  by 
thousands  with  the  seasons,  managers  are 
challenged  to  staff  delivery',  customer  service  and 
mailroom  jobs. 

At  the  St.  Petersburg  Times,  for  instance,  circu¬ 
lation  jumps  by  100,000  during  the  winter 
months,  or  “in  season,”  when  northern  snowbirds 
flock  to  Florida’s  sunnier  climes. 

Up  North,  summer  residents  boost  circulation 
to  16,000  at  the  Martha’s 
Vineyard  Times,  on 
Massachusetts’  summer  get¬ 
away  on  Cape  Cod,  where 
the  weekly's  winter  circula¬ 
tion  runs  about  12,000. 


“Hiring  people  is 
tougher  lately 
because  the 
economy  is  so 
good  right  now” 


ness  for  decades  at  newspapers  in  resort  areas, 
Garren  said. 

The  Tampa  Tribune  evaluates  the  past  two 
years’  circulation,  prepress  and  insertion  figures 
and  increases  them  3%  to  4%  to  determine  its 
mailroom  labor  needs  for  the  current  year,  Garren 
said.  Its  circulation  peaks  at  about  320,000  daily, 
430,000  Sunday,  during  the  winter,  and  drops  to 
about  290,000  daily,  400,000  Sunday,  in  the  sum¬ 
mer. 

At  peak  demand,  the  mailroom  needs  about 
180  part-time  employees.  As  snowbirds  return 
North,  hours  are  cut,  which  brings  a  natural  attri¬ 
tion,  Garren  said. 

“By  September,  we’re  recruiting  again  to  build 
back  up,”  he  said. Then,  he  rehires  people  who 
left  or  takes  referrals  from  employees  to  fill  the 
posts. 


PART  OF  THE  BUSINESS 
CYCLE 

“We’re  used  to  it  and  plan  for  it,”  said  Dan 
Garren,  mailroom  manager  of  the  Tampa 
Tribune,  which  gains  30,000  to  40,000  circula¬ 
tion  every  winter,  only  to  be  lost  again  in  the 
spring. 

Seasonal  fluctuations  have  been  a  fact  of  busi¬ 


YANKEE  WORK  LOAD 

Doug  Cabral,  editor  of  the  Martha’s  Vineyard 
Times,  elicits  help  from  family  members  when 
the  paper  gets  flooded  by  phone  calls  or  e-mail. 


Myers  Sharp  is  a  freelance  writer  based  in 
Indianapolis. 


To  handle  winter  resident  readers,  the  St.  Petersburg  Times  expands  carrier  routes. 
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“But  we  don’t  add  on  people,”  he  said, 
even  though  summer  circulation 
surges  about  33%  to  16,000  a  week. 

“Although  we  are  a  seasonal  commu¬ 
nity,  we  try  to  hire  people  on  a  year- 
round  basis,  with  full-time  benefits,  and 
we  just  ask  them  to  all  work  a  little 
harder”  when  circulation  and  news 
activity  spike  in  the  summer,  Cabral 
said. 

WINTER  RESIDENTS,  NOT  TOURISTS 

Tourists  aren’t  a  major  factor  in  the 
disparity  between  summer  and  winter 
circulation  figures,  said  Mike  Foley,  vice 
president  of  corporate  affairs  at 
Florida’s  St.  Petersburg  Times,  a  fierce 
competitor  to  the  Tampa  Tribune. 
Distribution  methods  differ  because 
tourists  don’t  take  up  residence,  he 
said. 

When  resident  circulation  is  at  its 

“We  try  to  hire  people 
on  a  year-round  basis, 
with  full-titne  benefits, 
and  we  just  ask  them 
to  all  work  a  little 
harder”  during  peak 
summer  season 

seasonal  high,  or  when  papers  are  very 
large,  the  Times  adds  part-time  drivers 
because  “you  can’t  fit  that  many  papers 
on  the  trucks,”  Foley  said. 

However,  the  number  of  carriers 
doesn’t  necessarily  grow.  Instead,  carri¬ 
ers  usually  add  customers  when  daily 
winter  circulation  peaks  at  about 
400,000  daily,  500,000  Sunday,  he  said. 

About  nine  times  a  year  during  high- 
volume  weeks,  the  Times  adds  60  to 
80  temporary  employees  to  its  roster 
of  about  100  mailroom  workers. 

DESERT  DESSERTS 

In  Palm  Springs,  Calif.,  the  Desert 
Sun ’s  winter  circulation  peaks  at  about 
1 20,000,  compared  with  80,000  in 
summer,  but  it  manages  to  avoid  doing 
a  lot  of  seasonal  hiring,  said  Karen 
Ferguson,  circulation  director. 

“It  depends  on  the  nature  of  the 
job,”  she  said,  such  as  customer  service 
staffers,  for  instance. 

In  season,  the  paper  also  pushes  the 
“delivery  window  ”  a  bit. The  news 
deadline  is  12:15  a.m.,  late  for  the  West 
Coast,  she  said.  During  the  summer, 
most  newspapers  are  shipped  by  2:30 
a.m.  and  delivered  by  4  a.m.,  but  in  the 
winter,  they  are  shipped  around  4  a.m. 
and  on  porches  by  6  a.m. 


The  Sun  “continues  to  address  sea¬ 
sonal  needs,  even  though  the  market  is 
becoming  less  seasonal  because  of  the 
increase  in  permanent  residents  and 
the  extension  of  the  seasons,  Ferguson 
said. 

CALLING  ALL  CARRIERS 

Seasonal  circulation  fluctuations  in 
the  Phoenix  area  prompt  the  Arizona 
Republic  to  add  58  contract  carriers  to 
the  1,800  contractors  serving  the 
metro  area  during  the  winter,  said  Bill 
Sullivan,  area  sales  manager.  It  also  adds 
three  or  four  part-time,  seasonal 
employees  to  support  staff  in  most  of 
the  nine  sales  areas. 


The  Republic's 
circulation  swings 
from  a  peak  in 
March  of  about 
520,000  daily, 

635, 0(K)  Supd:\y,  to  a 
low  in  July  of  about 
425,000  daily,  549,000  Sunday,  he  said. 

Many  of  the  seasonal  carriers  return 
year  after  year,  while  others  are 
referred  by  employees  or  word-of- 
mouth.  The  newspaper  also  has  run 
classified  ads  and  has  distributed  fliers 
at  job  placement  centers. 

“Hiring  people  is  tougher  lately 
because  the  economy  is  so  good  right 
now,”  Sullivan  said. 


ES??  Names  National  Accts.  Manager 


Robert  N.  PALTOS,  former  vice 
president  for  sales  for  Universal 
Press  Syndicate’s  Connect-Time  print 
and  online  publications,  has  been 
named  national  accounts  manager  of 
the  Editor  &  Publisher  Co. 

In  the  newly  created  position,  Paltos 
is  responsible  for  overseeing  sales  to 
national  clients  targeting  advertising 
messages  at  America’s  newspaper  edi¬ 
tors  and  publishers. 

“Editor  &  Publisher’s  products  — 
from  print  and  electronic  publications 
to  conference  venues  —  have  an  enor¬ 
mously  valuable  audience,”  said  Paltos. 
“Its  members  are  astute,  well-educated, 
and  financially  well-off  and  wield  a 
great  deal  of  influence  across  the  coun¬ 


try.  We  hope  to  make  it  easier  for 
national  advertisers  to  reach  this  audi¬ 
ence  with  information  about  products, 
services  and  advocacy  issues.” 

At  Universal  Press  Syndicate’s 
Connect-Time,  Paltos  oversaw  advertis¬ 
ing  sales  for  a  print  and  Internet-based 
monthly  technology'  news  publication 
distributed  by  67  daily  newspapers  with 
a  combined  circulation  of  8  million. 

A  former  national  sales  manager  for 
Prodigy,  the  national  online  service, 
Paltos  also  worked  as  an  advertising 
sales  representative  for  the  New  York 
Times  and  International  Herald 
Tribune. 

Paltos  lives  in  Ramsey,  N.J.,  with  his 
wife,  Katherine. 


REMOTE  SITE  PRINT  DIRECTOR 


The  New  York  Times  is  seeking  a  Remote  Site  Print  Director  for  our  growing  nine 
National  and  two  Northeast  edition  print  sites.  Responsibilities  include  the 
management  of  every  day  production  operations  and  production  improvement 
initiatives.  This  position  will  require  you  to  partner  with  Quality  Assurance  on  the 
development  of  a  strong  quality  enhancement  program.  Additionally,  you  will 
work  with  a  new  site  development  team  to  identify  a  potential  sites’  ability  to 
produce  The  New  York  Times  National  edition.  You  will  also  be  the  lead  person 
coordinating  new  site  start  ups.  Other  responsibilities  include,  but  are  not  limited 
to,  Y2K  efforts,  daily  imposition  process  and  the  setting  of  production  standards 
and  benchmarking. 

The  selected  candidate  will  have  demonstrated  production  management 
experience,  including  press  and  mail  operations,  with  a  major  metropolitan 
newspaper.  Excellent  presentation  and  interpersonal  skills  are  a  must.  A  college 
degree  or  equivalent  experience  is  required.  Advanced  degree  is  a  plus. 

The  New  York  Times  offers  a  competitive  salary  and  an  excellent  comprehensive 
benefit  package  in  a  state-of-the-art  environment.  For  consideration,  please 
forward  your  resume  in  confidence  along  with  salary  requirements  to: 


Jscto  Uork  Simcsi 

E.xpecl  the  World* 


229  West  43rd  Street 
New  York,  NY  10036 
Attention:  Gordon  Rust 
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TWO  NEWSPAPERS  FILE 
'FRAMES'  LAWSUIT 


Can  Web  sites  use  someone  else's  content  to  draw  traffic  to  themselves? 

The  controversy  that  began  last  year  with  TotalNEWS  is  headed  for  court  again. 


By  David  Noack 


“We  don’t  want 
to  sign  because 
we  don’t  want 
to  put  that 
kind  of  burden 
on  the  industry 
by’  setting  a 
precedent.” 

—  Dan  Turkette,  TEK 
Interactive 


WO  Indiana  daily  newspapers  and  their  business 
agency  have  filed  suit  against  a  trio  of  Internet 
firms  they  charge  with  trademark  violations  for 
allegedly  “framing”  their  online  content. 


On  May  4,  the  Journal  Gazette,  the  News-Sentinel  and  the  Fort  Wayne  Newspapers  agency 
filed  the  suit  in  federal  district  court  in  the  Northern  District  of  Indiana  against  three  Fort 
Wayne-based  Internet  firms.Those  defendants  are:  TEK  Interactive  Group  Inc.,  a  corporate  Web 
site  developer;  Midwest  Internet  Exchange  Inc.,  an  Internet  Service  Provider  and  Web  site  host¬ 
ing  company;  and  Internet  Data  Resources  Corp.,  the  owner  of  the  Web  site. 

“Framing”  involves  the  use  of  a  Web  site  structure  that  allows  a  remote  site’s  content  to  be 
displayed  as  if  it  were  a  part  of  the  framing  site’s  content.  For  instance,  a  story'  from  a  remote 
newspaper  site  is  displayed  with  a  screen  or  “frame”  that  often  contains  advertising,  promo¬ 
tional  materials  or  other  content  of  the  framing  site. 

The  Journal  Gazette,  a  locally  owned  paper,  and  the  News-Sentinel,  a  Knight  Ridder  paper, 
are  Fort  Wayne’s  two  daily  newspapers.  Both  operate  under  a  joint  operating  agreement,  main¬ 
taining  separate  editorial  staffs  and  policies  while  sharing  business  functions  such  as  advertis¬ 
ing,  circulation,  marketing  and  production.  The  joint  operations  are  managed  by  JOA  agent  cor¬ 
poration  Fort  Wayne  Newspapers. 

In  a  14-page  legal  filing,  the  two  newspapers  and  business  agent  contend  that  the  Web  site, 
ft-wayne.com  “frames”  the  content  of  their  newspaper  Web  site,  blocking  out  the  newspapers’ 
Web  address  and  advertisements. 

Dan  Turkette,  a  senior  partner  at  TEK  Interactive,  said  they  intend  to  contest  the  newspapers’ 
lawsuit. 

“What  they  (the  newspapers  and  business  agent)  wanted  prior  to  filing  the  suit  was  that  we 
sign  in  federal  court  a  consent  decree  that  says  that  we ’ll  never  link  to  them  again.  The  reason 
that  we  don’t  want  to  sign  that  is  that  we  don’t  want  to  put  that  kind  of  burden  on  the  indus¬ 
try  by  setting  a  precedent.  If  they  had  made  a  more  reasonable  offer,  like  don’t  link  to  us  in 
frames,  we  might  have  considered  that,”  said  Turkette. 

The  controversy  over  framing  content  on  the  Web  has  been  a  major  but  unresolved  issue 
over  the  past  couple  of  years.  The  framing  firestorm  ignited  when  six  major  media  organiza¬ 
tions,  including  Time  Warner,  the  Washington  Post  and  Reuters  New  Media,  among  others,  sued 
an  Arizona-based  Web  site  news  aggregator  called  TotalNEWS.TotalNEWS  ultimately  capitulated, 
settling  the  case  with  an  agreement  to  stop  framing  the  plaintiff’s  content. 

However,  the  larger  legal  questions  raised  by  the  “framing”  vs.  “linking”  debate  were  not 
resolved  and  may  yet  be  addressed  if  the  Fort  Wayne  case  goes  to  court. 
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SoYoiiThinkYouKiiow 
Your  Older  Readers?  ThinkAgain. 


Mid-lifers  (age  45  and  up)  are  all 
grown  up,  and  they’re  just  like  kids 
again:  playing  more,  doing  what  they 
want  to  do  and  getting  their  own  way. 
Nowadays,  this  market  is  taking  their 
energy,  wisdom  and  experience  and 
redefining  themselves  in  their  own 
terms,  by  seeking  new  challenges  and 
opportunities  for  personal  fulfillment 
and  infinite  possibilities. 


Zeal  IS  a  syndicated  monthly  lifestyle 
and  entertainment  supplement  from 
Thomson  Target  Media  that  showcases 
life-enrichment  ideas  for  mature  and 
active  adults  over  the  age  of  45.  More 
and  more,  baby  boomers  stand  to  totally 
re-create  perceptions  after  making  the 
transition  into  mid-life.  Zea/ gives  these 
readers  the  tools  to  look  and  feel  good 
forever  with  its  engaging,  comprehen¬ 
sive  coverage  of  topics  such  as  house 
and  home,  health  alternatives,  travel, 
relationships  and  personal  finance. 

It  also  provides  an  outlet  for  their 


Keep  your 

readership  level  booming 
more  than  ever. 


It  takes  a  unique  perspective  and  a 
different  approach  for  a  publication  to 
successfully  reach  this  new  generation 
of  readers.  Forget  the  old  traditional 
stereotypes  that  most  publications  rely 
upon.  After  all,  these  readers  know  who 
they  are— and  your  newspaper  can,  too. 
Instead,  when  it  comes  to  guiding  the 
mature  market  along  the  Journey  from 
where  they’ve  been  to  where  they’re 
going,  the  new  Zea/is  the  quintessential 
resource  that  affirms  a  passion  for 
active  living  and  uncovers  new 

possibilities  for  enjoying 


Your  newspaper 
will  resonate  with  the  new 
“me”  generation.  ^ 


survey  found  that  this  segment  of  adults 
is  involved  in  food  trends  and  nutrition, 
staying  in  shape,  looking  good  and 
traveling  more  than  ever.  So,  Zea/and 
your  newspaper  can  be  instrumental 
in  providing  a  different  perspective 
that  helps  these  individuals  and  your 
newspaper  achieve  their  goals. 


Acquire  a  Zeal 
for  greater  ad  revenues. 


This  growing  market  is  full  of  surprises. 
You  may  think  you  understand  this 


uniquely  diverse  group, 
but  were  you  aware  that  these  adults 
now  account  for  more  than  half  of  all 
discretionary  spending  in  the  United 
States?  Conspicuous  consumption, 
indeed!  And  there’s  an  emergence  of 
“empty  nest”  middle  adults  in  peak 
earning  years  who  can  afford  to  splurge 
on  products  for  their  own  enjoyment. 
With  this  in  mind,  imagine  the  opportu¬ 
nities  to  appeal  to  new  and  existing 
advertisers.  And  if  older  Americans  have 
more  time  and  money  to  spend  on 
everything  from  leisure  time 


and  entertainment  to  home  redecorating 
and  gardening,  then  your  advertisers  will 
undoubtedly  find  the  time  and  money 
to  help  increase  your  newspaper’s  ad 
revenues.  It’s  really  that  simple. 

And,  as  with  all  Thomson  Target 
Media  publications,  we  provide  you  with 
the  most  comprehensive  marketing  and 
sales  support  in  the  industry.  For  more 
details  on  Zea/and  other  Thomson 
products,  call  us  at  (800)  217-8679  or 
simply  send  in  this  reply  card. 


Yes,  Td  like  more  information 
on  how  to  express  my  Zeal 
for  my  newspaper. 

Fill  out  the  card  below. 
Mail  it,  fax  it  or  just  call 
Paul  Morgan  at 
(800)  217-8679. 


I N.  Franklin  Street.  Suite  706  Chicago.  II 60610 
Phone:(800)  217-8679  Fax;(312)  573-3810 
E  mail:  moreinfo@ttniedia 


Get  away,  fast 

WiMPi  M  tiki  a  wick-aasy-ckeap 
waakaiid  patrtat 


You,  too, 
can  find  the 
courage  to 
realize  your 
lifelong 
dreams. 


by  Charles  Bowen 


Weekly 


Reporter's  Digital  How-To 

EVERYTHING  CONGRESSIONAL 

Let  Thomas  find  it  for  you:  http://thomas.loc.gov/ 


Cyberspace  is  becoming  a  superhighway 
for  government  data,  and  when  it 
comes  to  congressional  information,  all 
roads  lead  to  Thomas,  the  Library  of 
Congress’  slick  collection  of  databases 
(named  for  Thomas  Jefferson)  that  has  scores 
of  applications  for  a  busy  newsroom; 

♦  You’ve  just  come  back  from  a  city  coun¬ 
cil  meeting  that  shifted  its  focus  to  a  bill 
pending  in  the  U.S.  House  of  Representatives 
that  could  limit  funding  for  a  local  housing 
project.  On  deadline,  you  retrieve  the  full 
text  and  status  of  the  proposed  legislation. 

♦  A  U.S.  senator  has  attacked  business 
practices  of  one  of  your  state’s  leading  man¬ 
ufacturers.  You  search  the  congressional 
record  for  the  complete  text  of  his  remarks. 

♦  Your  publisher  wants  you  to  beef  up  the 
paper’s  congressional  coverage  —  without 
the  benefit  of  a  Washington  bureau  — 
emphasizing  actions  of  local  interest.  A  regu¬ 
lar  check  with  the  site  gives  you  a  rundown 
of  all  bills  set  to  receive  floor  action,  reports 
on  motions,  speeches  and  debates,  and  com¬ 
mittee  reports  as  well  as  special,  browsable 
in-depth  coverage  of  major  legislation. 

LOCATE  ANY  LEGISLATION 

To  use  the  service,  visit  the  Thomas  Web 
site,  where  on  the  left  of  the  introductory 
screen  are  search  fields  that  enable  you  to 
locate  legislation  either  by  bill  number  or  by 
keywords  or  phrase. 

To  go  directly  to  a  bill,  select  the  desired 
search  option  and  enter  a  keyword  or  a 
phrase  in  a  query  box,  such  as  “hazardous 
materials  transportation.”  The  search  system 
then  brings  back  results  in  relevance-ranked 
order  based  on  the  search  words  entered. 

You  may  elect  to  limit  your  search  to  the 
text  bills  for  which  floor  action  has  occurred 
or  to  the  text  of  enrolled  bills.  The  system 
then  presents  a  brief  display  of  the  first  100 
most-relevant  items  matching  the  search  cri¬ 
teria. 

Besides  searching,  you  also  can  browse. 
The  rest  of  the  introductory'  screen  is  divid¬ 
ed  into  a  half  dozen  major  subjects  with 
associated  hyperlinks: 

♦  Congress  Now  covers  floor  action  in  the 
House  and  Senate,  describing  motions,  votes, 
speeches  and  debates  recorded  throughout 
the  day,  updated  in  1 5-minute  interv'als,  and 
gives  details  of  measures  scheduled  for  con¬ 


sideration  later  in  the  week. 

♦  The  Bills  section  provides  summaries 
and  text  of  bills  in  the  most  recent  congres¬ 
sional  sessions;  details  of  roll  call  votes,  sum¬ 
maries  and  status  records  for  each  bill  that 
became  a  public  law;  and  details  on  bills 
determined  by  legislative  analysts  to  be 
major  legislation.  Bill  information  from  cur¬ 
rent  and  earlier  congresses  is  accessible  by 
topic,  title,  number  and  keyword. 

♦  Congressional  Record  offers  browsable 
and  searchable  text  of  the  Congressional 
Record  back  to  the  101st  Congress,  search¬ 
able  material  from  the  Congressional  Record 
Index,  and  statistics  on  the  congressional 
workload  for  each  session  —  such  as  the 
days  and  hours  Congress  was  in  session, 
number  of  bills  enacted,  total  number  intro¬ 
duced  and  the  like. 

♦  Committee  Information  gives  text  of 
House  and  Senate  committee  reports,  includ¬ 
ing  conference  reports  and  joint  committee 
reports,  searchable  by  word  or  phrase,  report 
number,  bill  number  or  committee. 

♦  The  Legislative  Process  is  the  site's  own 
on-board  civics  lesson,  a  hyperlink  version 
of  the  22nd  edition  of  Edward  E  Willett  Jr.’s 
1953  House  Law  Revision  Counsel,  explain¬ 
ing  lawmaking  and  an  electronic  version  of 
the  Senate’s  comparable  Parliamentarian’s 
Office  publication  on  the  legislative 
process. 

♦  Historical  Qocument  is  a  searchable 
database  of  famed  government  documents, 
chiefly  from  1774  to  1789. 

Here  are  some  other  facts  about  using 
Thomas  for  your  news  stories: 

1. The  databases  are  updated  several  times 
a  day  with  text  of  new  bills  and  reports.  As 
soon  as  new  files  are  received  from  the 
Government  Printing  Office,  they  are 
indexed  and  made  available  for  searching. 

2.  Information  about  bills,  included  in  the 
Bill  Summary'  and  Status  sections  of  the  site, 
are  available  a  day  after  it  is  entered  in  the 
system.  Depending  on  the  amount  of  legisla¬ 
tive  activity,  legislative  status  reports  may  lag 
behind.  Bill  digests  usually  are  available  with¬ 
in  48  hours  of  the  bill’s  introduction. 

3.  You  also  can  use  the  site  to  find  directo¬ 
ry'  information  on  members  of  Congress, 
including  addresses,  phone  numbers,  etc. 
Click  on  the  House  Directories  or  Senate 
Directories  links  on  the  introductory'  screen. 


In  Short 


SURFING  SEINFELD 

Despite  predictions  that 
the  broadcast  of  the  last 
episode  of  the  Seinfeld 
show  would  draw  people 
away  from  the  Internet 
and  back  to  their  TV  sets, 
a  survey  found  the  oppo¬ 
site  happened.  According 
to  Web-use  data  collected 
by  RelevantKnowledge, 

Inc.,  more  people  were 
surfing  the  Web  that  night 
than  the  previous  two 
Thursdays. 

But  while  they  scorned 
their  TV  sets,  the  surfers 
did  not  ignore  Seinfeld.  At 
least  837,000  of  them  vis¬ 
ited  seinfeld.com  and  sev¬ 
eral  other  Web  sites 
devoted  to  the  zany  sit¬ 
com. 


MOTHER'S  DAY  ONLINE 

The  sale  of  flowers  from 
Web-based  e-commerce 
florists  sites  nearly  dou¬ 
bled  during  the  Mother's 
Day  period,  according  to 
RelevantKnowledge,  the 
Atlanta,  Ga.,  research  firm 
that  monitors  patterns  of 
traffic  on  the  Web.  More 
women  visited  the  flower 
sites  during  that  period 
than  men  —  indicating  a 
growing  interest  of  women 
in  using  the  Web  as  a  con¬ 
venient  method  of  making 
certain  kinds  of  impulse 
purchases.  Although 
Mother's  Day  shoppers 
caused  a  spike  in  Web  traf¬ 
fic  they  didn't  exceed  the 
traffic  in  flower  buyers 
documented  on  the  Web 
during  the  Valentine's  Day 
period. 
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Squeezing  Dollars 
Out  Of  Downtime 


HAT  SACRAMENTO  BEE 
truck  tooling  south  on 
Interstate  5  in  California 
is  as  likely  to  be  hauling 
computer  paper  as  news¬ 
papers  these  days. 

In  less  than  two  years  since 
its  first  contract  delivery,  the  Bee 
has  transformed  its  fleet  of  newspaper  deliver)- 
trucks  into  a  full-fledged  commercial  trucking 
company  that  ships  the  products  of  dozens  of 
other  companies. 

B)’  creating  Sacramento  Bee  Transport,  the 
285,000-circulation  McClatchy  Newspapers  daily 
is  dramatically  increasing  labor  and  equipment 
productivit)-,  while  taking  in  a  projected 
$250,000  this  year  and  expecting  to  double  that 
in  1999. 

For  a  paper  that  operates  and  maintains  its 
own  delivery  fleet,  branching  out  to  contract 
trucking  makes  a  lot  of  sense,  says  Scott  Nielsen, 
the  Bee’s  manager  of  post-press  operations. 

“Our  original  thought  was  that  we  had  a  lot  of 
resources  that  just  sat  idle  1 2  to  13  hours  a  day,” 
Nielsen  said. 

Commercial  trucking  made  even  more 
sense  when  circulation  converted  from  bundle 
drops  to  distribution  centers.  A  fleet  once  com¬ 
posed  mostly  of  step  vans  added  larger  trucks 
equipped  with  lift  gates  and  built  for  high 
mileage. 

“So  our  trucks  were  set  up  for  commercial 
delivery,  and  we  already  had  the  drivers,”  Nielsen 
said. “The  drivers  are  part-timers,  and  they  loved 
this  because  it  put  more  money  in  their  pockets.” 

Consolidation  of  the  packaging  and  circulation 
departments  also  affected  Sacramento  Bee 
Transport. The  original  idea,  Nielsen  said,  had 
been  to  get  workers  on  both  sides  of  the 
loading  dock  doors  to  understand  each  others’ 
jobs. 

“We  had  25-year  truck  drivers  who  never  went 
into  the  mailroom  and  mailers  who  never  went 
out  on  to  the  dock,”  Nielsen  said. 

As  part  of  that  reorganization,  the  Bee  encour¬ 
ages  drivers  to  learn  packaging  equipment  so 
they  can  get  extra  hours,  and  it  encourages  pack¬ 
aging  center  employees  to  get  commercial  licens¬ 
es  to  earn  extra  money  in  Sacramento  Bee 
Transport. 

While  much  of  its  work  is  concentrated  after 
peak  early-morning  deliver)-  hours.  Bee  Transport 
operates  24  hours  daily. 

And  it  hauls  just  about  anything  —  although. 


ironically,  a  big  part  of  its 
business  so  tar  has  been  com¬ 
mercial  printing  companies 
and  computer-paper  suppliers. 
Hauling  paper  products 
opened  up  yet  another  sideline 
for  the  Bee:  short-term  ware¬ 
housing. 

“A  lot  of  our  jobs  is  what  they  call  ‘LTL’  —  less 
than  a  load.We’ll  get  a  call  from  someone, ‘Can  you 
get  this  in  a  half-hour?  We  do  a  lot  of  short  hops,” 
Nielsen  said. 

At  the  same  time,  the  Bee  works  to  develop 
regular  routes,  especially  where  its  trucks  deliver 
papers  and  return  empty.  Bee  Transport  makes 
frequent  runs  between  Sacramento  and  the  San 
Francisco  Bay  area,  for  instance,  and  tries  hard  to 
get  regular  customers  for  its  trips  to  and  from 
Redding. 

Last  fall  Bee  Transport  received  permission  from 
the  Interstate  Commerce  Commission  to  haul 
commercially  between  Sacramento  and  Reno, 
Nevada. 

Some  28  trucks  in  its  fleet  are  24-foot  straight 
trucks  with  24,000-pound  load  capacities.  Each  is 
equipped  with  a  2y2-ton<apacity  hydraulic  lift 
gate  and  double  E-track  for  securing  loads, 
according  to  the  company. 

Trucks  are  maintained  by  the  Bee,  where  the 
full-service  department  does  all  work  short  of 
painting,  Nielsen  said. 

Marketing  the  trucking  company  also  is  an  in- 
house  job.  Bee  Transport  has  done  some  direct 
mail  and  run  house  ads  in  the  paper.  It  also  main¬ 
tains  a  location  on  the  newspaper’s  Web  site  at 
w-ww.  sacbee .  com . 

“A  lot  of  the  marketing  is  word  of  mouth,” 
Nielsen  said. 

In  its  marketing.  Bee  Transport  emphasizes  the 
newspaper  connection. 

“You’re  familiar  with  the  name,”  reads  the  Web 
site  marketing.  “The  Sacramento  Bee.  A.  newspa¬ 
per,  right?  But  think  about  it.  Our  success  in  the 
world  of  journalism  wouldn’t  have  been  possible 
if  it  weren’t  for  our  excellence  in  the  world  of 
delivery. 

“Working  under  the  tightest  of  deadlines  in 
one  of  the  most  time-sensitive  industries  on 
the  planet  keeps  us  on  our  toes.  Ever)-  day.  365 
days  a  year.  Sacramento  Bee  Transport  delivers 
over  250,000  newspapers  across  Northern 
California.  On  time.  Without  fail.  For  over  135 
years.  So  ask  yourself,  why  would  you  trust  your 
shipments  to  anyone  else?” 


Sacramento 
Bee’s  fleet 
becomes  a  hive 
of  activity 
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RmNTMENTS 


Anthony  peri  was  named  president  and  CEO  of  Miami-based  Quipp 
Inc.  and  president  of  Quipp  Systems  Inc.,  supplier  of  automated  bundling 
and  loading  systems.  He  replaces  Quipp  chief  Ralph  M.  Branca  and  company 
co-founder  and  Quipp  Systems  president  Louis  0.  Kipp  —  both  of  whom 
continue  as  Quipp  directors.  Three  years  ago  Quipp  acquired  rights  to  Hall 
Processing  Systems  stackers,  wrappers  and  various  conveyors.  In  a  29-year 
newspaper  systems  career.  Peri  last  served  as  president  of  editorial  and 
advertising  systems  developer  CText  Inc.,  which  he  joined  last  year  from  his 
position  as  Harris  Publishing  Systems  vice  president  and  general  manager. 

ANDREW  LESZCZYNSKI  joined  the  sales  staff  at  Prim  Hall  Enterprises 
Ire.,  Plattsburgh,  N.Y.,  where  he  will  represent  the  company  in  the  bindery, 
newspaper  and  direct  mail  house  segments  of  the  graphic  arts  industry 
throughout  the  northeastern  U.S.  Leszczynski  had  been  northeastern  region 
vice  president  at  Ferag  Inc.  for  five  years  and  earlier  worked  as  a  divisional 
sales  manager  in  the  packaging  equipment  market. 

CHARLIE  HENCYE  was  named  International  Poly  Co.president.  Formerly 
vice  president  of  U.S.  operations  tor  the  Nokomis,  Fla.,  plastic  film  and  bag 
supplier,  including  newspaper  ad  and  promotion  products,  Hencye  is  respon¬ 
sible  for  increasing  imports  and  exports  between  the  U.S.  and  Costa  Rica. 


ORDERS  AND 


NSTALIATIONS 


Total  MAILROOM  systems  INC.,  Middleburg  Heights.  Qhlo, 
announced  sales  ot  Compass  180  stackers  to  Qttaway  Newspapers' 
Middletown  (N.Y.)  Times  Herald-Record:  Plattsburgh  (N.Y.)  Press- 
Republicarr,  Thomson  Newspapers'  Fon  du  Lac,  Wis.,  Reporter.  Howard 
Publications'  Glens  Falls,  N.Y,  Post-Star  MediaNews'  Eagle  Publishing, 
Pittsfield,  Mass.;  and  the  Milwaukee  Journal  Sentinel. 


The  Fon  du  Lac,  Pittsfield.  Milwaukee  and  Glens  Falls  mailrooms  installed 
Navigator  Beltstream  conveyors,  as  did  the  Press  of  Atlantic  City. 
Pleasantville,  N.J.;  Logansport,  Ind.,  Pharos-Tribune.  Gannett's  USA  Today 
operation  at  its  Richmond,  Ind.,  Palladium-Item,  and  Copley  Press' 
Galesburg,  III,,  Register-Mail. 

Qrders  for  stack  and  bundle-distribution  equipment  came  from  Fon  du 
Lac,  Glens  Falls,  Milwaukee.  Springfield  (Va.)  Offset,  Phoenix  Offset, 
Chandler,  Aul.USA  Today  (\n  Richmond,  Va.)  and  Calkins  Newspapers' 
Uniontown,  Pa..  Herald-Standard.  TMSI  also  sold  reconditioned  Hall  stack¬ 
ers  to  Fon  du  Lac,  Galesburg,  the  Worcester,  Mass..  Telegram  &  Gazette. 
Gannett's  l/rsa/ra  (Calif.)  Times-Delta.  Ogden  Newspapers’  Steubenville, 
Ohio.  Herald-Star  and  the  Vail  Daily  News.  Avon,  Colo. 

MULLER  MARTINI  CORP.,  Smithtown,  N.Y.  sold  a  fully  automated  TV 
program  stitcher  to  the  40,000-circulation  Abilene  (Texas)  Reporter-News. 


^3>rooucts 


Muller  martini  CORP.,  smithtown,  N  Y,  offers  the  Bravo  TV  pro¬ 
gramming  booklet  stitcher.  Built  using  more  modern  manufacturing 
techniques  and  materials,  the  Bravo  can  handle  smaller  minimum  and  larger 
maximum  product  sizes.  It  takes  up  to  14  feeders,  offers  faster  make-ready 
and  operates  10%  faster  (11,000  eph)  than  previous  models,  using  a  larger 
AC  no-maintenance  drive.  The  PLC-controlled  unit  has  read-outs  that  iden¬ 
tify  faults,  missing  stitch  detector  and  electronic  sensing  caliper.  Bravo  also 
is  sold  with  Muller-Martini’s  latest  Model  360  trimmer. 

DYNARIC  INC..  Teaneck,  N.J.,  is  introducing  the  NP-3  high-speed  strapper, 
capable  of  applying  54  straps  per  minute  and  equipped  with  an  external  op¬ 
erator  interface  with  four-line,  easy-fo-read  display,  low  bundle  sensor,  soft 
clamp  compression,  wider  tension  range,  end-of-strap  sensor,  quick-change 
dispenser,  external  adjustable  tension  control  and  bundle  conditioner. 


GOSS  GRAPHIC  SYSTEMS 
AND 

GLOBAL  PRESS  SALES 
FORM 

STRATEGIC  ALLIANCE 


Global  Press  Sales  of  Somerset,  New  Jersey  and  Goss  Graphic 
Systems  of  Westmont,  Illinois  have  joined  in  a  "Strategic 
Alliance"  whereby  Global  will  act  as  Goss'  exclusive  usi^ 
equipment  agent  in  North  America,  and  will  refurbish  and  remanu¬ 
facture  double  width  and  single  width  newspaper  presses. 


Robert  Kuhn  and  Edward  Padilla 


In  addition.  Global  will  provide  press  reconfiguration  engineering  to 
Goss  for  the  integration  of  new  Goss  press  components  with  existing 
press  lines. 

Robert  Kuhn,  Goss  Chairman  and  CEO  said,  "Wc  are  Iwppy  to  have  Ed 
Padilla  atid  his  experienced  Global  team  aligned  ivith  Goss." 

GOSS  GRAPHIC  SYSTEMS  | 

700  Oakmont  Lane 
Westmont,  Illinois  60559 
(630)  850-6600 


"This  alliance  allows  us  to  offer  customers  the  best 
of  both  company’s  capabilities.  Global  is  especially 
pleased  to  partner  with  Goss,  the  worlds  market 
leader  in  newspaper  presses.” 

Ed  Padilla 
President,  Global  Press  Sales 


I  GLOBAL  PRESS  SALES 

270  Davidson  Avenue 
Somerset,  New  Jersey  08873 


(732)  560-9364 
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Poor  Service,  High  Costs 
Slammed  In  Postal  Survey 

The  National  Newspaper  Association  asked  its  members  if  they  were  satisfied 
with  the  Postal  Services  performance.  The  answer  was  a  resounding,  "No. " 


COMMUNITY  NEWSPAPERS  ARE  losing 
subscribers  and  incurring  significant 
expenses  because  of  erratic  postal  deliv¬ 
er)’,  according  to  a  National  Newspaper 
Association  member  survey.  Many  respondents 
also  complained  that  the  U.S.  Postal  Service  has 
not  been  responsive  to  persistent  and  repeated 
complaints  about  its  performance. 

About  800  nondaily  (weekly  or  triweekly)  and 
240  daily  papers  in  35  states  participated  in  the 
survey,  conducted  by  NNA  with  several  state  press 
associations. 

Manv’  of  NNA's  members  send  their  papers  via 
periodical  class  mail.The  survey  found  that  papers 
sent  in-countv'  are  quickly  delivered;  86%  of  dailies 
arrive  within  two  da)’s,  and  98%  of  nondailies 
arrive  within  one  to  five  days. 

But  out-oR'ounty,  35%  of  nondaily  copies  take 
six  or  more  days  to  arrive  and  9%  take  1 1  or  more 
days;  65%  of  dailies  take  three  or  more  days  to 
arrive  and  18%  take  a  week.  For  out-of-state  ser¬ 
vice,  86%  of  nondaily  copies  take  six  or  more  days 
to  be  delivered  and  50%  take  1 1  or  more  days;  67% 
of  dailies  take  seven  or  more  days  and  24%  take  10 
or  more  days. 

Kenneth  B.  Allen,  NNA’s  executive  vice  presi¬ 
dent  and  CEO,  stated,  “The  Postal  Service  mea¬ 
sured  the  quality  of  first<'lass  mail  delivery,  but 
refuses  to  measure  the  delivery  of  community 
newspapers.  We  now  know  why.”  Some  82%  of  the 
papers  in  the  survey  noted  they  get  complaints 
from  subscribers  about  poor  delivery,  and  63%  of 
the  papers  said  they  had  lost  subscribers  for  that 
reason. 

Respondents  also  complain  that  they  have  acted 
to  meet  Postal  Service  requirements  on  presorting 
the  mail,  but  meet  with  indifference  from  the 
agency.  They  also  say  subscribers  blame  them 
when  the  papers  are  late  because  that  is  what  they 
hear  from  the  Postal  Service. 

Paul  Vogel,  Great  Lakes-area  t)perations  manager 
for  the  Postal  Service,  said  he’s  worked  on  the 
delivery  problems  over  the  past  nine  months  in 
his  role  as  co-chairman  of  the  Mailers’ Technical 
Advisory  Committee. 

“The  industry  tells  me  that  we’ve  done  a  great 
job  improving  service,”  he  said. The  committee  is  a 
group  of  representatives  from  mailers  in  all  cate¬ 
gories  that  discusses  issues  and  solutions  with  the 
Postal  Service. 

Vogel  said  he  didn’t  have  information  as  to 
whether  the  delivery  problems  identified  are 


local,  regional  or  national,  and  couldn’t  speak  to 
how  Postal  Service  representatives  have  handled 
complaints. 

NNA  argues  that  the  quality’  of  service  fell  sig¬ 
nificantly  when  the  Postal  Service  implemented 
reclassification  in  1996. 

Since  then,  periodicals  mail  is  handled  at  Area 
Distribution  Centers  rather  than  at  Sectional 
Center  Facilities. 

“The  periodicals  industry  has  had  some  general 
perceptions  that  reclassification  is  to  blame  for 
poor  deliver)’,”  Vogel  said.  “There’s  no  data  that 
really  supports  that.”  He  said  several  changes  in 
technology  over  the  past  year  or  two  have  helped 
improve  matters. 

“I  would  like  to  get  together  with  NNA  to  solve 
these  problems,” Vogel  said.  “We  are  committed  to 
providing  service  to  all  of  our  customers,  and 
especially  the  periodicals  customers,  who  are  very 
important  to  us.” 

New  Postmaster 
General  Named 

Former  Postal  Service  COO 


WILLIAM  J.  HENDERSON, chief  operating 

officer  and  executive  vice  president  of  the 
U.S.  Postal  Service,  was  named  the  71st 
Postmaster  General  of  the  United  States,  effective 
May  16. 

Henderson  succeeds  Marvin  Runyon,  who 
announced  in  January  that  he  will  return  to  the 
private  sector  after  six  years  in  the  post. 

“In  Bill  Henderson,  we  have  a  man  who  is  no 
stranger  to  the  Postal  Service  and  the  mailing 
industry,”  said  Sam  Winters,  chairman  of  the  Postal 
Service  Board  of  Governors. The  board 
announced  its  selection  May  12. 

Henderson  is  the  first  postmaster  general  to 
come  from  within  the  agency’s  ranks  in  the  past 
12  years.  He  began  his  career  as  a  management 
trainee  in  1972. 

Henderson  said, “I  am  deeply  honored  and  look 
forward  to  serving  our  nation  further  and 
addressing  the  ongoing  challenges  of  competi¬ 
tiveness,  new  technology  and  high-quality  service 
for  our  customers  in  leading  the  U.S.  Postal 
Service.” 
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Now!  Redesigned  for  ease  of  use.  Editor  &  Publisher 
Interactive  links  you  to  a  world  of  industry  information 
and  continues  to  set  industry  standards. 


NEW! 


Links  to  Sites  across  all  Media 


It's  the  industry's  connection  to  news  Web  sites  across  all  media: 
newspapers,  magazines,  radio  and  television  stations,  city  guides 
and  more!  With  search  classifications  such  as  type  of  media,  geo¬ 
graphic  location,  publication/station  frequency  and  type  of  publi¬ 
cation/site  -  entertainment,  travel,  news,  business,  etc  -  finding 
and  browsing  news  sites  has  never  been  easier! 


NEW! 

Classifieds 


It's  the  industry's  premier  classified  site.  Now!  Access  all  help  want¬ 
ed  and  positions  wanted  ads  in  E&P  before  they  hit  newsstands  and 
mailboxes.  Posted  online  every  Friday  at  5p.m.,  you'll  want  to  get 
the  lead  on  industry  employment  opportunities! 


E&P  Library 


Indispensable  for  industry  reseach.  Archives  of  articles  from  E&P 
back  to  1988,  FPP  Magazine,  MediaINFO.com  supplement  and  E&P 
Interactive  -  Available  by  the  article,  monthly  or  annually. 


Access  the  #1  Choice  of  the 
Newspaper  Industry*! 

Editor  &  Publisher  Interactive  deliveres  original  content  including: 
five  weekly  columns  covering  global  online  issues,  briefs  on  new 
media  business  and  print  press  issues,  reviews  on  Web  sites  and 
journalists'  web  sites  and  Steve  Outing's  Stop  The  Presses!  -  news 
and  analysis  of  the  online  news  industry.  Browse  these  features  also: 


E&P  articles 
FPP  articles 

Daily  columns  on  the  print 
and  new  media  industries 
Web  news  sites  of  the  week 
Conference  news 
David  Aster's  Syndicate  World 


Upcoming  conferences  & 
conventions 

Database  of  consultants  for 
interactive  communications 
Research 

A  store  of  E&P  products 
Charles  Bowen's  Reporter's 
Digital  How  To...  and  more! 


It's  the  Industry's  most  accessed  Web  Site! 

Editor  &  Publisher  Interactive  is  accessed  by  more  industry  Web  site 
users  than  any  other  related  Web  site,  including  the  NAA,  ZD  Net, 
Digital  Edge,  C/Net,  PC  Week  Online,  Media  Central,  Web  Developer 
and  other  sites! 


Visit  Editor  &  Publisher  Interactive  Today! 


www.media1nfo.com 


Editor  &  Publisher  Interactive  keeps  the  digital  delivery  of  news  simple! 


*U.S.  Newspaper  Industry  Study  by  Scarborough,  1997 
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Fired  For  Not 
Moving  To  Right? 

An  EDHORIAL  cartoonist  says 
he  was  fired  for  refusing  to  do  car¬ 
toons  reflecting  his  newspaper’s  switch 
to  a  more  conservative  philosophy. 

“The\  changed  my  position  to  some¬ 
thing  180  degrees  from  what  it  was,” 
said  Chris  OBrion,  referring  to  the 
Fredericksburg,  Va.,  Free  Lance-Stat: 

OBrion  explained  that  he  was  hired 
in  1993  as  an  “independent  voice”  — 
meaning  he  could  do  cartoons  dis¬ 
agreeing  with  the  paper’s  editorial 
views. 

I’hen,  OBrion  said.  Free  Lance-Star 
publisher  Josiah  Rowe  took  control  of 
the  paper  several  months  ago  and  insti¬ 
tuted  changes  that  included  making  edi¬ 
torial  page  editor  Larr>'  Evans  a  colum¬ 
nist  and  replacing  him  with  Paul  Akers 
of  the  conservative  Heritage 
Foundation.  The  political  bent  of  the 
page  moved  from  “moderate/liberal”  to 
conserv'ative,  added  the  creator,  who 
said  he  was  ordered  to  draw  only  car¬ 
toons  matching  this  new  bent. 

t)Brion  wouldn't  do  this,  and  pro¬ 
posed  alternatives  such  as  becoming  an 
illustrator  and/or  starting  a  local  comic- 
strip  for  the  paper.  But  he  said  he  was 
fired  instead,  despite  winning  three 
Virginia  Press  Association  awards  dur¬ 
ing  the  past  five  years  and  getting  “con- 
sistenth’  excellent  work  reviews.” 

Rowe,  when  asked  for  his  side  of  the 
story,  faxed  E&P  a  statement  that  read, 
in  part;  “Mr.  OBrion’s  view  of  his  depar- 


“I  have  a  better  chance  of  becoming 
a  shepherd  or  zeppelin  repairman,”  he 
said  ruefully.  —  David  Astor 

TMS  Syndicating 
Leonard  Pitts  Jr. 

Leonard  pins  JR.  —  who  has  writ¬ 
ten  a  twice-weekly  column  on  pop 
culture,  social  issues  and  family  life  for 
the  Miami  Herald  since  1994  and  KRT 
News  Service  since  1995  —  is  being 
syndicated  by  Tribune  Media  Services. 

The  1992  Pulitzer  Prize  finalist  has 
won  a  number  of  awards  during  a 
career  in  which  he  has  also  freelanced 
for  national  magazines  and  written  and 
produced  numerous  radio  programs. 

His  column  clients  include  papers 
such  as  the  Austin  Anierican- 
Statesman,  Atlanta  Journal  and 
Constitution,  Baltimore  Sun,  Buffalo 
News,  Dallas  Morning  News,  Dayton 
Daily  News,  Milwaukee  Journal 
Sentinel  and  New  Orleans  Tinies- 
Picayune. 

Captain  Kangaroo 
Page  Is  Launched 

PIEDMONT  PUBLISHING  HAS  signed 
an  agreement  with  Saban 
Entertainment  to  produce  a  weekly  “All 
New  Captain  Kangaroo”  page  related  to 
the  educational  children’s  TV  series  of 
the  same  name. 

The  color  feature  is  available  from 
Media  General 


Syndication  Services  (1-800-457-1156), 
which  also  distributes  the  Star  Watch, 
Spotlight,  Prime  Times  and  Parent's 
Post  publications. 

Like  other  Piedmont  prt)ducts,  the 
“All  New  Captain  Kangaroo”  page  can 
be  received  via  the  Web,  disk  and  ttther 
methods. 

Web  Cartoons  On 
Women’s  Issues 

Marie  WOOLF  has  started  a  week¬ 
ly  online  editorial  cartoon  focus¬ 
ing  on  women  in  the  news  and  so 
called  women’s  issues. 

“There  are  plenty  of  guys  doing  ‘guy 
stuff’  and  I’ve  already  proven  I  can  do 
that,”  said  Woolf,  whose  cartoons  for¬ 
merly  ran  in  print  newspapers  via  syn¬ 
dication  and  the  freelance  route. 

The  women-oriented  cartoons 
appear  on  the  Web  at 
www.mwoolf.com,  where  there  are 
also  samples  of  Woolf’s  new  “Mimi” 
daily  and  Sunday  comic  strip. 

Woolf  has  a  joint  site  with  Wiley 
Miller,  who  does  the  “Non  Sequitur”  and 
“Homer  the  Reluctant  Soul”  comics  for 
the  Washington  Post  Writers  Group. 
Together,  the  two  cartoonists  are  get¬ 
ting  more  than  755,()()()  hits  a  month. 

Baby  Announced 
As  ‘Rex’  Turns  50 

Rex  MORGAN,  M.D.”  marked  its 
50th  anniversary  with  an 


ture  is  somewhat  incomplete  and 
inaccurate.  Chris’s  interpretations 
are  his  view,  and  we  do  not  choose 
tt)  argue  in  public  private  issues  of 
employment. 

“Any  cartoonist,  OBrion  included, 
would  be  allowed  some  latitude  so 
as  not  to  stifle  creativity.  W'e  would 
not  want  cartoons  which  consistent¬ 
ly  contradicted  —  thus  clouding  — 
our  editorial  philosophy.” 

OBrion,  34,  reported  that  he  has 
stopped  self-syndicating  cartoons  to 
20  other  Virginia  papers  because  he 
can’t  afford  to  devote  the  time  to  that 
pursuit  without  a  staff  salary. 

The  creator,  who  said  he  didn’t 
receive  any  severance  pay  from  the 
Free  Lance-Star,  is  now  trying  to  do 
freelance  illustration  and/or  children’s 
books.  OBrion  would  like  another 
staff  cartooning  job,  but  positions  are 


announcement  that  the  doctor  and 
his  wife,  nurse  June  Gale,  will  be  hav¬ 
ing  a  baby. 

The  comic,  created  by  the  late  Dr. 
Nick  Dallis,  is  now  done  by  Woody 
Wilson  and  Tony  DiPreta  of  King 
Features’  North  America  Syndicate. 

Advice  Aimed  At 
People  Under  30 

An  advice  column  aimed  at  peo¬ 
ple  under  30  is  being  syndicated 
by  the  Washington  Post  Writers  Group. 

“Tell  Me  About  It”  is  by  Carolyn  Hax, 
who  recently  turned  30  herself.  The 
Harvard  graduate  has  worked  as  a  news 
editor,  copy  editor  and  freelance 
reporter  for  the  Washington  Post  and 
other  newspapers  since  1989. 

The  column  is  illustrated  by  her  hus- 


Media  General's  new  offering 


band,  Nick  Galifianakis. 
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Five  Teens  Win 
React  Awards 

Five  teens  were  presented  with 
Take  Action  Awards  at  a  May  14  cer¬ 
emony  in  New  York  City. 

The  grand-prize  winners  of  the 
awards,  sponsored  by  react  magazine 
and  the  New  World  Foundation,  each 
received  a  $20,()()()  college  scholarship 
and  $25,000  in  merchandise  for  the 
charity  of  their  choice. 

The  quintet  included  Molly  Madden 
(Helena,  Mont.)  for  creating  the  Youth 
for  Unity  human-rights  organization; 
Jon  Wagner-Holtz  (Mission  Viejo,  Calif.) 
for  forming  the  Kids  Konnceted  organi¬ 
zation  that  helps  children  with  parents 
battling  cancer;  Celeste  Lopez  (Mesa, 
Ariz.)  for  starting  a  magazine  by  and  for 
the  homeless;  Amondo  Redmond  (Flint, 
Mich.)  for  organizing  the  Youth 
Violence  Prevention  Coalition  and  Ben 
Smilowitz  (West  Hartford,  Conn.)  for 
creating  the  International  Student 
Activist  Alliance. 

There  were  also  10  runners-up  and 
10  honorable  mentions. 

Celebrity  presenters  at  the  ceremony 
included  stars  of  the  7th  Heaven, 
Sliders  and  New  York  Undercover  TV 
shows. 

SHNS  Offering 
Four  Cartoonists 

The  work  of  four  editorial  car¬ 
toonists  is  being  offered  to  Scripps 
Howard  News  Service  clients  through 
the  SHNS  Photo  and  Graphics  Service. 

The  creators  include  Henry'  Payne  of 
SHNS,  Kirk  Walters  of  the  Toledo  Blade, 
John  Sherffius  of  the  St.  Louis  Post- 
Dispatch  and  Mark  Giaimo  of  the 
Naples  (Fla.)  Daily  News. 

Payne  is  also  the  editor  of  the  pack¬ 
age. 

‘Ms.  Builder’  Is 
By  10  Women 

A  COLUMN  CALLED  “Ms.  Builder”  has 
been  introduced  by  James  Dulley’s 
Starcott  Media  Services  syndicate. 

The  home-improvement  feature  is 
written  by  a  varying  group  of  10 
women,  depending  on  the  topic. 

Clients  include  papers  such  as  the 
Houston  Chronicle  and  Florida’s  Palm 
Beach  Post. 
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“Ms.  Builder”  (which  has  a  Web  site  at 
www.msbuilder.com)  is  the  third  col¬ 
umn  in  the  Cincinnati-based  Starcott’s 
“Homes  Package.”  The  other  two  are 
Dulley’s  “Sensible  Home”  and  “Penny 
Pincher.” 

‘Strange  Brew’ 
Comic  Offered 

JOHN  Deering 
is  doing  an 
offbeat  comic 
panel  called 
“Strange  Brew” 
for  Creators 
Syndicate. 

Deering  is 
an  award-win¬ 
ning  Arkansas 
Democrat- 
Gazette  editor¬ 
ial  cartoonist  whose  work  has  been  col¬ 
lected  in  two  books. 

Celebrity  Photos 
From  L.A.  Times 

The  LOS  ANGELES  Times  Syndicate 
is  offering  a  “Celebrity  Photo 
Service”  for  print  publications,  Web 
sites  and  online  services. 

The  color  photos  come  from  the  Los 
Angeles  Times  calendar  section. 

BPI  Introduces 
R&B  Column 

A  WEEKLY  COLUMN  from  Billboard 
magazine  has  been  added  to  the 
BPI  Entertainment  News  Wire. 

“The  Rhythm  and  The  Blues”  is  by 
Anita  Samuels,  Billboard's  Los  Angeles- 
based  R&B  editor.  Her  feature  —  which 
includes  coverage  of  rap  and  hip-hop 
—  comes  with  two  color  photos. 

Composite  Cartoon 
Promotes  Literacy 

FrVE  CREATORS  FROM  the  Buckeye 
State  have  produced  a  composite 
cartoon  promoting  literacy. 

The  latest  cartoon  in  a  six-year  cam¬ 
paign  is  part  of  an  ad  that  has  been  run¬ 
ning  in  Ohio  newspapers. 

The  creators  are  Mike  Peters 
(“Mother  Goose  &  Grimm”/Tribune 
Media  Services),  Tom  Batiuk  (“Funky 
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Winkerbean”/North  America  Syndicate 
and  “Crankshaft”AIniversal  Press 
Syndicate),  Chuck  Ayers  (“Crankshaft”), 
Chip  Sansom  (“The  Born  Loser”/ 
Newspaper  Enterprise  Association)  and 
Peter  Guren  (“Ask  Shagg”/Creators 
Syndicate). 

Cartoonist  Worked 
For  Detroit  News 

Former  Detroit  news  editorial 
cartoonist  Arthur  Pointer  has  died  at 
the  age  of  87. 

Pointer,  who  worked  at  the  News 
from  1951  to  1976,  was  also  a  former 
president  of  the  Association  of 
American  Editorial  Cartcxjnists. 

Self-Syndicated 
Humor  Column 

Andrea  ROUDA  is  self-syndicating 
her  humor  eolumn. 

The  feature,  which  focuses  on  family 
life  and  other  matters,  has  been  appear¬ 
ing  in  the  Salt  Lake  City  Deseret  News 
for  about  a  year  (see  the  archives  at 
www.desnews.com).  She  also  writes 
stories  for  the  paper. 

Rouda  (27Q  St.,  Salt  Lake  City,  Utah 
84103)  formerly  worked  as  an  art  direc¬ 
tor,  a  freelancer  and  in  other  positions 
for  the  Oakland  Tribune,  Washington 
Post  and  the  now-defunct  Washington 
Star. 

‘Laugh’  Feature 
Is  Being  Offered 

A  WEEKLY  COLUMN  called  “You 
Have  to  Laugh”  is  being  self-syndi¬ 
cated  by  Dave  Lepore. 

The  freelancer  (www.leporefea- 
tures.eom)  has  been  writing  the  humor 
feature  for  the  Middletown,  Conn., 
Herald  Press. 

Lepore  comments  on  everything 
from  pop  culture  to  current  events. 

Web  Site  Features 
Gibbons’  Cartoons 

Numerous  drawings  by  Anne 
Gibbons  are  featured  on  the 
www.villagehome.com  Web  site. 

The  creator  of  the  formerly'  syndicat¬ 
ed  “Hot  Pink”  comic  also  does  greeting 
cards,  magazine  cartoons  and  more. 
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E&P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


5/20/98 

5/13/98 

5/20/97  II 

A.H.  Belo  Corp.  (NY) 

53.063 

54.188 

38.375 

American  Media  Inc.  (NY) 

6.250 

7.063 

5.875 

Central  Newspapers  Inc.  (NY) 

69.500 

73.188 

58.750 

Dow  Jones  &  Co.  Inc.  (NY) 

46.813 

47.625 

39.625 

E.W.  Scripps  Co.  (NY)* 

53.813* 

52.688* 

38.625* 

Gannett  Co.  Inc.  (NY)# 

67.938 

67.375 

46.188 

Gray  Comm.  Sys.  (NY) 

30.125 

30.250 

18.125 

Harte-Hanks  Inc.  (NY) 

21.563-t 

22.125+ 

30.625 

Hollinger  International  (NY) 

16.500 

16.375 

10.500  1 

Journal  Register  Co.  (NY)## 

20.875 

20.063 

N/A  1 

Knight  Ridder  (NY) 

56.813 

58.875 

43.000 

Lee  Enterprises  Inc.  (NY) 

31.000 

30.813 

24.375 

McClatchy  Newspapers  Inc.  (NY) 

30.000 

29.875 

25.875 

Media  General  Inc.  (AM) 

47.313 

47.500 

29.625 

New  York  Times  Co.  (NY) 

72.938 

70.938 

46.500 

News  Corp.  Ltd. 

25.250 

25.250 

18.000 

Pearson  Ltd. 

17.500a 

15.625a 

7.130a 

Pulitzer  Publishing  Co.  (NY)** 

90.938 

89.500 

47.750 

Quebecor  Inc.  Class  A 

20.000b 

20.375b 

25.400b 

Sun  Media  Corp.  (TSE)### 

14.450b 

14.250b 

N/A  ! 

Thomson  Corp.  (TSE) 

42.700b 

43.100b 

30.300b 

Times  Mirror  Co.  (NY) 

64.063 

63.563 

57.375 

Tribune  Co.  (NY)*** 

66.000 

67.875 

44.500 

Washington  Post  Co.  (NY) 

543.625 

550.375 

379.380 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  2-for-1  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
##  Company  went  public  on  5/8/97 

###  Initial  public  offering  completed  on  12/15/97 
+  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
(a)  British  pounds  (b)  Canadian  dollars 


KR  picks  San  Jose 
for  new  HQ 

A  17-STORY  building  at  the  center  of  the  San  Jose,  Calif., 
business  district  has  been  selected  as  Knight  Kidder’s 
new  corporate  headquarters  just  three  weeks  after  the 
company  said  it  was  moving  its  home  base  from  Miami  to 
Silicon  Valley.  The  San  Jose  structure,  now  known  as  the 
Fairmont  Plaza,  will  be  renamed  the  Knight  Ridder  Building. 
It  already  houses  the  offices  of  Knight  Ridder  New  Media, 
the  division  that  oversees  the  newspaper  chain’s  growing 
sprawl  of  Internet  ventures. 

CEO  Tony  Ridder  said  that  some  corporate  staffers  will 
begin  moving  to  San  Jose  later  this  summer,  and  that  the 
new  headquarters  will  be  functional  by  fall. 

Previously,  the  company  said  it  would  not  move  its  head¬ 
quarters  to  San  Jose  until  early  1999. 

Willes  wants  to 
count  diversity 

IN  ANOTHER  MOVE  that  rattles  newsroom  orthodox>'. 
Times  Mirror  chairman  Mark  Willes  says  he  wants  to  cre¬ 
ate  stringent  standards  geared  to  making  minorities  and 
women  more  visible  in  news  stories. 

Willes  told  the  Wall  Street  Journal  that  he  favors  setting 
specific  goals  regarding  how  many  minorities  should  be 
quoted  in  stories. “When  our  readers  read  the  paper,  they 
don’t  see  themselves  in  the  paper,”  he  said. 

Willes  told  the  New  York  Times  that  senior  Times  Mirror 
editors  —  from  such  papers  as  the  Los  Angeles  Times, 
Hartford  Courant,  Baltimore  Sun  and  Newsday  —  will  con¬ 
vene  in  New  York  to  discuss  implementing  his  ideas.  Willes 
favors  numerical  standards  as  a  way  for  newspapers  to  mea¬ 
sure  progress.  He  said  research  has  shown  potential  female 
and  Hispanic  readers  in  the  Los  Angeles  area  feel  little  con¬ 
nection  to  the  Times. 

NLRB  charges  at  Lowell  Sun 

The  national  labor  Relations  Board  has  filed  unfair 
labor  practices  charges  against  William  Dean 
Singleton’s  Lowell  Sun. 

The  NLRB  alleges  the  newspaper  violated  employees’ 
rights,  refused  to  bargain  collectively  with  unions  and  ille¬ 
gally  terminated  three  union  activists.  An  administrative  law 
judge  is  scheduled  to  hear  arguments  in  early  June. 

“We  think  we  have  a  very  strong  case,”  said  Linda  Foley, 
president  of  the  Washington,  D.C.-based  Newspaper  Guild, 
one  of  the  prime  movers  behind  the  NRLB  case. 

Singleton,  who  bought  the  paper  for  $49  million  in  July 
1997,  dismissed  the  NLRB  action  as  sour  grapes  and  unim¬ 
portant.  He  said  that  81%  of  the  employees  in  the  shop  had 
signed  a  petition  to  decertify'  the  Guild,  but  a  vote  was  on 
hold  pending  resolution  of  the  NLRB  complaint. 

“It’s  a  pimple  on  an  elephant’s  rear  end,”  Singleton  said. 
“That’s  part  of  a  union’s  job  to  file  complaints.  And  our  job  is 
to  get  them  dismissed.  We  ll  win.That’s  how  it  usually  works.” 

—  Robert  Neuwirth 
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Schoolhouse 

Continued  from  page  10 

had  to  run  and  check  if  permission  slips 
were  on  file.  Meanwhile,  she  still 
encounters  principals  who  don’t  want 
her  on  campus,  photographs  or  no  pho¬ 
tographs. 

While  resistance  may  be  futile,  she 
plans  to  keep  protesting.  “What  we  re 
try  ing  to  do  is  get  people  into  the  story', 
and  not  just  write  it  from  the  adminis¬ 
tration’s  or  faculty  ’s  point  of  view.  We 
want  to  get  the  kids’  point  of  view,"  she 
said. 

Reporters  like  Johnson  may  not  have 
much  of  a  legal  leg  to  stand  on. 
According  to  media  attorneys, 
(California  is  the  only  state  that  address¬ 
es  the  rights  of  journalists  to  go  on  cam¬ 
pus. 

“(ienerally,  journalists’  rights  to  enter 
schools  are  exactly  the  same  as  those  of 
the  general  public. They  are  no  less  and 
no  greater,”  said  Jane  Kirtley,  executive 
director  of  the  Reporters  Committee 
for  Freedom  of  the  Press.  “Unfor¬ 
tunately,  the  trend  is  toward  greater  clo¬ 
sure.” 

The  new  policies  are  harmful 
because  they  prevent  journalists  from 
reporting  on  a  body  of  government  that 
spends  taxpayer  money,  she  said.  “The 
public  has  an  interest  in  what’s  going 
on  on  a  day-to-day  basis.  There’s  a  need 
for  independent  oversight.” 

So  what  is  an  education  reporter  to 
do?  Talking  to  kids  outside  of  school  is 
perfectly  legal,  but  isn’t  always  an  ideal 
approach,  especially  if  deadline  is  right 
around  the  corner.  It  also  prevents 
reporters  from  seeing  a  school  in 
action.  “It  will  never  be  as  effective  as 
physically  entering  the  campus,”  Kirtley 
said. 

Bill  Hirschman,  lead  education 
reporter  at  the  Fort  Lauderdale  Sun- 
Sentinel,  has  advice  for  reporters  who 
want  to  prevent  access  problems,  espe¬ 
cially  in  case  of  an  emergency. 

Flirschman  often  writes  about  major 
school  controversies.  Seeing  him  armed 
with  a  notebook  and  pen,  skittish  prin¬ 
cipals  sometimes  will  tell  him  to  leave. 
“When  1  walk  in  the  door,  the  odds  are 
strong  I’m  not  there  to  write  about  the 
bake  sale,”  he  said. 

Flirschman  recommends  that  editors 
and  reporters  meet  with  school  officials 
to  figure  out  the  limits  before  the  next 
emergency  on  campus.  “Sit  down  with 
them  and  say,  ‘All  right,  sometime  in  the 
next  year  or  two  we’re  going  to  have 
two  or  three  crises.  Let’s  talk  about  how 
we  all  want  to  deal  with  this  together.” 

Johnson  added  that  who  you  know 
— and  what  they  think  of  you  —  can 


make  all  the  difference  in  getting  onto  a 
school  campus  to  interview  children. 

If  you  know  a  sympathetic  principal, 
she  said,“you  can  walk  in  and  find  kids. 
And  life  is  good.” 


Financial 

Continued  from  page  18 

ed  strong  results  for  the  first  quarter, 
with  net  income  up  30.1%  to  $23.4  mil¬ 
lion,  while  revenues  grew  12.4%  to 
$295.1  million. 

The  company,  which  publi,shes  nine 
major  metropolitan  papers  in  Canada, 
reported  run-of-press  advertising  rev¬ 
enues  of  $143.7  million,  up  14.6%  over 
the  first  quarter  of  1997. 

But  increased  revenues  were  diluted 
by  a  39.8%  increase  in  new  sprint  costs. 

Newspaper  group  revenues 
advanced  12%  to  $275.8  million. 
Newspaper  EBITDA  rose  24%  on  the 
quarter  to  $52,720. 

SUN  MEDIA 

The  company  that  publishes  10 
dailies  in  Canada,  plus  79  weeklies 
north  of  the  border  and  in  Florida, 
reported  its  net  loss  soared  1,226%  to 
$10.8  million,  compared  with  the  first 
quarter  of  1997. 

The  loss  was  largely  due  to  a  decision 
to  redeem  some  public  debt,  resulting 
in  a  one-time  $19  million  refinancing 
charge. 

Sun  said  operating  profit  more  than 
doubled  to  $131  million,  and  revenues 
jumped  almost  40%  to  $125.'”  million. 
However,  acquisitions  were  a  major 
part  of  the  advance.  Excluding  purchas¬ 
es,  operating  income  rose  1 5%  on  a  rev¬ 
enue  increase  of  "’.6%. 

THOMSON 

With  a  $93  million  net  loss,Thomson 
improved  minimally  from  the  first-quar¬ 
ter  1997,  when  it  lost  $94  million. 

In  operating  terms,  however,  the 
company,which  owns  68  daily  papers, 
was  in  better  shape,  posting  a  gain  of 
$4  million.  During  the  first  quarter 
of  last  year,  the  company  lost  $19  mil¬ 
lion. 

Total  revenues  increased  to  $1.2  bil¬ 
lion,  a  jump  of  6.5%. 

Operating  profit  at  Thomson  newspa¬ 
pers  was  $38  million,  almo,st  12%i  over 
the  first  quarter  of  1997.  And  newspa¬ 
per  revenues  increased  to  $264  million, 
a  gain  of  19%. 

Thomson  said  its  leading  performers 
were  newspapers  in  central  Canada, 
south  (ieorgia,  plus  the  Bridgeport- 
ba,sed  Connecticut  Post  and  Toronto 
Globe  and  Mail. 


TIMES  MIRROR 

Flat  was  the  word  for  Times  Mirror’s 
quarterly  results.  At  $45.3  million,  net 
income  rose  less  than  1%  from  a  year 
earlier.  Revenues  rose  3  9^^)  while  oper¬ 
ating  expenses  kept  pace,  rising  4%. 
Operating  profit  rose  to  $90.3  million,  a 
3.1%  increase. 

The  company  reported  a  divided  pic¬ 
ture  in  its  newspaper  empire,  with  prof¬ 
its  declining  5.4%)  to  $90.1  million, 
while  revenues  rose  6. 1%  to  $542.9  mil¬ 
lion. 

Chairman  .Mark  Willes  said  that 
strong  showings  at  the  company’s  East 
Coast  outposts  were  offset  by  soft 
results  from  the  Los  Angeles  Times. 

Willes  said  the  company  will  contin¬ 
ue  to  spend  to  build  advertising  and  cir¬ 
culation,  but  he  expects  to  post  better 
results  for  the  rest  of  the  year. 

The  incH)me  from  the  $2  billion  sales 
of  several  specialty  publishing  units  will 
not  appear  on  Times  Mirror’s  balance 
sheet  until  later  in  the  year. 

TRIBUNE 

Record  profits,  the  company  led  by 
the  Chicago  Tribune  reported. 

Net  income  rose  8.6%  to  $"'()  million, 
while  operating  profit  ro,se  12.5%,  and 
revenues  grew  by  13  3%  to  $6‘’2."'  mil¬ 
lion. 

But  the  biggest  gains  were  in  the 
company’s  broadcasting  and  education 
divisions. 

Newspapers  showed  a  slow  improve¬ 
ment,  taking  in  4%  more  in  revenue  and 
producing  an  equivalent  increase  in 
earnings. 

In  terms  of  advertising  revenue,  the 
company  reported  advances  at  the  Fort 
Lauderdale,  Fla.,  Sun-Sentinel  and 
Newport  News,  Va.,  Daily  Press.  The 
Chicago  Tribune  did  particularly  well 
w  ith  preprints.  The  Orlando  Sentinel, 
however,  seemed  to  face  a  tough  adver¬ 
tising  outlook. 

WASHINGTON  POST 

For  the  Washington  Post  Co.,  the  sale 
of  Cowles  .Media  came  just  in  time. 

On  paper,  the  company  made  big 
bucks  during  the  first  quarter  of  1998, 
with  net  income  advancing  336%  to  cap 
out  at  $20'’. 8  million. 

But  operating  results  told  a  different 
stor>'. 

Income  from  operations  actually 
declined  3.4%  during  the  period  to 
$■"5.3  million,  w  hile  revenues  rose  6.6% 
to  $483  9  million.  Not  counting  the  one¬ 
time  gain  from  its  28%)  stake  in  Cowles, 
the  company’s  net  income  declined  5% 
to  approximately  $45  million. 

The  company  attributed  the  decline 
to  increased  newsprint  costs,  invest- 


May  23, 1998 


http://www.mediainfo.com 


Editor  &  Pi  BLISHER  33 


ments  in  new  media  and  expenses  aris¬ 
ing  from  expansion  of  printing  facilities 
at  the  Wasbingtoti  Post. 

The  results  were  in  line  with  predic¬ 
tions  made  by  chairman  Donald 
Graham  last  year.  He  said  the  company 
would  see  operating  earnings  fall  short¬ 
term  due  to  investments  in  production 
facilities. 

Supermarket 
Tabloid  Woes 

THERE'S  WOE  IN  the  supermarket 
tabloid  world. 

American  Media,  which  publishes  the 
National  Enquirer,  Star  and  Weekly 
world  Netvs,  among  others,  reported  a 
net  loss  of  almost  $1.3  million  in  the 
first  quarter  of  1998,  down  from  a  prof¬ 
it  of  $4.8  million  last  year. 

The  company’s  operating  income  fell 
to  $13  3  million  from  $23-6  million,  a 
drop  of  44%.  Revenues  fell  to  $'^  1 .9  mil¬ 
lion,  down  10.7%. 

CEO  Peter  J.  Callahan  called  the 
results  “disappointing.”  He  said  circula¬ 
tion  of  the  supermarket  scandal  sheets 
never  really  recovered  following  the 
death  of  Princess  Diana. 

“We  have  engaged  an  outside 
research  firm  to  study  the  impact  of 
recent  events  on  our  readership,”  he 
said,  noting  that  the  magazine  may  cut 
profits  even  further  by  embarking  on  a 
costly  circulation  push  in  the  future. 


Scripps  Trusts 
To  Sell  Stock 

The  EDWARD  W.  Scripps  Trust  and 
the  Jack  R.  Howard  Trust  plan  to 
sell  6.3  million  class  A  common  shares 
in  E.W  Scripps  Co.  in  order  to  diversify 
their  portfolios. 

The  Edward  W.  Scripps  Trust  current¬ 
ly  holds  53%  of  the  61.6  million  com¬ 
mon  shares  in  the  company.  The  Jack  R. 
Howard  Trust  owns  5.4%  of  the  shares. 
E.W.  Scripps  Co.  will  not  receive  pro¬ 
ceeds  from  the  sale. 

Liberty  Swaps 
With  Community 

Liberty  group  publishing  has 

plans  to  swap  an  upstate  New  York 
newspaper  plus  some  cash  for  two  daily 
and  two  weekly  papers  owned  by 
Community  Newspaper  Holdings. 

Liberty,  based  in  the  Chicago  suburb 
of  Northbrook,  announced  that  it  was 
trading  the  Tonawanda  News,  in  North 
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Tonawanda,  N.Y.,  (circulation  12,000) 
for  the  South  Idaho  Press,  Burley, 
Idaho,  (circulation  5,000)  and  the 
Macomb  Journal,  Macomb,  Ill.,  (circu¬ 
lation  7,000).  It  also  will  take  over 
weeklies  in  Devil’s  Lake,  N.D.,  and  Sun 
Valley,  Idaho. 

Liberty,  owned  by  Los  Angeles  mer¬ 
chant  bank  Leonard  Green  &  Partners, 
was  formed  last  year  to  acquire  170 
smaller  papers  from  Hollinger 
International.  Its  stable  of  papers 
includes  a  strong  cluster  in  Illinois. 

Community,  based  in  Lexington,  Ky., 
owns  25  dailies  and  77  weeklies  in  19 
states.  It  acquired  the  Idaho  and  Illinois 
dailies  from  Media  General  a  little  more 
than  a  year  ago. 

The  Tonawanda  News  becomes  its 
fourth  daily  in  upstate  New  York. 

Singleton  Adds 
Daily,  Weeklies 

WILLIAM  DEAN  SINGLETON’S 
Garden  State  Newspapers  has 
purchased  one  daily  and  eight  weeklies 
in  Iowa  and  a  weekly  in  California. 
Terms  of  the  deals  were  not  announced. 

Singleton  said  the  Iowa  papers  — 
Valley  Netvs  Today,  4,000  daily  circula¬ 
tion,  and  three  related  weeklies  in 
Shenandoah,  four  weeklies  based  in 
Dennison  and  another  in  Clarinda  — 
will  cluster  with  the  Daily  Nonpareil  of 
Council  Bluffs. 

Likewise,  the  Tri-City  Weekly  in 
Humboldt  County,  Calif.,  will  link  with 
the  Times-Standard  in  Eureka,  Calif. 

Crossword 

Confession 

The  daily  telegraph,  the  British 

newspaper  most  likely  to  defend 
traditional  ways,  confessed  that  it  erred 
in  planning  to  use  a  computer  to  help 
produce  its  daily  crossword. 

“Each  puzzle  will  remain  as  it  always 
has  been  —  lovingly  hand-crafted,”  the 
newspaper  said  last  month.  “The  human 
memor>,  assisted  by  the  cards  in  the 
shoebox,  has  prevailed  over  the  database 
and  the  random  access  memory'  chip.” 

The  Daily  Telegraph,  which  sells 
more  than  1  million  copies  daily  and  is 
Britain’s  largest-selling  “quality  ”  newspa¬ 
per,  announced  earlier  that  it  would 
begin  using  a  computer  to  help  create 
the  daily  puzzle.  Among  other  things, 
the  computer  was  to  weed  out  clues 
that  had  been  used  before. 

That  didn’t  sit  well  with  the  six  peo¬ 
ple  who  compile  the  puzzle  —  one  for 
each  day  Monday  through  Saturday  — 
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and  their  complaints  were  aired  by 
other  newspapers  and  the  BBC. 

“I  don’t  think  a  crossword  done  on  a 
computer  can  possibly  compare  with 
one  done  individually.  I  have  been  com¬ 
piling  crosswords  for  half  a  century  and 
I  think  my  judgment  can  be  depended 
on,”  said  Ruth  Crisp,  80,  whose  puzzle 
appears  on  Fridays. 

Though  a  computer  might  assemble 
a  puzzle  from  past  clues,  the  result 
wouldn’t  be  the  same,  said  Roger 
Squires,  Monday  puzzle  maker. 

“It’s  like  combining  the  musical 
sty  les  of  Beethoven  and  Mozart  in  the 
same  musical  movement,”  said  Squires, 
who  earned  a  place  in  the  Guinness 
Book  of  Records  for  creating  more  than 
50,000  puzzles. 

“I  think  each  crossword  solver 
knows  a  certain  sty  le  for  certain  days  of 
the  week.  You  need  the  human  ele¬ 
ment,”  he  added.  —  AP 

Community  Buys 
Okla.-Texas  Group 

COMMUNITY  NEWSPAPER  Holdings 
Inc.  has  purchased  20  Oklahoma 
and  Texas  newspapers  from  business¬ 
man  Francis  Stipe  and  his  partners.  No 
terms  were  disclosed. 

The  deal  gives  CNHI,  based  in 
Birmingham,  Ala.,  26  dailies  and  more 
than  40  weeklies  in  1 1  states.  Included 
in  the  acquisition  are  four  eastern 
Oklahoma  dailies  —  the  Daily  Times  of 
Pryor,  Tahlequah  Daily  Press, 
Holdenville  Daily  News  and  Grove 
Daily  News. The  daily  Favorite  in  near¬ 
by  Bonham,  Texas,  also  was  sold.  The 
largest  daily  is  the  Pryor  paper,  with  cir¬ 
culation  of  7,063. 

Community'  already  owns  papers  in 
Cushing,  Sapulpa,  McAlester,  Stillwater 
and  Antler.  —  AP 

Hicks  Named 
To  AP  Board 

R.  STEVEN  HICKS,  chief  executive 
officer  of  Capstar  Broadcasting 
Partners,  has  been  named  to  a  two-year 
term  on  the  board  of  directors  of  the 
Associated  Press. 

Capstar  controls  the  nation’s  largest 
group  of  radio  stations.  The  appoint¬ 
ment  was  announced  last  month  by  AP 
chairman  Donald  E.  Newhouse. 
j  Hicks,  who  co-founded  SFS 
I  Broadcasting,  joins  G.  William  Ryan, 
i  president  and  CEO  of  Post-Newsweek 
j  Stations,  and  Andrew  Lack,  president  of 
j  NBC  News,  as  broadcast  industry  repre- 
:  sentatives  on  the  AP  board.  —  AP 
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FEATURES  AVAILABLE 


ASTROLOGY 


EVERYDAY  ASTROLOGY 
Daily  horoscopes  designed  to  integrate 
seemlessly  into  your  newspaper  web 
site.  We  do  all  the  work  and  its  FREE! 
Call  Boldly  Interactive  (561)  392-1817 
or  E-mail:  sales@boldly.com.  See  us  at 
Connections  for  a  demo! 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


ENTERTAINMENT 


DEARLY  BELOVED,  a  true  story  weekly 
column.  Give  your  readers  what  they 
hunger  for:  Love  in  bloom.  For  samples 
call  (800)  632-6055 


ENTERTAINMENT 


“HOLLYWOOD-BEHIND-THE-SCENES": 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 

L  A.  Features  Syndicate  (8(X))  959-9977 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751  -01 68/Avantil  054@aol.com 


TOP  SHELF  restaurant,  bar  and  food 
service  copy  available  immediately. 
Food  features,  restaurant  and  food 
humorous,  product  news,  restaurant 
general.  Contact:  Hitt  Features  Syndicate 
(888)  246-5077.  www.hittcomm.com 


MASTERCARD/VISA/AMERICAN  EXPRESS 
CHECKS  FOR  CLASSIFIED  AOS 


_ FOOD  &  WINE _ 

WINE  CONSUMPTION  and  collecting 
has  reached  all-time  highs.  Let  your 
readers  ASK  THE  WINE  WITCH: 
funny,  irreverent,  and  informative  with 
Q  &  A  format.  View  at: 

www.celebrationswineclub.com 

(800)700-6227 


HEALTH  &  FITNESS 


ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Est(^lished  Stand- 
Alone/ Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
support  provided.  FREE  SAMPLES. 
Unlimited  use.  Low  Rates. 

(800)  639-5484 
NEW  LIVING  NEWS  SERVICE 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308 
Fox  (909)  766-76 17 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 

(800)  257-4972 


Call  us  about 
our  low 
contract  rates! 

(212)  675-4380 

ext.  171, 173 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(81 3)  786-5930 


75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


THOMAS  C.  BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (61 7)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tor  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 


NEWSPAPER  BROKERS 


DORAAAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  RaymoncJ,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)  807-7791  FAX  (602)  807-7795 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  5806 
Destin,  FL  32540-5806 
Phone/Fax  (850)  654-9807 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


THOMAS  C.  BOLITHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOUTHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPERS  FOR  SALE 


ENJOY  THE  outstanding  quality  of  life 
offered  in  the  coastal  resort  areas  of 
Ventura  and  Santa  Barbara  —  together 
with  the  opportunity  to  own  the 
area's  premier  business  publication. 
Established  9  years.  Asking  price 
$180,000.  Send  or  fax  a  letter  of 
interest  to  Publisher,  1056  Meta  Street 
#205,  Ventura,  CA  93001 .  Fax:  (805) 
648-2123. 

FLORIDA  ATLANTIC  COAST:  TV  and 
dining  guides,  $750,000;  Shopper, 
major  market  $400,000;  Resort  mag¬ 
azine,  $125,000;  Mayo  Communica¬ 
tions,  (81 3)  971 -2061 . 


FOR  SALE:  Small  group  of  publications 
with  website  in  Western  Slope  Col¬ 
orado  resort  community,  needs  to  be 
taken  to  the  next  level.  Grosses 
$100,(X)0+  per  year;  $85,000  for 
turn-key  operation.  Call  (702)  596- 
5921  and  leave  message. 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Established  in  1923 
1  Annette  Park  Drive,  Bozeman, 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
&  Appraisal 

406-586-6621 


MT  5971 5  e-mail:  icribb(5)imt.net  Fax  406-586-6774 


NEWSPAPERS  FOR  SALE 


HEALTH  FORCES  sale  of  Rocky  Moun¬ 
tain  free  weekly  newspaper.  9  years 
old,  with  established  clientele.  Located 
in  boom  area.  Priced  below  gross.  Con¬ 
tact  Wind  Ridge  Press,  P.O.  Box  1 1 6, 
Woodland  Park,  CO  80866. 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


OREGON  WEEKLY,  near  coast,  2200 
paid,  $210,000  gross  in  '97,  broke 
even.  Priced  below  gross.  Owner  retir¬ 
ing.  Call  Jim  Hicxs,  Bolitho-Cribb, 
(307)  684-9407  or  fax  (307)  684- 
7431  for  full  report. 


SOUTHERN  NEW  HAMPSHIRE  com¬ 
munity  newspaper.  Paid  circulation. 
High  demographics.  Brokers,  please 
identify  yourselves  as  such.  Reply  to 
Box  08524,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


GROUP  WITH  STRONG  traditional 
news  values  is  seeking  to  acquire  addi¬ 
tional  paid  newspapers.  Daily  and 
weekly  newspapers  with  strong  sense 
of  community  and  commitment  to 
employees  wifi  match  our  profile.  Cash 
purchase  is  preferred.  Alf  replies  held 
confidential.  Reply  to  Box  08515, 
Editor  &  Publisher. 


NEWSPAPER  BROKERS 


Leader  in  Sale 
I  of  Communit>'  ll| 

Newspapers  U 

Check  our  References 
(214)265-9300  Ted  Rickenbachef 

Rickenbacher  Media 

:  6731  Dt'.sco  Dr.  Dalla.s.  TX  "’5225 
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ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 

401  N.  Wabash  Avenue 

Chicago,  It  6061 1 

IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 

We  are  newspaper  owners  and 
operators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 
Crystal  City,  MO  6301 9. 

(312)  321-2673 

TIMES-SHAMROCK  COMMUNICA¬ 
TIONS,  a  fourth  generation  family- 
owned  newspaper  and  radio  group,  is 
committed  to  growth  in  our  core  busi¬ 
ness.  We  are  particularly  interested  in 
daily  newspapers  between  8,000  and 
25,000  circulation.  All  replies  will  be 
treated  confidentially. 

Please  contact  George  Lynett,  1 49 
Penn  Avenue,  Scranton,  PA  1 8503. 

(717)  348-9107 

FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  hoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 

All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve  Edwards 
at  Edwards  Publications,  1 25  Eagles  Nest 
Dr.,  Seneca,  SC  29678. 

(864)  882-3272 

NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  150  publications,  including  55 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  V\/.  Harmony 
Neosho,  MO  64850 
Phone;  (417)  451-1520 


PUBLICATIONS  FOR  SALE 


A&E  MONTHLY  in  Ashland,  Oregon. 
Eight  years  in  business.  Asking 
$85,000.  Call  George  Hulseman, 
(541)482-2037. 


FAX  your  ad  to  21 2  #929  ♦1259 


It's  A  Classified 

Secret! 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go 
to  certain  newspapers  {or  com¬ 
panies),  seal  your  reply  in  an 
envelope  addressed  to  the  E£CP 
Classified  Advertising  Depart¬ 
ment  with  an  attached  note  list¬ 
ing  the  newspapers  or  compa¬ 
nies  you  do  not  want  the  reply  to 
reach.  If  the  Box  Number  you're 
answering  is  on  your  list,  We'll 
discard  your  reply. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKRCX>M 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


MAILROOM 


7  INTO  1  AVAILABLE  NOW! 
Muller  Martini  227  inserting  machine 
will  sell  as  complete  or 
as  add-on  pockets 
Call  Andrew  (903)  596-6250 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 

HARRIS  1172- 10  into  1 
2  Hall  Stackers,  compressor 
vac  pump,  MS  heads  upper  half  rebuilt 
Call  Bill  Miller  at  (908)  707-8007 

FERAG  EQUIPMENT 


PERAG 
EQUIPMENT 
FOR  SALE 

VARIO-Dise 
INSERIINe  SYSTEMS 


INSERTING  DRUMS  (2|  $200,000 

(3  VP)-w  Related 
Equipment  &  Conveyor 


MULTI-CELL 

COMPLEX 

ot  3  Stackers 


(10)  $100,000 


(Payment  In  U  S  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  oas-soos 


MAILRCXJM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

NEWSPRINT  FOR  SALE 

30# -28# -25#-  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


5  UNIT  V-1 5D  1 986  with  JF25B  folder 
and  3  knife  trimmer,  above  average  con¬ 
dition,  running. 

John  Tevlin  (8 13)  839-0035 

HARRIS  N 1600 
1 982  Vintage 
4  Printing  Units  22"  x  63" 

1  Web 

2  Folders  with  Quarter  Folders 
Available  Immediately 

WEBEQ  INTERNATIONAL,  INC. 

PH:  (847)  459-9700 
FAX:  (847)  459-9707 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
Serving  the  newspaper  industry  since 
1910  Please  call  us  -  we  specialize  in 
quality  pre-owned  web  presses. 

1  (800)  255-6746 
Fax:  (913)492-6217 
www.inlandnews.com 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528 
Fax  (770)  552-2669 


USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 

WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 
www.midamericagraphics.cam 
E-mail:  dkgeorge@midamerica- 
graphics.com 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(205)  997-9355 
Fax  (205)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 
(770)  428-5817 
Fax  (770)  590-7267 


Editor  &  Publisher’s  International  Year  Book 

. . .  the  encyclopedia  of  the  newspaper  industry 

Section  vt:  Equipment  Supplies  and  Services 

Companies  serving  the  new  spaper  industry 

Classified  advertising  makes  your  business  listing 
STAND  OUT  in  E&P's  Year  Book. 

BOLDe  first  line  of  your  listing 
AIH^ur  logo  to  the  listing 
LINKour  website  to  E&P's  website  -  www.mediainfo.com 

PROMOTIS^^u*'  business  with  additional  ad  copy 

Contact  the  Editor  &  Publisher  Classified  Ad  Department  and  we  will  show 
you  the  most  affordable  ways  to  reach  decision  makers  at  newspapers. 

Phone  (212)  675-4380  Ext.  171  or  173,  Mon-Fri  9am-5pm  EST 
Fax  (212)  929-1259 

Email  mattw@mediainfo.com,  hazelp@mediainfo.com 
11  West  19th  Street,  New  York  NY  10011 


36  Editor  &  Pi  BusHER 


http://www.mediainfo.com 


May  23,  1998 


11 W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  6'^54380  •  Fax  (212)  929-1259  •  hazelp'3  mecliainlb.com  •  mattw@mediainfo.com 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(8(X))  950-8475 
E-mail:  mns1@metro-news.com 
www.metro-news.com 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


CIRCULATION  SERVICES 


HEADUNE  PROMOTIONS,  INC. 

TELEAAARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  OLLING 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailared  ta  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  495-2688 


ppn 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CIRCULATION  SERVICES 


WE'LL  MANAGE  YOUR  CALL  CENTER 

Not  happy  with  your  in  house 
telemarketing  aperatian?  Invested  in  a 
dialer  that's  not  giving  you  the  results 
you  wanted?  TeleService  Technologies, 
Inc.,  one  of  America's  premiere  news¬ 
paper  subscription  companies,  will 
operate  your  phoneroom  on  a  man¬ 
agement  contract.  With  more  efficiency 
and  better  productivity  we  eliminate  the 
hassle,  expenses  and  minutia.  Call  Bob 
Bobber,  president,  TeleService  Tech¬ 
nologies,  Inc.,  at  (888)  TST-Sell  or 
visit  our  website 

www.teleservicetech.com 
We  make  every  call  count! 


INTERNET  SERVICES 


SEE  WHY  publications  are  making 
money  and  Realtors  are  getting  results 
with  the  HomeSeller. 

View  at  www.homeseller.net 
(800)  574-3703  or  info@paper.net 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)545-6908, 24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEAAS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
(Jne  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACnONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380  ext.  171  or  173 


HELP  WANTED 


ADMINISTRATIVE 


PROPERTY  MANAGER 


ADMINISTRATIVE 


PUBUSHER 


_ ACADEMIC _ 

GRAMBLING  STATE  UNIVERSITY, 
Grambling,  LA,  is  seeking  qualified 
applicants  for  a  faculty  position  with 
the  primary  responsibility  of  teaching 
caurses  in  news-editorial  and  direct  the 
award-winning  campus  weekly  news¬ 
paper,  The  Gramblinite. 

Ph.D.  in  journalism/mass  communica- 
tian  is  preferred,  but  will  cansider  can¬ 
didates  with  a  master's  degree  with  at 
least  five  years  af  credible  professional 
experience  with  newspapers.  Send  a 
letter  of  application,  resume,  copies  of 
transcripts  and  three  names  af 
references  ta  Dr.  Rama  Tunuguntia, 
Head,  Department  of  Mass  Cammuni- 
cation,  Grambling  State  University, 
Grambling,  LA  71245.  Grambling 
State  University  is  an  affirmative  action 
employer. 


_ ACCOUNTING _ 

CONTROLLER 

South  Central  U.S.  Location 

Publishing  Company  located  in  the 
South  Central  United  States  is  seeking 
a  controller  to  take  an  active  role  in 
managing  the  Accounting  Department 
to  ensure  the  integrity  of  financial 
information  and  ta  oversee  financial 
and  statistical  reporting;  payroll  pro¬ 
cessing  and  payroll  taxes;  accaunts 
receivable;  accounts  payable;  credit 
and  collections;  inventory  control. 

Perform  in-depth  financial  analyses  on 
a  monthly  basis  and  special  projects  as 
requested  by  seniar  management. 
Develop  and  maintain  internal  control 
procedures.  Coordinate  accaunting 
issues  internally  with  other  departments 
and  with  outside  auditors. 

The  successful  candidate  will  have  at 
least  ten  years  of  accounting  experi¬ 
ence,  and  several  years  as  a  controller 
in  a  medium  sized  company.  Pub¬ 
lishing  experience  is  helpful.  Strong  com¬ 
puter  and  analytical  skills  are  essential, 
as  well  as  proficiency  with  spreadsheet 
and  automated  accounting  packages. 
Excellent  administrative  and  communi¬ 
cation  skills  are  required. 

Send  your  resume  with  salary  require¬ 
ments  to  our  accounting  firm  by: 

E-mail:  sdaniels@pscherer.com 
Fax:S.  Daniels  (21 2)  588-2223 


Add,  Inc.  is  seeking  candidates  for  the 
following  position:  Property  Manager. 

Candidates  for  this  key  position  must 
have  management  experience,  a  sales 
achievement  track  record,  production 
knowledge  and  experience,  a  good 
understanding  of  business  finances, 
education  and  skills  in  communication 
and  must  be  flexible  and  committed  to 
the  organization.  Experience  in  the 
advertising  industry  and  customer  ser¬ 
vice  is  a  plus. 

This  person  would  lead  a  sales  staff, 
production  team  and  circulation 
department  to  publish  a  weekly  news¬ 
paper  while  meeting  sales,  production 
and  business  goals. 

Benefits  include  medical  and  dental 
insurance,  life  and  AD&D  insurance, 
short-term  and  long-term  disability 
insurance,  profit  sharing,  401  (k)  retire¬ 
ment  program,  pension  plan,  employee 
stock  ownership  option  and  incentive 
bonus  program. 

Send  your  cover  letter  and  resume  to: 

Add,  Inc. 

Attn:  Geri  Dresen 
P.O.Box  609 
Waupaca,  W1 54981 

EOE/M-F 


GENERAL  MANAGER/Ad  experience. 
A  growing  suburban  weekly  chain  in 
Wisconsin  seeks  an  experienced,  goal- 
oriented  person  for  immediate  open¬ 
ing.  Resume  with  references  to  Box 
08504,  Editor  &  Publisher. 


Freedom  Communications,  a  private, 
diversified,  values-based  communica¬ 
tions  company  with  an  autonomous 
operating  style  is  taking  applications 
for  publisher  of  the  Gaston  (NC) 
Gazette. 

The  Gazette  is  a  competitive  and  grow¬ 
ing  40,000-circulation  daily  located  in 
a  thriving  area  of  the  Piedmont  near 
Charlotte.  It  has  a  quality  staff  and 
respected  position  in  its  community. 
We  are  seeking  an  innovative  and 
experienced  manager  to  provide 
strong  leadership  inside  the  paper  and 
in  the  community.  Previous  publishing, 
or  related  work  experience,  required. 

Please  send  resume  to: 

Jonathan  Segal 
Freedom  Communications,  IfK. 

P.O.Box  19549 
Irvine,  CA  92623-9549 


PUBLISHER/GENERAL  MANAGER 
We're  looking  for  an  aggressive  leader 
to  plan,  devdop  and  execute  the  start 
up  of  a  weekly  newspaper  and 
shopper  in  Wisconsin.  Candidate  must 
have  experience  with  market  research, 
product  planning  and  development, 
distribution  and  soles. 

Desirable  market  with  strong  retail 
base.  Tremendous  opportunity  for  the 
right  individual.  Excellent  compensa¬ 
tion  package.  Send  resume  and  salary 
history  to  Box  08522,  Editor  &  Pub¬ 
lisher. 


The 

communication 
link  of  the 
newspaper 
industry  every 
week 

since  1884. 


When  faxing  your  ad,  please  remember  to  include  the  billing  address,  category  under  which  the 
ad  is  to  be  placed,  as  well  as  the  amount  of  times  the  ad  is  to  appear.  Thank  you. 
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HELP  WANTED 


_ ADMINISTRATIVE _ 

EDITOR/GENERAL  MANAGER:  North¬ 
ern  VT  weekly  seeks  energetic,  driven 
leader  who  con  help  us  be  the 
best  little  paper  in  New  England.  Hard 
work,  lousy  pay,  great  personal 
rewards  for  person  literate  in  QuarkX¬ 
Press,  Photoshop  who  wants  to  run  the 
show.  Resume,  salary  requirements, 
references  and  letter  outlining  philoso¬ 
phy  of  community  journalism  to  Box 
08525,  Editor  &  Publisher. 


MAGAZINE  PUBLISHING  OPPOR¬ 
TUNITY  in  NYC  with  established  NY 
Public  Policy  Magazine.  Must  have 
strong  sales  and  marketing  expe¬ 
rience  and  ability  to  develop  high 
level  relationships.  Knowledge  of  NY 
State  &  Local  Government  a  plus.  Fax 
resume,  salary  history  and  require¬ 
ments  to  ESR  (518)  783-0005,  E-mail 
to  hr@empirestatereport.com  or  mail  to 
33  Century  Hill  Drive,  Latham,  NY 
12110. 


ADVERTISING 


ADVERTISING  ACCOUNT  MANAGER 

THE  COMMERCIAL  APPEAL,  a  leader 
in  the  E.W.  Scripps  company,  has  an 
opening  for  a  Retail  Territory  Sales 
Manager.  This  is  an  exceptional 
opportunity  for  a  creative  manager  to 
lead  a  staff  and  to  grow  revenue  in  our 
expanding  market.  Memphis,  home  of 
the  blues  (and  Elvis),  has  large  city 
amenities,  with  small  town  living  within 
minutes.  We  offer  competitive  salary, 
bonus,  excellent  benefits  and  a  good 
work  environment.  If  you  ore  interested 
in  being  part  of  our  team,  and  have  a 
proven  track  record  in  sales/sales 
management,  send  resume  to  Linda 
Steen,  employment  manager,  495 
Union  Avenue,  Memphis,  TN  38103. 


ADVERTISING 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR  for  growing 
1 1 ,000,  7-day  daily  in  growth  market. 
Strong  people  person  to  lead,  train 
and  develop  ad  staff.  Need  high- 
energy  person  to  keep  the  momentum 
going.  Great  place  to  live,  1  -hour  from 
St.  Louis.  Pulitzer  Community  Newspa- 
er  group,  quality  company  with  good 
enefits  and  chance  for  advancement. 
Competitive  compensation.  Send  resume 
immediately  to  Russ  Cannon,  Daily 
Journal,  P.O.  Box  A,  Park  Hills,  MO 
63601  or  E-mail: 

rcannon@gw.stlnet.com 


ADVERTISING  DIREQOR 

Advertising  Director  needed  immedi¬ 
ately  for  a  1 3,000-t  AM  daily/Sunday 
publication  in  the  Mississippi  Delta. 
Excellent  opportunity  for  a  strong 
achiever  who  can  manage  a  staff  of 
1 2  and  sell  at  the  same  time. 
Responsibilities  also  include  publishing 
a  shopper  and  a  specialty  monthly 
magazine. 

Ideal  candidate  will  be  a  strong  trainer 
in  both  classified  and  retail  depart¬ 
ments  and  have  the  ability  to  sell  major 
house  accounts.  Planning  and  budget¬ 
ing  expertise  is  a  must. 

We  are  a  part  of  Freedom  Communi¬ 
cations  and  offer  a  range  of  benefits 
that  include  hospital,  life  and  dental 
insurance  as  well  as  401  (k)  and  retire¬ 
ment  plans.  Compensation  includes 
base  plus  quarterly  MBO  objectives. 

Resume  and  salary  history  to: 

Publisher 

Delta  Democrat  Times 
P.O.  Box  1618 
Greenville,  MS  38702 
or  E-mail 

EANichols@link.freedom.com 


ADVERTISING 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 

Atlanta  Journal  and  Constitution  is  seek¬ 
ing  a  sales  manager  to  lead  the  Direct 
Marketing  advertising  sales  depart¬ 
ment.  Qualified  candidate  should  have 
experience  in  newspaper  Non-subscri¬ 
ber  TMC  programs,  working  with  straight 
commission  Sales  staff  and  direct  mar¬ 
keting  shared  mail  programs.  Send 
your  resume  to  AJC  Direct  Market¬ 
ing,  1355  Roswell  Road,  Suite  250, 
Marietta,  GA  30062  or  fax  to  (770)  509- 
4150. 

An  Equal  Opportunity  Employer 


ADVERTISING  REGIONAL 
ACCOUNT  SALES  EXECUTIVE 

The  Times  Publishing  Company  of  Erie, 
Pennsylvania,  has  a  position  available 
for  a  seasoned  advertising  sales 
account  executive.  Qualified  candi¬ 
dates  must  have  excellent  skills  in  sales 
and  negotiations  with  key  accounts 
and  a  minimum  of  5  years  experience 
selling  advertising  to  major  accounts. 
Only  those  who  are  self-motivated  and 
have  a  proven  track  record  should 
apply.  An  excellent  salary,  bonus  and 
benefits  package  awaits  the  winning 
candidate.  Apply  by  sending  your  con¬ 
fidential  resume,  salary  requirements 
and  a  letter  of  introduction  to  Times 
Publishing  Company,  ATTN:  Human 
Resources  Department,  205  West  1 2th 
Street,  Erie,  PA  1 6534.  EOE 

(No  phone  calls,  please) 


RETAIL  SALES  MANAGER 

Fayetteville  Observer-Times  is  a 
71 ,000  daily  and  83,000  weekend 
family  owned  and  operated  newspa¬ 
per  in  southeastern  North  Carolina. 
The  Fayetteville  market  is  ranked  25th 
in  projected  retail  growth  among  329 
MSA's  in  the  U.S.  by  the  year  2000 
and  we  are  adding  a  member  to  our 
current  retail  management  team.  The 
ideal  candidate  will  have  a  proven 
track  record  in  newspaper  sales  man¬ 
agement.  Strength  in  goal  setting, 
tracking  and  evaluating,  recognizing 
opportunities  and  motivation  of  sales 
staff  a  must.  Join  a  great  company, 
work  with  great  people  in  a  great 
growth  market.  We  offer  an  excellent 
and  comprehensive  salary,  bonus  and 
benefit  plan. 

Respond  in  confidence  to: 

Rosemary  B.  Rocconi 
Advertising  Director 
P.O.  Box  849 
Fayetteville,  NC  28302 


i  CLASSIFIED  MANAGER 

I  Supervisor  needed  to  work  with  north- 
:  ern  Virginia's  best  inside  sales  team, 
i  We  are  looking  for  a  leader  to  man- 
:  age  our  inside  sales  and  telemarketing 
i  operations  for  our  2  daily  and  3  week- 
:  ly  newspapers.  You  will  supervise  a 
:  team  of  8,  while  developing  and  imple- 
:  menting  programs  to  increase  revenue, 
i  Please  send  resume  and  cover  letter  to: 

:  Advertising  Director 

:  Potomac  News 

I  P.O.  Box  2470 

:  Woodbridge,  VA  22 1 92 


_ ADVERTISING _ 

FORTY-NINER  Publications  at  CSU, 
Long  Beach,  is  seeking  dynamic  and 
aggressive  full-time  ad  manager  for 
four  Journalism  Department  pub¬ 
lications.  For  more  information  visit 
www.foundation.csulb.edu 


RETAIL  ADVERTISING  MANAGER  for 
a  progressive,  40,000  daily  in  the 
beautiful  Northwest.  Our  advertising 
department  is  moving  from  selling 
space  to  selling  marketing  expertise, 
and  we  are  integrating  production 
teams  into  the  operation.  Help  us 
through  the  transition  and  establish 
yourself  as  an  advertising  leader  who 
can  drive  change.  Please  mail  your 
resume  to  John  Souza,  advertising 
director.  The  Sun,  P.O.  Box  259, 
Bremerton,  WA  98337. 

SALES  MANAGER 

The  Pittsburgh  PennySaver  group,  con¬ 
sisting  of  76  zoned  editions,  direct 
mailed  to  702,000  homes  weekly  is 
looking  for  a  sales  manager.  This  posi¬ 
tion  has  the  responsibility  for  operating 
a  zone  office  and  managing  a  staff  of 
1 1  outside  reps  and  a  support  staff. 
The  Pittsburgh  PennySaver  enjoys  the 
largest  weekday  readership  in  the 
marketplace. 

Excellent  opportunity  and  compensa¬ 
tion  package,  including  benefits  for  an 
experienced  sales  manager  in  a 
shopper  or  weekly  newspaper  group. 
Resumes  and  cover  letters  to  Trinity 
Holdings,  Inc.,  PennySaver  Manager 
Position,  610  Beatty  Road,  Monroeville, 
PA  15146. 


TELEPHONE  SALES  AREA  MANAGER 

Would  you  like  to  work  for  the  fastest 
growing  daily  newspaper  in  the  South¬ 
east?  The  Florida  Times-Union,  located 
in  sunny  Jacksonville,  FL,  is  in  search  of 
a  Telephone  Sales  Area  Manager  to 
coach  and  provide  leadership  to  max¬ 
imize  revenue  with  our  classified  tele¬ 
hone  sales  staff.  Ideal  candidate  will 
ave  telephone  sales  and  customer 
service  experience  preferably  in  a 
newspaper  environment.  Candidate 
will  have  experience  in  assessing  train¬ 
ing  needs  and  be  able  to  effectively 
coach  and  develop  sales  staff.  Individ¬ 
ual  will  create  and  review  reports, 
maintain  sales  records,  schedule  staff, 
establish  and  monitor  performance 
standards  and  bonus  plans  while  foster¬ 
ing  teamwork  to  achieve  maximum 
productivity.  A  college  degree  or 
eciuivalent  experience  is  required.  We 
offer  a  competitive  salary,  and  com¬ 
prehensive  benefits.  If  you  have  what 
we  are  looking  for,  please  send/fax 
resume  and  cover  letter  with  salary 
requirements  to  The  Florida  Times- 
Union,  c/o  Employment  Manager, 
One  Riverside  Avenue,  Jacksonville,  FL 
32202;  Fax:  (904)  359-4695. 

We  are  a  Drug-Free  Workplace 
EOE 


SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  10011 


NATIONAL  SALES  EXECUTIVE 

A  major  metro  newspaper  is  seeking  an  experienced,  and  successful 
sales  executive  to  represent  our  newspaper  in  New  York.  The  success¬ 
ful  candidate  will  be  responsible  for  generating  business  in  the  National, 
Retail  and  Classified  categories. 

We  are  looking  for  an  experienced  salesperson  who  has  a  history  of 
increasing  ad  revenues  in  a  competitive  market.  Must  be  highly  moti¬ 
vated  and  able  to  think  strategically  to  identify  non-traditional  prospects 
and  develop  strong  relationships  with  key  decision  makers.  The  suc¬ 
cessful  candidate  will  work  in  tandem  with  our  newspaper  managers.  A 
minimum  of  five  years  of  national  or  recruitment  advertising  sales  expe¬ 
rience  or  previous  experience  with  an  ad  agency  or  advertising  client  are 
required.  Excellent  presentation,  written  and  verbal  communication 
skills  are  a  must. 

Please  send  cover  letter  with  resume  and  salary  history  in  confidence  to; 

Box  8516,  Editor  &  Publisher 

We  are  an  Equal  Opportunity  Employer 
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HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  DIVISION  MANAGER 


_ CIRCULATION _ 

BRANCH  MANAGER 

The  Mercury  News,  the  newspaper  of 
Silicon  Valley  is  looking  for  o  Branch 
Manager  to  provide  leadership  in  o 
NDM  Circulation  Branch  office.  This 
position  will  provide  leadership,  set 
performance  expectations,  coach  and 
mentor  district  advisors,  customer 
advocates,  helpers,  delivery  agents 
and  independent  contractors.  The 
manager  will  be  expected  to  lead 
efforts  of  the  branch  teams  to  plan  and 
implement  programs  aimed  at  meeting 
or  exceeding  home  delivery,  single 
copy  and  Nuevo  Mundo  circulation 
goals. 

Position  requires  four  year  college 
degree  with  an  emphasis  in  business 
preferred.  2-5  years  newspaper  circula¬ 
tion  management  experience.  Skilled  in 
facilities  management  and  knowledge 
of  independent  contractors  law.  Profi¬ 
ciency  on  a  PC  in  MS  Word  and  Excel. 
Excellent  verbal  and  written  communi¬ 
cation  skills.  Candidates  must  have  the 
ability  to  create  and  foster  a  work 
atmosphere  that  motivates  branch 
personnel  to  succeed.  Must  be  able  to 
perform  in  a  stressful,  rapidly  chang¬ 
ing,  deadline-oriented  work  environ¬ 
ment. 

We  offer  a  competitive  compensation 
and  benefit  package.  Qualified  appli¬ 
cants  should  submit  their  resume  by 
mail,  fax  or  E-mail  in  Microsoft  Word 
for  Windows  or  text  format  to 
|obs@si  mercu  ry.  com 

Human  Resources  Department 
FAX:  (408)  271 -3689 

(Re:  Branch  Manager) 

San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 

EQUAL  OPPORTUNITY  EMPLOYER 

CIRCULATION  DIREaOR 
Reports  to  the  General  Manager  and  is 
responsible  for  directing  and  coordinat¬ 
ing  all  circulation/transportation  activ¬ 
ities  for  the  division.  Hometown  News¬ 
papers  has  55,000  paid  news¬ 
papers  and  150,000  free  shoppers 
mail  and  carrier  delivered.  Candidate 
will  supervise  and  work  with  the 
Circulation  Manager,  promote  sales  of 
our  newspapers  and  direct  the  prompt, 
accurate  and  cost  effective  delivery  of 
newspapers,  other  company  pub¬ 
lications  and  products  of  our  customers. 
Associates  Degree  or  equivalent  ex¬ 
perience  necessary.  5-8  years  experience 
in  newspaper  circulation  department 
preferred. 

HOMETOWN  NEWSPAPERS 
P.O.Box  230 
323  E.  Grand  River 
Howell,  Ml  48844 
No  phone  calls,  please.  We  are  an 
Equal  Opportunity  Employer  M/F 

Faith  is  Cod  felt  by  heart,  not  by  reason 

Blaise  Pascal 


_ CIRCULATION _ 

CIRCULATION  MANAGER 

Liguori  Publications,  the  world's  largest 
Catholic  publisher,  seeks  an  aggressive 
individual  to  manage  the  circulation 
of  Liguorian,  an  85-year-old  magazine 
serving  over  265,000  subscribers 
in  the  Catholic  market.  Primary  re¬ 
sponsibilities  include  subscription  analy¬ 
sis  and  the  development  and  imple¬ 
mentation  of  strategies  to  increase 
circulation.  Candidate  will  work  closely 
with  Telephone  Sales  and  Marketing 
to  reach  news  readers  and  develop 
an  advertising  program.  Qualified 
candidates  with  a  minimum  of  five 
years  experience  must  demonstrate  an 
expertise  in  all  aspects  of  circulation,  a 
proven  record  in  sales  and  marketing, 
and  a  drive  to  succeed. 

We  offer  a  competitive  salary;  an 
excellent  benefits  package  that  includes 
medical,  dental,  life,  and  AD&D  insur¬ 
ance,  401  (k),  retirement  and  more;  and  a 
beautiful  working  environment  on  the 
southern  edge  of  St.  Louis. 

Please  send  resume  to  Personnel  Coor¬ 
dinator,  Liguori  Publications,  One  Liguori 
Drive,  Liguori,  MO  63057. 


The  Des  Moines  Register,  in  Des 
Moines,  Iowa,  is  seeking  a  well- 
organized  individual  with  at  least  3-5 
years  circulation  management  experi¬ 
ence  or  equivalent  and  leadership  skills 
to  manage  6  district  managers  and  6-8 
part  time  district  assistants.  This  is  a 
fast  paced  environment  and  growing 
market.  Qualified  candidates  must 
demonstrate  expertise  in  all  aspects  of 
circulation,  a  solid  sales  and  service 
background,  a  winning  attitude, 
creativity  and  the  ability  to  motivate. 
We  offer  a  competitive  benefits 
package  which  includes  medical, 
dental,  vision,  life  insurance,  retire¬ 
ment,  401  (k),  growth  opportunity,  plus 
lots  more.  The  Des  Moines  Register  is 
committed  to  diversity  and  proud  to  be 
an  equal  opportunity  employer. 
Employment  may  be  contingent  on 
passing  a  pre-employment,  post-offer 
physical  and  drug  test.  Apply  in 
person,  or  mail  your  resume  to  Human 
Resources,  The  Des  Moines  Register, 
715  Locust,  Des  Moines,  lA  50309  or 
fax  your  resume  to  (51 5)  286-2526. 

CIRCULATION  DIREQOR 
Southeastern  New  Mexico  daily  seeks 
circulation  director.  Applicants  may 
send  their  resume  to  GM,  Roswell  Daily 
Record,  P.O.  Box  1897,  Roswell,  NM 
88201-1897.  E-mail: 

swickard@prodigy.  net 


ADVERTISING 


ADVERTISING 


Super  Sales  Monager 

You  are  needed  at  once  in  a  great  southern  city.  You  must 
be  bright,  experienced,  empathetic  but  tough,  have  high 
energy,  have  demonstrated  courage,  possess  leadership 
skills  with  a  lead  by  doing  record. 

This  20  year  old  free  weekly  has  a  current 
circulation  in  excess  of  400,000.  It  is  going  to  have  a 
circulation  of  over  one  million.  If  you  get  on  board  the 
winning  team  that  is  being  selected  now  you  are  going  to 
be  more  challenged  than  you  have  ever  been,  work  harder 
than  you  have  ever  worked,  have  more  fun  and  be  really 
well  compensated. 

We  are  change  masters.  We  intend  to  compete  on 
a  severely  compressed  time  line.  We  are  ruthless  about 
quality  and  intolerant  of  poor  service.  We  will  have 
a  better  product  in  which  people  will  recognize 
the  quality  and  value. 

Fax  or  mail  your  resume  to: 

D.K.  Payne 
P.O.  Box  5059 
Tampa,  Florida  33675 
FAX:  813-626-8923 

If  you  are  not  qualified  for  the  above  position,  but  know 
someone  who  is,  do  a  friend  a  favor. 

©May  1998  MBA  Graphics,  Inc. 


_ CIRCULATION _ 

CIRCULATION  SALES  MANAGER  far 
the  Daily  Breeze,  an  85,000  circula- 
tlan  daily  located  in  the  beach  cities  of 
Southern  California.  We  a.-e  seeking 
an  innovative  sales  and  marketing 
person  to  expand  the  circulation  base 
for  the  Daily  Breeze.  The  selected 
candidate  must  have  superior  inter¬ 
personal  skills  and  demonstrated 
sales  management  skills  in  a  com¬ 
petitive  market,  preferably  in  the  news¬ 
paper  industry.  Strong  analytical  skills 
to  identify  growth  opportunities  and 
marketing  budget.  Strong  motivational 
skills  to  encourage  a  high  level  of 
performance  among  a  diverse  employee 
group.  Send  resume  to  The  Daily  Breeze, 
5215  Torrance  Blvd.,  Torrance,  CA 
90509,  Attn:  Human  Resources  or  fax 
to  (310)  540-9455. 

Equal  Opportunity  Employer 


NATIONAL  LEADER  of  free  publication 
display  systems  seeks  manager  for  its 
Connecticut  market.  Candidate  will  sell 
publication  display  space  and  manage 
route  drivers.  Motivated  and  degreed 
individual  needed.  Salary  and  incen¬ 
tives  to  40K  plus  benefits.  Fax  resume 
to  (203)  234-6365,  Attn:  Bill  Schmidt. 

EOE 


RETAIL  SALES  MANAGER 
(SINGLE  COPY) 

The  Baltimore  Sun,  a  Times-Mirror 
newspaper,  has  an  opportunity  for  an 
experienced  single  copy  professional 
looking  to  be  part  of  a  team  on  the  cut¬ 
ting  edge.  If  you  have  a  proven  track 
record  in  growing  single  copy  circula¬ 
tion  in  a  competitive  market,  providing 
breakthrough  customer  service,  devel¬ 
oping  and  implementing  strategic 
plans,  team-building,  and  distribution, 
we  would  like  to  hear  from  you.  Our 
successful  candidate  will  have  at  least 
5  years  of  progressive  single  copy 
experience  and  be  able  to  demonstrate 
a  record  of  being  a  dynamic  leader, 
have  excellent  communication  skills,  be 
hands-on,  and  challenged  by  aggressive 
goals.  Budgeting  experience  and 
knowledge  of  spreadsheets  is  a  plus. 
We  offer  a  competitive  salary  with 
bonus,  401  (k),  and  a  comprehensive 
benefits  package.  Please  send  your 
resume  to: 


Maralee  Smith 
Assistant  Circulation  Director 
The  Baltimore  Sun 
501  N.  Calvert  Street 
Baltimore,  MD  2 1 278 

Or  FAX:  (410)  332-6521 
Or  E-mail:  maralee.smith@baltsun.com 

An  Equal  Opportunity  Employer 


SALES  MANAGER  -  CIRCULATION 

We  are  seeking  a  sales  manager  to 
direct  the  madieting  efforts  of  our 
weekly  newspaper  group  in  central 
New  jersey.  The  right  person  will  have 
had  a  strong  track  record  in  various 
sales  areas  such  as  door  to  door, 
telemarketing,  show  soles,  community 
and  charity  sales,  direct  mail  and 
retail.  We  seek  a  self  starter  with 
strong  creative  and  conceptual  abilities. 
Send  resume,  including  salary  history  to 
The  Princeton  Packet,  Inc.  (EP),  P.O.  Box 
350,  Princeton,  NJ  08542  or  fox  to  (609) 
921-8648. 
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HELP  WANTED 


_ CIRCULATION _ 

SINGLE  COPY  ZONE  MANAGER 

If  you  are  seeking  a  position  that  com¬ 
bines  your  soles  drive  with  people 
management  skills  and  hove  a  commit¬ 
ment  to  build  circulation,  this  position 
may  be  for  you. 

Zone  8  newspaper  wants  an  aggressive 
team  member  that  has  demonstrated 
the  ability  to  achieve  results.  To  be 
successful  in  this  highly  competitive 
market  as  a  Single  Copy  Sales  Manager, 
you  must  be  hands  on  and  be  armed 
with  powerful  marketing  and  sales  tech¬ 
niques;  must  provide  the  leadership 
necessary  to  motivate  our  network  of 
independent  contractors  to  meet  their 
sales  and  service  goals.  Computer  skills  a 
plus! 

Competitive  compensation  and  benefit 
package,  incentive  program  and 
advancement  is  available  for  the  ri  ght 
candidate.  To  apply,  submit  resume 
and  salary  requirements  to  Box  08514, 
Editor  &  Publisher. 

WE'RE  LOOKING  for  someone  to 
develop  and  imprave  the  circulation 
department  of  our  1 35  year  old  Illinois 
AM  newspaper.  A  perfect  opportunity 
for  a  seasoned  veteran  or  a  number  2 
manager  ready  to  take  hold  of  the 
number  one  position.  Pay  will  be  com¬ 
mensurate  with  experience  and  we 
offer  an  excellent  benefit  package. 
Send  your  replies  to  the  Morning  Sen¬ 
tinel,  232  E.  Broadway,  Centralia,  IL 
62801 ,  Attn:  Dan  Nichols. 


_ CIRCULATION _ 

TRANSPORTATION  MANAGER 

The  Columbus  Dispatch,  a  metropolitan 
newspaper  with  a  daily  circulation  size 
over  200,000  and  a  Sunday  circula¬ 
tion  size  of  400,000  seeks  an  experi¬ 
enced  professional  to  direct  and 
supervise  all  transportation  personnel 
and  operations.  The  transportation 
manager  will  be  responsible  for 
administering  independent  driver  con¬ 
tracts  and  implementing  programs  to 
coordinate  and  facilitate  the  delivery 
efforts  of  various  departments.  Ability 
to  interpret  and  implement  a  labor 
agreement  is  essential.  Our  ideal  can¬ 
didate  will  have  3  to  5  years  of  news¬ 
paper  circulation  experience  in  addi¬ 
tion  to  considerable  knowledge  of  dis¬ 
tribution  operations  and  previous 
supervisory  experience. 

We  offer  a  positive  work  environment 
with  a  competitive  compensation  and 
benefits  package  including  401  (k), 
health  insurance  with  no  monthly  pre¬ 
mium,  tuition  assistance  and  generous 
vacation. 

Please  forward  resume  to: 

Human  Resources  Department 
The  Columbus  Dispatch 
34  S.  Third  Street 
Columbus,  OH  43215 
Equal  Opportunity  Employer 


_ CIRCULATION _ 

SINGLE  COPY 

REGIONAL  SALES  MANAGER 
Since  1764,  The  Hartford  Courant  is 
the  oldest  continuously  published 
newspaper  in  the  nation.  We  are  seek¬ 
ing  an  experienced  Single  Copy  Sales 
Manager.  This  newly  created  and 
challenging  position  will  be  responsible 
for  developing  and  implementing 
strategies  to  grow  single  copy  sales  in 
our  market.  This  will  be  accomplished 
through  increased  product  visibility, 
improved  display  positioning  and 
dealer  incentives  and  sales  promotions. 
Responsibilities  will  also  include  devel¬ 
oping  targeted  alternative  sales  pro¬ 
grams  and  contributing  to  the  creation 
of  the  overall  sales  plans  acrass  all 
categories. 

The  ideal  candidate  must  possess  5 
years  of  circulation  management  expe¬ 
rience  or  equivalent  marketing/pro¬ 
motions/advertising  experience,  pre¬ 
ferably  in  print  media  or  packaged 
goods  industry  and  must  be  sales- 
driven  and  results-oriented  with  a 
strong/creative  ability  to  motivate  and 
work  with  others.  To  apply,  forward 
resume,  cover  letter,  salary  require¬ 
ments  to  The  Hartford  Courant,  ESCA, 
285  Broad  Street,  Hartford,  CT  061 1 5, 
or  to  halpert@courant.com  Fax:  (860) 
520-3000. 

The  Hartford  Courant  is  an  Equal 
Opportunity  Employer  committed  to 
Workforce  Diversity. 


_ EDITORIAL _ 

A1  REPORTER 

We  need  an  aggressive,  eager  entry- 
level  reporter  willing  to  learn  the  ropes 
in  a  highly  competitive  newspaper 
market.  Clips  must  show  a  wide-range 
of  abilities.  We  are  looking  for 
someone  who  can  cover  spot  news,  yet 
has  no  problem  writing  features  with 
voice  and  flair.  We're  a  25,000- 
circulation  daily  in  a  university  city  with 
a  fabulous  quality  of  life.  Send  resume, 
references  and  clips  to  Sean  P. 
Johnson,  city  editor,  Oshkosh  North¬ 
western,  P.O.  Box  2926,  Oshkosh,  Wl 
54903-2926. 


ASSISTANT  CITY  EDITOR/WEEKENDS 
at  57,000  narth  Florida  daily.  We're 
looking  for  an  aggressive  wardsmith 
with  solid  organizational  skills  to  take 
control  of  the  Sunday  paper  and  guide 
special  projects.  We're  a  New  York 
Times  Company  paper  situated  in  what 
Money  magazine  recently  called  Amer¬ 
ica's  most  livable  city.  Send  resume, 
clips  or  sections,  and  a  letter  to  Donald 
Luzzatto,  metro  editor.  The  Gainesville 
Sun,  P.O.  Box  147147,  Gainesville,  FL 
32614-7147.  E-mail: 

luzzatd@gvillesun.com 
Fax:  (352)338-3128 

ASSISTANT  EDITOR  wanted  for 
10,000  AM  daily  in  Calorado  ski 
country.  Successful  applicant  will  be  a 
seasoned  journalist  with  good  page 
design,  editing  and  people  skills.  Send 
resume,  references  and  your  3  best 
clips  to  Alex  Miller,  editor.  Summit 
Daily  News,  P.O.  Box  329,  Frisco,  CO 
80443. 

ASSISTANT  MANAGING  EDITOR 

CRAIN'S  DETROIT  BUSINESS  is  part  of 
the  Crain  Cammunication  Inc.  family  of 
prestigious  publications.  We  are  look¬ 
ing  for  an  ASSISTANT  MANAGING 
EDITOR  to  oversee  weekly  special  sec¬ 
tions  and  weekly  lists  ranking  com¬ 
panies  in  various  industries.  Position 
requires  supervision  of  several  staff 
and  freelancers.  Reporting  or  copy  edit¬ 
ing  background  required.  Previous 
supervisory  experience  strongly  pre¬ 
ferred. 

Top  notch  benefits,  including  generous 
profit  sharing,  pension  and  year-end 
bonus.  Send  or  fox  your  resume  to 
Executive  Editor/CDB,  1400  Wood- 
bridge,  Detroit,  Ml  48207-3187,  Fax: 
(313)446-6488.  EOE 

ASSISTANT  NEWS  EDITOR 
The  Daily  Record,  a  55,000-circulation 
daily  35  minutes  from  New  York  City, 
needs  an  assistant  news  editor  profi¬ 
cient  in  layout,  headline  writing,  edit¬ 
ing  and  QuarkXPress  to  help  lead  a 
seven-member  news  desk.  Five  years 
experience  preferred.  Send  resume, 
work  samples  and  salary  requirements 
to  Jack  Bowie,  managing  editor.  Doily 
Record,  800  Jefferson  Road,  Parsip- 
pany,  NJ  07054. 


Before  everything  else,  getting  ready  is 
the  secret  of  success 

Henry  Ford 


Produds 

and 


e 


Directory 


Interactive  Sites 

Director 


June  20 


August  8 


Sept.  19 


For  Business  Card  advertising,  call  (212)  675-4380,  ext.  171, 173 
Contract  rates  available 


40  Editor  &  Publisher 


http://www.niediainfo.com 


May  23, 1998 


IIW.  19th  Street  •  New  York, N\  10011  *  Phone  (212)  675-1380  »  Fax  (212)  929-1259  *  hazdptgmecliainlb.com  »  mattw@mcdiainfo.com 


HELP  WANTED 

EDITORIAL  i  EDITORIAL 

ASSISTANT  SPORTS  EDITOR  I  BUSINESS  REPORTER 


Seeking  assistant  sports  editor  for 
80,000-circulation  daily  in  fast¬ 
growing  Central  Florida.  Assist  execu¬ 
tive  sports  editor  overseeing  staff  of  10. 
Also  assist  in  scheduling,  working  with 
sports  writers  and  correspondents,  plan¬ 
ning  and  executing  daily  sports  sec¬ 
tion.  Night  shift,  including  weekends 
and  desk  work,  with  some  exceptions. 
Strong  emphasis  on  local  sports.  Major 
league  coverage  includes  Tampa  Bay 
Devil  Rays,  Tampa  Bay  Bucs,  Orlando 
Magic  and  Tampa  Bay  Lightning, 
along  with  state  colleges.  Respond  by 
June  1 5  to  John  Valerino,  executive 
sports  editor,  P.O.  Box  408,  Lakeland, 
FL  33802. 

ASSISTANT  SPORTS  EDITOR 
Great  opportunity  for  talented  individ¬ 
ual  skilled  in  copy  editing,  page  design 
and  story  development  in  one  of  the 
hottest  sports  markets  in  America.  New 
position.  Award-winning  section. 
Talented  staff.  We  cover  the  major 
leagues,  minor  leagues,  colleges,  ju¬ 
nior  colleges,  preps  and  the  great  out¬ 
doors  in  sunny  Florida.  Send  resume  to 
Joanne  Mamenta,  managing  editor, 
Bradenton  Herald,  1 02  Manatee  Ave¬ 
nue  West,  Bradenton,  FL  34205. 

E-mail:  jmamenta@bhip.infi.net 

BUSINESS  EDITOR 

Want  to  live  at  the  beach  and  work  for 
a  Knight  Ridder  paper  that's  on  the 
move?  The  Sun  Herald  is  seeking  a 
business  editor  to  coach  and  edit  four 
writers.  Business-reporting  background 
preferred.  Send  resumes  to  Managing 
Editor  Dorothy  P.  Wilson,  205  DeBuys 
Road,  Biloxi,  MS  39501 .  E-mail; 
dowilson@sunherald.com  Fax:  (228) 
896-2104.  Phone:  (228)  896-2345. 

BUSINESS  REPORTERS 

Globally  respected  newsletter  publisher 
in  the  energy  industry  seeks  creative 
and  energetic  Business  Reporters  to 
work  in  Houston  office.  This  is  an  excit¬ 
ing  opportunity  to  get  out  of  the  local 
scene  and  write  about  world  politics, 
finance  and  trade.  Our  high  cost 
journals  span  the  global  markets  for  oil 
and  gas,  including  Latin  America, 
Europe,  FSU,  and  Asia.  Our  coverage 
is  investigative  and  intelligent  and  our 
company  is  fast-paced  and  growing. 
Positions  open  for  journalists  to  work 
with  global  team  of  over  50  bright  and 
highly  skilled  financial  journalists. 


InvestmentNews,  a  Crain  Communica¬ 
tions  weekly  that  covers  the  financial 
services  industry,  seeks  San  Francisco 
bureau  reporter.  Our  60,000  readers 
are  financial  planners,  investment 
advisors,  mutual  fund  executives, 
stockbrokers,  bankers,  accountants  and 
others  who  sell  financial  advice  to  con¬ 
sumers.  Candidates  must  be  strong 
writers  with  business  beat-reporting 
experience  at  daily  or  weekly  newspa¬ 
per.  Investment  industry  knowledge  is  a 
plus,  as  are  clips,  with  a  ...je  ne  sais 
quoi.  Competitive  salary,  pension  and 
profit  sharing.  Send  resume  and  writ¬ 
ing  samples  to: 

Glenn  Coleman,  Editor 
Investment  News 
220  East  42nd  Street,  9th  floor 
New  York,  NY  10017 

EOEM/F/V/D 

No  Phone  Calls/E-mails,  please 
CITY  EDITOR 

The  Visalia  Times-Delta  (23,000  M-F; 
28,000  Sat.)  seeks  an  experienced 
assigning  editor  or  highly  skilled 
reporter  who  is  ready  to  take  on  a 
management  role.  City  editor  needed 
to  lead  staff  of  seven  local  news/ 
business  reporters  and  an  assistant  city 
editor  at  a  top-notch  AM  Gannett  daily 
in  California's  Central  Valley.  Experi¬ 
ence  may  vary,  but  solid  news  judg¬ 
ment,  creativity,  community  concern 
and  team-building  skills  are  essential. 
Send  letter,  resume  and  work  samples 
to  Scott  Faust,  executive  editor,  P.O. 
Box  31 ,  Visalia,  CA  93279.  E-mail: 
sfaust@visalia.gannett.com 

COLLEGE  BEAT  WRITER 

York  Daily  Record,  43,000  AM  daily 
that  has  been  an  APSE  section  finalist 
or  received  honorable  mention  eight  of 
the  past  ten  years,  seeks  journalist  to 
oversee  and  elevate  our  college  beat. 
Job  involves  coverage  of  Penn  State 
football  and  local  colleges.  Weekly 
column.  Orioles  backup.  Regular 
enterprise  expected.  Salary:  $23,900  • 
$34,600.  We  are  located  in  a  com¬ 
petitive  growing  market  50  miles  north 
of  Baltimore.  Web  site: 

http:/ /www.  ydr.com 
Send  resume  and  clips  to  Sports  Editor, 
York  Daily  Record,  P.O.  Box  15122, 
York,  PA  1 7405.  EOE 


_ EDITORIAL _ 

COPS/CITY  REPORTER  for  Central,  FL 
2  time  weekly.  Experience  preferred, 
but  will  consider  recent  graduate. 
Candidate  should  be  aggressive  and 
have  initiative.  Send  clips,  resume  to 
Osceola  News-Gazette,  P.O.  Box 
422068,  Kissimmee,  FL  34742.  Or 
E-mail  toOsceolaNG@aol.com 

COPY  DESK  CHIEF 

Professionalism,  team  play,  coaching, 
solutions  and  high  standards  are 
important  to  the  person  we  seek.  As 
the  leading  information  source  in 
southwest  Georgia,  we  have  a  big 
responsibility  seven  days  a  week.  Our 
10-person  news/copy  desk  needs  an 
enthusiastic,  energetic  leader  to 
oversee  and  coordinate  the  desk  oper¬ 
ation  with  the  news  editor.  The  leader 
for  this  slot  is  looking  for  a  community- 
oriented  living  environment  and  a 
workplace  where  his  or  her  talents  can 
make  a  significant  contribution.  Apply 
to  Editor,  The  Albany  Herald,  P.O.  Box 
48,  Albany,  GA  31702.  Fax:  (912) 
888-9353.  Pre-employment  drug  test 
required. 

COPY  EDITOR  needed  to  edit  copy  for 
style,  grammar,  punctuation,  captions, 
pagination  and  layout  of  our  morning 
newspaper.  QuarkXPress  is  necessary. 
Understands  libel  and  can  manage 
workload  to  meet  deadlines.  Very 
detail  oriented.  Apply  to  Altoona  Mir¬ 
ror,  Human  Resources  Department, 
301  Cayuga  Avenue,  Altoona,  PA 
16603  or  fax  to  (814)  946-7530.  No 
phone  calls,  please.  Equal  Opportunity 
Employer. 

COPY  EDITOR/PAGE  DESIGNER  -  Sub¬ 
urban  Philadelphia  daily  needs  a 
skilled  journalist  for  its  news  desk. 
Candidates  must  be  fluent  in  QuarkX¬ 
Press  and  adept  at  editing  copy.  Send 
letter,  resume  and  tearsheets  to  Lanny 
Morgnanesi,  executive  editor.  The  Intel¬ 
ligencer  Record,  Box  858,  Doylestown, 
PA  1 8901 .  E-mail  is: 
lmorgnanesi@calkinsnewspapers.com 

COPY  EDITOR/REPORTER  for  6,000 
circulation  morning  daily.  Select 
stories,  photos  and  graphics  off  The 
Associated  Press;  paginate  pages. 
Reporting  as  time  permits.  Internship  or 
weekly  newspaper  experience  pre¬ 
ferred.  Please  send  resume  and  clips  to 
Belinda  Chase,  Ketchikan  Daily  News, 
P.O.  Box  7900,  Ketchikan,  Alaska 
99901. 


_ EDITORIAL _ 

COPYEDITOR 

National  publisher  of  award-winning 
business  and  consumer  magazines 
needs  strong  Copy  Editor  with  excellent 
grammar,  style  and  usage  skills.  AP 
style.  Competitive  salary  and  benefits. 
To  apply  your  talents,  send  resume  and 
salary  history  to  Susan,  Miramar 
Communications,  Inc.,  P.O.  Box  8987, 
Malibu,  CA  90265-8987.  Fax:  (310) 
317-0234.  vinvw.miramar.com 

COPYEDITOR 

Award-winning  weekly  newspaper  for 
government  information  technology 
officials  seeks  high-energy,  detail- 
oriented  copy  editor/ page  designer 
with  first-rate  grammar  skills  to  join  our 
4-person  copy  desk.  Proficiency  in 
QuarkXPress  3.3  on  a  Mac  is  a  must; 
experience  with  MS-Word  6.0  is  a 
lus.  Must  have  Journalism  or  English 
ackground  and  be  an  AP  style 
wizard.  Flexibility  in  work  schedule  is 
essential.  Qualified  wordsmiths/style 
enforcers  should  submit  their  resumes 
and  salary  requirements  to  Colleen 
Kelly,  Federal  Computer  Week,  3141 
Fairview  Park  Drive,  Suite  777,  Falls 
Church,  VA  22042;  fax  (703)  876- 
5126. 

COPYEDITOR 

Rim  or  design  features  fronts  on  our 
eight-person  pagination/copy  desk. 
We  are  a  25,000-circulation,  seven 
day  AM  in  a  university  city.  QuarkX¬ 
Press  skills  a  plus,  recent  grads  OK. 
PROMPTLY  send  tearsheets  and 
references  to  Sarah  Akovickas,  Oshkosh 
Northwestern,  P.O.  Box  2926,  Oshkosh, 
Wl  54903-2926. 

E-mail:  tomlee@oshkoshonline.com 

COPY  EDITOR 

The  Des  Moines  Register  is  seeking  a 
copy  editor  with  at  least  three  years  of 
editing  and  design  experience  to  join 
its  top-notch  copy  desk/business  edit¬ 
ing  team.  If  you  write  headlines  that  com¬ 
pel  readers  to  stop  and  read,  if  your 
editing  entices  readers  to  stay  with  a 
story  past  the  jump,  if  you  can  design 
tabloid  and  broadsheet  pages  that 
bring  the  words  and  images  together 
in  memorable  packages,  we'd  like  to 
talk  to  you.  Experience  with  Mac- 
based  pagination  is  a  plus.  Please 
send  cover  letter,  resume  and  relevant 
work  samples  to  Human  Resources, 
The  Des  Moines  Register,  P.O.  Box 
957,  Des  Moines,  lA  50304.  The  Reg¬ 
ister  is  an  equal  opportunity  employer. 


Some  travel  in  North/South  America 
possible.  Spanish  or  Portuguese  skills  a 
plus  but  not  required.  Need  2  or  more 
years  experience  in  business  news. 
Great  fully-paid  benefits.  Send  resume, 
writing  clips,  cover  letter  to  Petroleum 
Argus,  4801  Woodway,  Suite  270W, 
Houston,  TX  77056.  Fax;  (71 3)  622- 
2991. _ 

CITY  EDITOR 

The  Leader-Herald,  a  1 3,000-circulation 
daily  in  Gloversville,  NY.  Call  Tim  Fonda, 
(518)  725-8616. 


1998  Recruitment  &  HR  Features  and 
^Special  Sections 


To  place  an  advertisement  in 
any  of  these  sections  call  the 
EtSfP  Classified  Department 
(212)  675-4380.  Ext.  171  or 
173. 


E<S?P  runs  monthly 
recruitment  features  and 
special  sections  highlijrhting 
issues  that  affect  Human 
Resource  professionals  and 
employees  at  newspapers. 


Issue  Dotes  Spose  Deodfines 


June 

13 

June 

2 

July 

11 

June 

30 

*August 

22 

August 

11 

Sept 

19 

Sept. 
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HELP  WANTED 


_ EDITORIAL 

Editorial 


_ EDITORIAL _ 

COPY/DESIGN  EDITORS 

The  Arkansas  Democrat-Gazette  has 
openings  for  editors  on  its  copy  and 
design  desks.  Qualified  applicants 
must  have  at  least  two  years  of  news¬ 
paper  editing  and  headline  writing 
experience  or  newspaper  design  expe¬ 
rience,  must  know  Associated  Press 
style  and  grammar.  Competitive  salary 
based  on  experience.  Send  resume 
and  samples  of  headlines  and  design 
to  Sandra  Tyler,  news  editor,  Arkansas 
Democrat-Gazette,  P.O.  Box  2221,  Lit¬ 
tle  Rock,  AR  72203-2221. 

DESIGNER:  The  Vindicator,  80,000 
daily,  1 30,000  Sunday  in  Northeast 
Ohio  seeks  designer.  Eight-person 
design  staff  paginates  90  percent  of 
the  paper.  Best  candidate  will  have 
word  skills  as  well,  some  copy  editing 
may  be  required.  V/e  paginate  on 
Harris  Publishing  Company  system. 
Send  cover  letter  with  resume  and  sam¬ 
ples  to  Mike  Braun,  design  desk  chief. 
The  Vindicator,  225  W.  Boardman 
Street,  Youngstown,  OH  44503. 

EDITOR  WHO  believes  strongly  in 
local  news  to  lead  our  news  staff.  Pho¬ 
tography  and  design  skills  required. 
Live  only  minutes  from  Glacier 
National  Park  in  scenic  northwest  Mon¬ 
tana.  Good  salary  and  benefits.  Send 
resume  to  Hungry  Horse  News,  P.O. 
Box  1 89,  Columbia  Falls,  MT  59912. 

EDITOR:  People-oriented,  experienced 
editor  sought  for  our  family-owned  9M 
Upper  Midwest  doily.  We  are  a  6-day 
highly  regarded  operation  that  has 
traditionally  experienced  very  low 
employee  turnover.  Present  editor 
wants  greater  management  position 
that  we  just  don't  have  available. 
Charming,  progressive  community.  We 
recognize  the  importance  of  a  healthy 
bottom  line,  but  this  doesn't  drive  all 
decisions.  We  do  many  things  out  of 
the  ordinary  for  a  newspaper  our  size. 
Strong  leadership  abilities  and  well- 
rounded  technical  skills  important.  We 
think  our  benefits  package  is  excep¬ 
tional.  Please  forward  resume  and  let¬ 
ter  of  interest  to  Box  08519,  Editor  & 
Publisher. 


EDITOR 

An  opportunity  is  available  for  the  top 
editorial  position  at  our  award  winning 
daily  with  14,000  circulation  in  North 
Platte,  Nebraska.  Successful  candidate 
must  have  journalism  degree  and 
seven  years  experience  in  newsroom 
management.  Additional  skills  nec¬ 
essary  in  building  teams,  mentoring 
staff,  developing  new  products,  direct¬ 
ing  and  coordinating  content  and  staf¬ 
fing  within  budget.  Must  enjoy  writing 
daily  editorials,  other  articles  and  take 
an  active  interest  in  community  involve¬ 
ment.  If  interested  in  joining  our  team 
please  forward  work  history  to  Larry 
Shearer,  P.O.  Box  370,  North  Platte, 
NE  69103. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-r  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6,  (703)  506-4400. 


_ EDITORIAL _ 

EDITOR 

Leading  magazine  for  cat  enthusiasts 
based  in  Southern  California  seeks  a 
strong  editor  to  head  a  talented 
editorial  team.  Must  have  at  least  5 
years  experience  as  the  top  editor  of  a 
publication,  preferably  a  consumer 
magazine.  Must  have  at  least  a  B.A.  in 
Journalism  or  related  field.  Knowledge 
of  or  interest  in  cats  a  definite  plus. 
Duties  include  staff  and  project 
supervision,  editing,  working  with 
freelancers,  representing  the  magazine 
and  the  company  in  the  cat  and  pet 
industries,  budgeting,  business  plan¬ 
ning  and  more.  Some  travel  involved. 
Computer  skills  required. 

If  you  have  what  it  takes  to  lead  this 
top-quality  publication  to  the  next  level, 
send  your  resume,  cover  letter  and 
salary  history  to  FANCY  PUB- 
LICATIONS-DPD,  P.O.  Box  6050, 
Mission  Viejo,  CA  92690.  No  phone 
calls,  please. 


EDITORIAL  POSITIONS 
Many  editorial  openings  at  our  1 4,000 
circulation,  award  winning  daily  in 
North  Platte,  Nebraska.  News/City 
Editor,  Copy  Editors,  Reporters/ 
Photographers.  We  use  the  latest 
technalogy  in  a  fast  paced  environ¬ 
ment.  Journalism  degree/equivalent 
required.  Both  experienced  journalist 
and  recent  grads  encouraged  to  apply. 
Must  relocate  to  Nebraska.  Excellent 
compensation/benefits,  great  working 
environment.  Resume  with  salary 
requirements  and  work  samples  to  Kim 
Ferguson,  P.O.  Box  1 228,  North 
Platte,  NE  69103. 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  papers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  are  immediate  open¬ 
ings  for  o  managing  editor  in  Denver, 
an  associate  editor  in  Miami  and  a 
music  editor  in  Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  The 
interview  process  includes  on  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  calls,  please 


EXECUTIVE  EDITOR 

The  Bradenton  Herald,  a  Knight  Ridder 
paper  on  the  west  coast  of  Florida, 
seeks  an  experienced  executive  editor 
who  embraces  public  journalism,  loves 
to  coach  and  mentor  journalists  to  be 
the  best  they  can  be,  has  the  spirit  and 
drive  to  win  in  our  very  competitive 
market,  and  will  be  actively  involved  in 
the  community.  If  this  sounds  like  a 
position  you've  been  waiting  for,  and 
the  sun  and  beautiful  Gulf  beaches  of 
Florida  are  attractive  to  you,  send  your 
resume  to  Barbaro  Cashion,  human 
resources  director,  Bradenton  Herald, 
P.O.  Box  921 ,  Bradenton,  FL  34206. 

Phone  (941 1748-0411 


SENIOR  REPORTER 

Securities  Industry  News,  a  weekly 
newspaper  in  the  American  Banker/ 
Bond  Buyer  publishing  group,  is  seek¬ 
ing  a  Senior  Reporter  with  at  least  3 
years  experience  covering  securities 
industry /financial  beats.  Familiarity 
with  technology  and  securities  opera¬ 
tions  or  processing  a  definitive  plus.  Com¬ 
petitive  salary.  Excellent  benefits.  Send 
resume  and  clips  to: 

ABBB/Securities  Industry  News 
Dept.  DM 

One  State  Street  Plaza 
New  York,  NY  10004 
Fax:  (212)843-9610 
E-mail:  donna.miskin@tfn.com 
No  Calls,  Please! 

EOEM/F/D/V 


Energetic  PUBLIC  AFFAIRS  REPORTER 
sought  by  daily  newspaper  committed 
to  superior  journalism  and  aggressive 
coverage.  CONTACT  James  H.  Den  ley, 
editor,  Abilene  Reporter-News,  100 
Cypress  Street,  Abilene,  TX  79601 . 
denleyj@abinews.com 
Fax  (915)  670-5242 


FEATURES  DESIGNER 

The  News  &  Observer  in  Raleigh- 
Durham,  NC,  is  looking  for  a  talented 
features  designer  with  strong  design, 
concept  and  people  skills  to  continue 
the  strength  of  more  than  a  dozen  well- 
designed  features  sections.  Our  award¬ 
winning  news  and  features  design 
teams  work  on  a  full-poginated,  Mac 
system.  You'll  coordinate  and  work  col- 
laborotively  with  other  designers, 
photo,  graphics  and  features  staffers. 
E-mail  your  interest  immediately  to 
\A/ill  Sutton  at  sutton@nando.com 
To  apply,  send  us  a  package  that 
includes  a  cover  letter  stating  your  skill 
strengths  and  your  interests,  samples  of 
your  design  work,  a  resume,  a  list  of  at 
least  four  professional  references 
(including  at  least  one  supervisor  from 
your  current  newspaper)  and  an 
autobiography  that  tells  who  you  are 
as  a  person  and  as  a  professional. 
Mail  to  Melanie  Sill,  managing  editor. 
The  News  &  Observer,  P.O.  Box  191, 
Raleigh,  NC  27602.  A  diverse  candi¬ 
date  pool  is  desired. 


FULL  CHARGE  EDITOR 
Full-time  position  requiring  extensive 
writing,  research  and  editing.  Strong 
communication  and  organizational 
skills.  Real  estate  background  or 
interest  a  plus.  Fax  resume  and  salary 
requirements  to  (248)  332-3003.  Will 
pay  relocation  fees  to  Michigan. 

Equal  Opportunity  Employer  M/F 


i  FEATURES  EDITOR 

:  Seeking  Features  Editor  for  80,000- 
:  circulation  daily  in  fast-growing  Cen- 
:  tral  Florida.  Oversee  staff  of  1 1  with 
:  responsibility  for  all  daily  feature  sec- 

•  tions,  weekend  entertainment  maga- 
:  zine,  religion,  TV  Book,  comics, 

:  weekend  Home  section  and  other 
I  selected  special  sections.  Track  record 
:  of  strong  supervisory,  planning  and 
:  editing  skills  essential.  Must  be  up  on 
:  trends,  popular  culture  and  best  new 
:  content  ideas.  Require  understanding 
:  of,  and  respect  for,  community  journal- 
:  ism.  Respond  no  later  than  June  1  to 
:  Skip  Perez,  executive  editor.  The 

•  Ledger,  P.O.  Box  408,  Lakeland,  FL 
33802. 


_ EDITORIAL _ 

JOB  OPENINGS 

if  you  plan  to  be  in  the  Miami  area  or 
attending  the 

National  Association  of  Hispanic 
Journalists'  Convention 
June  24-27,  1998 

The  Orange  County  (California)  Regis¬ 
ter  might  have  a  job  for  you. 

Our  team  of  recruiters  will  be  meeting 
with  qualified  journalists  in  Miami 
beginning  June  22.  Job  openings 
include: 

•GRAPHICS  REPORTER/ARTIST:  Min¬ 
imum  5  years  experience  in  daily  news 
and  project  graphics. 

•WRITERS:  We  need  extraordinary 
writers  whose  stories  bring  people  in 
the  community  to  life  on  the  page. 

•EDITOR:  Bilingual  editor  English/ 
Spanish.  Strong  leadership  qualities. 
Visionary  thinking.  Experience  in  writ¬ 
ing,  editing,  layout  ond  pagination  is 
required. 

•REPORTERS:  A  number  of  reporting 
positions,  both  beat  and  GA. 

•BUSINESS  TEAM  LEADER:  Candi¬ 
dates  should  hove  at  least  3  years  busi¬ 
ness  reporting  experience. 

•ARTS  TEAM  LEADER:  Requires  a  back¬ 
ground  in  entertainment  editing  and/ 
or  reporting,  and  a  minimum  of  5 
years  daily  experience. 

Send  resume  and  clips  before  June  5 
to: 


Lorrie  Roehm,  Newsroom 
625  North  Grand  Avenue 
Santa  Ana,  CA  92701 
or  electronically  to 
brenda_shoun@l  ink.  freedom .  com 


ILLINOIS'S  LARGEST  downstate  daily 
newspaper  is  looking  for  an  imag¬ 
inative,  ambitious  reporter.  We're 
looking  for  someone  with  daily  news¬ 
paper  experience  who  loves  feoture 
writing  but  who  also  has  the  news  back¬ 
ground  to  produce  stories  for  the  Sun¬ 
day  edition  and  daily  Lifestyles 
sections.  Send  resumes  and  clips  to 
Sally  McKee,  Sunday/features  editor. 
Journal  Star,  1  News  Plaza,  Peoria,  IL 
61643. 


;  IF  YOU  ARE  conscientious  and  can 
i  produce  cleon,  crisp  stories  and  quality 
:  photographs,  join  our  fost-growing 
:  Caribbean  Weekly  for  two  years,  min- 
i  imum.  Ideal  for  journalists  launching  or 
:  solidifying  their  careers.  Offers  serious 
:  work,  impressive  portfolios,  great 
:  adventure.  Salary  $300/week.  Serious 
:  applicants  only.  Resume,  clips  to  Box 
i  08390,  Editor  &  Publisher. 

I  IMMEDIATE  OPENING  for  a  full-time 
:  reporter  ot  Portales  News-Tribune  in 
i  Portales,  NM.  Pleasant  university  town. 
:  Also  taking  applications  for  future  staff 
i  openings.  Recent  college  graduates  ok. 
:  QuarkXPress  experience  helpful.  Zone 
:  6  and  8  applicants  preferred.  Call  Ruth 
:  Friedberg,  ME,  at  (505)  356-4481 . 
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_ EDITORIAL _ 

JOIN  OUR  aggressive  news  team  as 
general  assignment  reporter.  Monday- 
Saturday  PM  located  in  North  Central 
Illinois.  Previous  newspaper  experience 
and  knowledge  of  local  government 
helpful.  Excellent  benefits.  Send  clips 
and  resume  to  Joyce  McCullough, 
NewsTribune,  426  Second  Street,  La 
Salle,  IL  61 301. 

LOCAL  NEWS  TEAM  LEADER 

The  Herald,  Everett,  WA,  a  55,000- 
circulation  daily  owned  by  The  Wash¬ 
ington  Post  Company,  is  seeking  a 
leader  for  a  team-oriented  local  news 
staff.  The  person  we're  seeking  will 
hove  strong  planning,  coordination 
and  people  skills  and  be  able  to  inspire 
a  talented  and  experienced  staff  to 
produce  imaginative  and  aggressive 
news  and  feature  coverage  for  the 
daily  and  Sunday  editions.  Excellent 
coaching  and  editing  skills  and  the 
ability  to  work  in  a  collaborative 
environment  are  essential.  Women  and 
minarities  are  encauraged  to  apply. 
We  are  located  30  miles  north  of  Seat¬ 
tle  in  a  fast  growing,  economically 
strong  area  with  abundant  recreational 
and  cultural  opportunities.  Send 
resumes  to  Stan  Strick,  executive 
editor.  The  Herald,  1213  California 
Street,  Everett,  WA  98201 .  E-mail  to; 
strick@heraldnet.com 


MANAGING  EDITOR 
Award-winning  chain  of  1 1  weekly 
newspapers  in  Queens  seeks  a  high- 
energy  person  to  help  manage  news¬ 
room.  Strong  news  editing,  orga¬ 
nizational  skills  and  layout  skills  re¬ 
quired.  Newspaper  experience  required. 
Send  resume,  clips  to  Roz  Liston,  Queens 
Publishing  Corp.,  41-02  Bell  Blvd., 
Bayside,  NY  11 361. 

MANAGING  EDITOR  needed  for 
weekly  business  newspaper  serving 
Greater  Hartford  (CT).  Looking  for 
someone  to  help  manage  staff  of  three 
reporters  as  well  as  freelancers.  Busi¬ 
ness  news,  copyediting  background 
essential.  Must  be  able  to  juggle  many 
tasks.  Knowledge  of  QuarkXPress  a 
plus.  Send  resumes  and  clips  to  Gary 
Larkin,  editor,  Hartford  Business  Journal, 
56  Arbor  Street,  Hartford,  CT  06106 
or  to  hbj@ntplx.net  or  by  fax  (860)  236- 
9561. 


METRO  EDITOR  -  The  Orlando  Sentinel 
is  looking  for  an  experienced,  aggres¬ 
sive  night/weekend  metro  editor. 
Job  involves  responsibility  for  direct¬ 
ing  late-breaking  news  coverage 
throughaut  Central  Florida.  Applicant 
must  have  5-7  years  experience  as  an 
assignment  editor  and  is  looking  for 
advancement.  A  solid  reporting  back¬ 
ground  and  strong  editor  skills  are  a 
must.  The  Sentinel  operates  in  a 
multimedia  environment  by  providing 
stories  for  the  newspaper,  the  paper's 
on-line  service  and  a  24-hour  coble 
news  station.  The  job  offers  a  great 
opportunity  for  professional  growth  in 
one  of  the  most  dynamic  regions  in  the 
country.  Send  resume  to  The  Orlando 
Sentinel,  Employment  Center-MMC, 
633  North  Orange  Avenue,  Orlando, 
FL  32801  or: 

mcarmon@orlandosenti  nel .  com 


_ EDITORIAL _ 

METRO  EDITOR 

The  News-Sentinel,  a  47,000  PM, 
Knight  Ridder  newspaper  in  a  com¬ 
petitive,  two-newspaper  market,  is  look¬ 
ing  for  a  metro  editor  who  can 
aggressively  lead  a  staff  of  10 
reporters  and  two  assistant  editors  in 
covering  breaking  news.  The  successful 
candidate  should  be  a  strong  editor 
able  to  improve  reporter  copy,  who 
can  work  well  in  coordinating  projects 
with  a  projects  editor,  and  v^o  has  a 
solid  grasp  on  the  importance  of  public 
journalism  today.  Candidates  should 
send  a  resume,  work  samples  and,  on 
a  separate  sheet,  tell  us  why  you're  the 
best  candidate.  Apply  to  Carolyn 
DiPaolo,  managing  editor.  The  News- 
Sentinel,  P.O.  Box  102,  Fort  Wayne, 
IN  46801 .  Application  deadline  is 
June  5.  The  News-Sentinel  is  an  equal 
opportunity  employer  and  recognizes 
the  value  af  diversity  in  its  newsroom. 

MUSIC  NEWS  EDITOR  wanted  for  SO¬ 
BS  hours  a  week  of  contract  work  in 
San  Francisco  for  the  online  SonicNet 
Network.  SonicNet  Network  includes 
SonicNet  and  Addicted  To  Noise 
websites.  E-mail:  lisa@sonicnet.com  for 
more  information  or  requirements. 

NEWS  EDITOR  needed.  Strong,  local 
copy,  sports.  Heads,  camera.  Supervise 
makeup.  Allan  Evans,  Russell  Daily  News, 
802  Maple  Street,  Russell,  KS  67665. 
Phone:  (785)483-2118. 

NEWS  EDITOR 

The  Post-Tribune,  70,000  circulation, 
in  Northwest  Indiana  outside  Chicago, 
seeks  strong  newsroom  leader  for 
copy/design  staff.  Our  next  editor  will 
have  top  word  skills,  the  judgment  to 
spot  differences  in  coverage  for  our  6 
daily  editions,  and  the  desire  to  teach 
and  help  our  staff  become  even  better. 
Pagination  and  supervisory  experience 
a  must.  Send  resume,  work  samples  to 
Christopher  J.  Celek,  deputy  managing 
editor,  Post-Tribune,  1065  Broadway, 
Gary,  IN  46402. 

NEWS  EDITOR 

The  Visalia  Times-Delta  (23,000  M-F; 
28,000  Sat.)  seeks  an  experienced 
copy  editor  or  copy  desk  supervisor  to 
lead  a  four-person  pagination/design 
desk  on  a  top-notch  AM  Gannett  daily 
in  California's  Central  Valley.  Super¬ 
visory  experience  preferred  but  not 
required.  Mastery  of  QuarkXPress, 
strong  headline  writing  skills,  team¬ 
building  ability  and  solid  grounding  in 
newspaper  design  are  essential.  Send 
letter,  resume  and  editing  and  design 
samples  to  Scott  Faust,  executive 
editor,  P.O.  Box  31 ,  Visalia,  CA  93279. 
E-mail: 

sfaust@visalia.gannett.com 

OUR  EDITOR  of  25  years  is  retiring. 
Need  a  detail-oriented,  self-motivated, 
seasoned  Editor/Writer  for  our  weekly 
newsletter  covering  occupational  safety 
and  health  issues,  and  accompanying 
regulation,  legislation  and  litigation. 
Required:  excellent  writing  and  inter¬ 
viewing  skills,  an  analytical  mind 
and  ability  to  detect  “B.S."  Excellent 
salary  and  benefits.  Send  resume  and 
clips  to  Cal-OSHA  Reporter,  Attn:  Dale 
Debber,  P.O.  Box  1 1 00,  Grass  Valley, 
CA  95945- 1100. 


PACIFIC  DESK  EDITOR 

The  Pacific  Stars  &  Stripes,  an  inde¬ 
pendent  daily  newspaper  serving  the 
US  military  community  in  the  Far  East, 
is  looking  for  a  top-notch  journalist  to 
head  its  Pacific  (City)  Desk. 

The  successful  candidate  will  supervise 
a  staff  of  reporters  and  photographers 
and  a  desk  staff  of  assistant  editors, 
who  handle  everything  from  features  to 
breaking  news.  VVe're  looking  for  a  pro¬ 
fessional  who  can  work  with  a  wide 
range  of  reporters  and  editors  and 
who  can  instruct  and  mativate  a  staff 
with  varying  skill  levels  to  propel  them 
to  higher  levels  of  proficiency.  We  also 
need  a  wordsmith  who  can  ensure  fair¬ 
ness  and  balance  in  news  coverage. 

A  minimum  of  eight  years  on  a  daily 
newspaper,  with  some  supervisory 
experience,  is  required.  Supervisory 
experience  at  the  level  af  city  editor  is 
preferred. 

This  is  a  renewable  three-year  appoint¬ 
ment.  The  compensation  package 
includes:  housing  paid  by  Stars  & 
Stripes;  plus  a  competitive  salary  of 
$40,(X)0  to  $55,0(X),  depending  on 
experience  level;  health,  retirement  and 
savings  programs;  moving  expenses; 
use  or  militaiy  post  exchange  and  com¬ 
missary  facilities;  and  travel  between 
the  US  and  Tokyo. 

Applicants  should  send  a  resume  with 
three  references  and  three  work  sam¬ 
ples  to  Pacific  Stars  &  Stripes,  ATTN: 
PSS-CPO,  Unit  45002,  APO  AP 
96337-5002  or  FAX  to  229-3127 
(military),  011  (81-3)  3403-5493 
(Commercial),  Tokyo  or  E-mail  in  ASCII 
text  or  MSWord  (PC)  format  to 

jobs-pss@stripes.osd.mil 
Applications  must  be  received  by  June 
11,1998.  U  S.  CITIZENS  ONLY 
Pacific  Stars  &  Stripes  is  an 
Equal  Opportunity  Employer 

PHOTOGRAPHER  --  Suburban  Phila¬ 
delphia  daily  has  an  opening  for  a 
sharp-eyed  shooter.  Candidates  need 
to  be  creative,  even  on  routine  assign¬ 
ments.  Daily  newspaper  experience 
preferred.  Send  resume  and  samples  to 
Lanny  Morgnanesi,  executive  editor. 
The  Intelligencer  Record,  Box  858, 
Doylestown,  PA  1 8901 .  E-mail: 
lmorgnanesi@calkinsnewspapers.com 

REPORTER 

Miami  Today  seeks  reporter  with 
interest  in  business  and  government. 
Detailed  straight  news  reporting  that 
makes  a  difference  for  educated  execu¬ 
tive  readers  of  serious  weekly.  Break¬ 
ing  news,  trend  stories,  heavy  volume 
reporting.  Write  with  clips,  resume  to 
Mr.  Lewis,  Miami  Today,  P.O.  Box 
1368,Miomi,FL33101. _ 

REPORTER:  General  assignment  for 
6,000  circulation  morning  daily. 
Internship  or  related  work  experience 
preferred.  Send  resume  and  clips  to 
Belinda  Chase,  Ketchikan  Daily  News, 
P.O.  Box  7900,  Ketchikan,  Alaska 
99901. _ 

REPORTER 

The  Findlay,  Ohio,  Courier  is  looking  for  a 
reporter  to  cover  government  ana  write 
features.  Send  resume  and  clips  to  Kurt 
Leonard,  701  W.  Sandusky  Street, 
Findlay,  Oh  45840. 


REPORTER  —  Best  and  brightest  needed 
for  major  beat  on  progressive  daily 
with  national  reputation.  Write: 
Reporter  Vacancy,  The  REPUBLICAN  & 
Herald,  Box  209,  Pottsville,  PA  1 7901 . 


REPORTER:  Immediate  opening  for  full¬ 
time  reporter  at  small,  daily  ousiness 
newspaper  in  Seattle.  Experience  cover¬ 
ing  commercial  real  estate  a  plus.  We 
need  someone  who  can  develop 
sources  and  produce  clear,  accurate 
stories  on  the  industries  we  cover.  Must 
be  curious,  enterprising,  detail  oriented 
and  easy  to  get  along  with.  Salary 
DOE.  Paid  vacation  after  one  year. 
Pension  and  benefits.  Send  clips, 
resume  to  M.  Scott,  Daily  Journal  of 
Commerce,  P.O.  Box  1 1 050,  Seattle,  WA 
98111. 


REPORTERS  needed  by  30,000  AM 
daily.  Immediate  openings  available 
for  police  reporter  and  city  hall 
reporter.  Send  resume  and  five  clips  to 
Laura  Dennis,  city  editor,  Odessa 
American,  P.O.  Box  2952,  Odessa,  TX 
79761 . 


EDITORIAL 


National  Public  Rodio' 


Senior  Editor 

Supervises  the  overall  operation 
ot  the  National  Desk;  supervises 
all  statt  members  assigned  to 
the  National  Desk:  manages 
assignments;  provides  editorial 
guidance  to  statt  members; 
supervises  preparation  ot  air 
material;  responsible  tor  the  edito¬ 
rial  integrity  and  quality  ot  air 
product:  arid  coordinates  cover¬ 
age  ot  news  stories  and  features 
with  the  news  programs  and  the 
Foreign,  Cultural,  and  Science 
Desks.  Bachelor's  degree  or 
equivalent  experience  required. 
Twelve  years  broadcast  journal¬ 
ism  experience  as  a  reporter  or 
editor,  which  includes  work  on 
investigative  stories,  feature 
reports,  and  coverage  of  breaking 
news,  required.  Strong  editorial 
skills  and  judgment:  managerial 
experience  in  supervising  editors 
and  producers:  experience  main¬ 
taining  high  journalistic  standards 
under  deadline  pressure:  signifi¬ 
cant  planning  and  scheduling 
skills  in  a  union  environment:  and 
a  demonstrated  understanding  of 
effective  management  principles 
required.  Must  have  considerable 
knowledge  of  national  affairs  and 
regional  politics  and  issues. 
Experience  with  public  radio  news 
programming  and  experience  with 
stereo  production  preferred.  Job 
code  #195. 

Send/fax  cover  letter  &  resume 
identifying  position  by  number  and  title 

National  Public  Radio 

Human  Resources  Department 
635  Massachusetts  Avenue,  N.W. 

Washington,  D.C.  20001 
Fax  (202)  414-3047 

For  more  career  information, 
visit  our  web  site  at: 

www.npr.org 
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i _ EDITORIAL _ i _ EDITORIAL _ 

j  THE  DULUTH  NEWS-TRIBUNE,  an  j  THE  DAILY  REFLECTOR,  a  20,000- 


_ EDITORIAL _ 

REPORTER:  Seek  curious,  fair  digger 
with  exceptional  writing  talent  to  join 
staff  striving  for  excellence.  One  to 
three  years'  daily  experience  pre¬ 
ferred.  No  formula  writers  or  hole 
fillers,  please.  General  assignment  posi¬ 
tion,  but  this  reporter  may  move 
quickly  into  government  beat.  We're  a 
34,000-plus  daily  at  the  edge  of  the 
Adirondacks,  a  region  rich  in  culture 
and  recreational  and  entertainment 
activities.  Send  resume,  clips  to 
Stephen  Bennett,  managing  editor.  The 
Post- Star,  P.O.  Box  2157,  Glens  Falls, 
NY  12801. 

RESPECTED  DC-AREA  publisher  with 
20+  newsletters,  plus  books  and  soft¬ 
ware  products,  has  two  openings  for 
reporter  with  2-3  years  experience  to 
write  biweekly  medical  newsletter,  con¬ 
tribute  to  others.  Write  Box  JL.  Educa¬ 
tion  —  National  daily  news  service 
seeks  enterprising  reporter  to  cover  Con¬ 
gress,  White  House,  federal  agencies. 
At  least  2  years  daily  news  experience 
a  must.  Knowledge  of  education  a 
plus.  Respond  to  AL.  Send  resume, 
clips  to  1  101  King  St.,  Suite  444,  Alex¬ 
andria,  VA  2231 4. 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft.  Lauder¬ 
dale.  We  publish  in-depth,  well-crafted 
stories  that  explore  the  issues,  events  and 
personalities  that  make  aur  communities 
tick.  Our  stories  inform  and  entertain 
readers,  provoke  strong  reactions  and 
win  national  awards. 

If  you  understand  the  difference  bet¬ 
ween  magazine-style  reporting  and  the 
hurried  fact-finding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to  read 
as  it  is  well  researched,  we  want  to 
hear  from  you.  There  are  immediate 
openings  for  news  writers  in  Denver, 
Miami,  Phoenix,  Houston  and  Ft.  Lauder¬ 
dale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to; 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SMALL  CENTRAL  Florida  daily  in  grow¬ 
ing  market  seeks  managing  editor  and 
news  editor.  Mail  resume  to  Executive 
Editor,  News  Chief,  650  Sixth  Street, 
SW,  Winter  Haven,  FL  33880  or  call 
(941)294-7731.  EOE 


_ EDITORIAL _ 

SLOT  EDITOR:  Polish  headlines  and 
teach  young  copy  editors  how  to  make 
stories  crystal  clear  and  write  display 
type  that  sells.  We're  looking  for 
someone  with  at  least  3  years  of  expe¬ 
rience,  and  a  cammand  of  grammar 
and  AP  style.  Live,  work  and  play  on 
the  Mississippi  Gulf  Coast.  Excellent 
opportunity  for  advancement.  Send 
resume,  headline  clips  and  a  letter 
explaining  why  you  are  right  for  the 
job  to  Paul  Hampton,  P.O.  Box  4567, 
Biloxi,  MS  39535-4566  or  E-mail  to 
phampton@sunherald.infi .  net 

SPORTS  COPY  DESK  CHIEF 
The  Daytona  Beach  News-Journal's 
sports  section  Is  growing.  We  need  a 
talented,  experienced  copy  editor  with 
superior  page  design  skills  to  help  lead 
the  expansion.  The  right  candidate  will 
have  strong  editing  skills,  solid  news 
judgment,  a  keen  eye  for  good  photos 
ancT  the  ability  to  inspire  other  copy 
editors.  To  be  considered  for  this  key 
position,  please  send  resume  and  work 
samples  to  David  Markowitz,  assistant 
managing  editor/sports.  The  Daytona 
Beach  News-Journal,  P.O.  Box  2831, 
Daytona  Beach,  FL  321 20-2831 . 

SPORTS  NEWS  EDITOR 

Copley  Chicago  Newspapers  is  look¬ 
ing  for  a  hands-on  editor  to  direct  the 
sports  content  of  our  four  daily  papers 
in  suburban  Chicago.  This  person 
oversees  coverage  of  Chicago's  pro 
sports  teams,  works  with  local  editors 
in  planning  local  coverage  and  blends 
it  all  into  a  comprehensive  suburban, 
Chicago  and  national  report.  Strong 
planning,  editing  and  team-building 
skills  a  must.  Night  and  weekend  work 
required.  We  are  a  APSE-award  win¬ 
ning  organization  that  is  looking  for 
bright,  serious  leaders  to  help  us  suc¬ 
ceed  in  a  highly  competitive  market. 
Send  resume  to  Chris  Adorns,  Copley 
Chicago  Newspapers,  101  S.  River 
Street,  Aurora,  IL  60506. 

SPORTS  REPORTER 

We're  looking  for  an  experienced 
sports  reporter  to  coordinate  our  prep 
coverage,  do  some  page  design  and 
come  up  with  stories  that  surprise  our 
readers. 

Opportunities  for  advancement  abound 
at  this  family-owned,  fully  paginated 
28,000  AM  two  hours  west  of  Jackson 
Hole  and  Yellowstone  Park.  Out¬ 
side  and  Outdoor  Life  rate  ours  a 
top  Rockies  town.  Writers  call  it  a  good 
place  to  grow. 

Send  a  letter,  resume  and  4-5  writing 
and  design  clips  to  Jeff  Pinkham,  sports 
editor,  me  Post  Register,  P.(D.  Box 
1800,  Idaho  Falls,  ID  83401  or 
PRSPORTS@IDAHONEWS.COM 

THE  (McAllen)  Monitor  and  The  Valley 
Morning  Star  in  Harlingen  are  looking 
for  an  experienced,  Spanish  speaking 
reporter  to  work  in  a  bureau  serving 
both  papers.  The  bureau  covers  nine 
communities  along  the  U.S.  -  Mexican 
border.  Send  a  resume  and  clips  to 
Lucy  Hood,  Mid-Valley  Neighbors, 
345  South  Texas  Baulevard,  Weslaco, 
TX  78596. 


award-winning,  Knight  Ridder  news¬ 
paper  on  the  shores  of  Lake  Superior, 
serving  northwestern  Wisconsin  and 
northern  Minnesota  with  a  circulation 
of  50,000  daily  and  80,000  Sunday, 
has  immediate  openings  for: 

ISSUES  TEAM  CITY  EDITOR  -  Direct  a 
team  of  reporters  covering  education, 
health  care,  crime  and  justice,  county 
overnment  and  demographics.  Must 
e  able  to  work  with  others  to  set 
priorities,  plan  ahead  and  champion 
in-depth,  enterprising  news  coverage 
that  resonates  with  readers.  (Apply  to 
Managing  Editor  Craig  Gemoules). 

DULUTH  REPORTER  -  High  energy, 
strong  enterprise  required  to  cover  our 
core  city.  Must  be  able  to  quickly 
understand  and  easily  explain  complex 
issues  while  also  tackling  daily  news. 

COMMUNITY  REPORTER  -  Write  the 
news  that  really  matters  to  people; 
about  their  neighborhoods.  Join  a 
team  of  reporters  who  write  a  mix  of 
dailies,  weekenders  and  in-depth  pro¬ 
jects  about  neighborhoods  and  com¬ 
munities  in  our  core  coverage  area. 
(Both  positions  apply  to  Executive  City 
Editor  Andrea  Novel). 

SPORTS  COPY  EDITOR  -  Edit  local  and 
national  content,  help  make  story  selec¬ 
tions,  and  present  our  sports  coverage 
with  impact.  Position  also  could  include 
reporting.  (Apply  to  Executive  Sports 
Editor  Chris  Miller). 

The  News-Tribune  also  has  openings 
for  an  enterprising,  well-rounded  enter¬ 
tainment  reporter  (Apply  to  City  Editor 
Connie  Wirta),  a  news  copy  editor 
with  strong  page  design  skills  and  two 
graphic  artists  with  illustration  experi¬ 
ence  preferred.  (Apply  to  News  Editor 
Holly  Gruber). 

Send  resume  and  work  samples  to  the 
appropriate  editor  names  above  in 
care  af  Duluth  News-Tribune,  424 
West  First  Street,  Duluth,  MN  55802. 
Visit  us  online  at  www.duluthnews.com 

THE  MESSENGER-INQUIRER,  a  34,000 
daily  in  (Dwensboro,  Kentucky,  is 
seeking  an  aggressive  and  determined 
business  reporter.  The  business  climate 
is  booming,  with  a  new  bridge  across 
the  Ohio  River  under  construction 
and  major  manufacturing  companies 
locating  in  the  region.  The  ideal 
candidate  will  be  adept  at  using  the 
Internet  and  CAR  skills,  as  comfortable 
talking  to  CEOs  as  to  retail  clerks,  and 
capable  of  producing  stories  with  lots 
of  depth  and  perspective.  The  Messenger- 
Inquirer  is  an  AH.  Belo  Corpo¬ 
ration  newspaper.  Send  cover  letter, 
resume  and  five  clips  ta  Sue  Trautwein, 
Messenger-Inquirer,  P.O.  Box  1 480, 
(Dwensboro,  KY  42302. 

THE  PEKIN  DAILY  TIMES,  an  award¬ 
winning  15,000  six-day  PM  daily  in 
Zane  5  near  Peoria,  IL,  seeks  two 
highly-motivated  reporters  to  cover 
law/justice  and  local  government/ 
business  beats.  Applicants  may  be 
recent  graduates  or  seasoned  journalists. 
All  should  have  superior  writing,  re¬ 
porting  and  networking  skills.  A  masters 
degree  in  journalism  is  preferred  but  not 
required. 

Send  resume  and  writing  samples  to 
Managing  Editor  Joel  Steinfeldt,  Daily 
Times,  P.O.  Box  430,  Pekin,  IL61 555. 


circulation  AM  daily  in  Greenville,  NC 
is  seeking: 

ASSISTANT  CITY  EDITOR  (ACE) 

COPY  EDITOR 
ARTIST/LAYOUT  SPECIALIST 

The  ACE  position  requires  2-5  years 
reporting/editing  experience.  This 
person's  role  is  to  back  up  the  city 
editor  and  provide  leadership  in  city 
editor's  absence.  Requirements  include 
people  skills,  reporting  knowledge, 
hands-on  editing  skills  and  AP  style 
knawledge.  The  ACE  coordinates  cov¬ 
erage  of  community  events  and  other 
news.  Some  computer  page  layout/ 
design  is  required. 

COPY  EDITOR  will  edit  and  design 
news  pages.  Position  requires  editing 
skills,  layout/design  skill;  Macintosh 
and  DTI  software  knowledge  a  plus. 
Experience  requirements  can  vary 
depending  on  skill  level. 

ARTIST/EDITOR  will  develop  computer¬ 
generated  informational  graphics  with 
ability  to  develop  concepts  for  same. 
Ideal  candidate  can  do  some  news 
page  editing  and  design.  Solid  com¬ 
puter  artist  without  desktop  publishing 
skills  will  also  be  considered. 

For  immediate  consideration,  please 
send  resume,  letter  of  interest  and  work 
samples  to: 

Al  Clark,  Executive  Editor 
The  Daily  Reflector 
209  Cotanche  Street  (27858) 

P.O.  Box  1967  (27835) 
Greenville,  NC 

THE  RUTLAND  HERALD,  the  state 
newspaper  of  mid-Vermont  (AM, 
22,000),  has  an  opening  for  a  full-time 
copy  editor.  Join  an  independent 
newspaper  dedicated  to  comprehen¬ 
sive,  top-notch  journalism  and  growth 
in  a  technology-literate  environment. 
Know  news,  headlines,  grammar, 
design  and  haw  to  communicate  with 
editors  and  reporters.  Word,  Win¬ 
dows,  QuarkXPress  a  plus.  Send  letter 
and  samples  of  work  to  John  Van 
Haesen,  managing  editor,  Rutland 
Herald,  P.O.  Box  668,  Rutland,  VT 
05702. 

THE  REGISTER-GUARD,  a  78,000- 
circulation  morning  daily  in  Eugene, 
OR,  has  an  opening  for  a  sports  copy 
editor.  In  addition  to  excellent  word 
editing  skills,  applicants  must  be  able 
to  demonstrate  strong  page-design 
abilities.  Preference  will  be  given  to 
applicants  with  Macintosh  pagination 
experience.  The  Register-Guard  uses  a 
state-of-the-art  DTI  pagination  system. 
Applicants  must  have  a  degree  from  a 
four-year  college  or  university. 
Qualified  applicants  must  submit  a 
cover  letter,  resume  and  six  nan- 
returnable  samples  of  pages  they  have 
designed  no  later  than  June  5,  1 998, 
to;  Sports  Copy  Editor,  The  Register- 
Guard,  Human  Resources  Department, 
P.O.  Box  10188,  Eugene,  OR  97440- 
2188. 
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HELP  WANTED 

EDITORIAL 


_ EDITORIAL _ 

The  Northern  Virginia  Daily,  a  six-day- 
a-week  AM  paper  in  the  Shenandoah 
Valley,  that  has  been  the  most  honored 
small  daily  in  the  state  for  the  past 
decade  is  in  need  of  a  headline  writer/ 
page  designer,  reporter,  city  editor 
and  full-time  photographer  for  expand¬ 
ing  editorial  staff  (-opy  desk  edits 
stories,  but  page  designers  write 
cutlines  and  headlines  and  proof 
pages,  so  superior  command  of  the 
language  a  must.  We  are  fully 
paginated  on  PowerMacs.  Rotating 
work  on  local,  state,  national,  interna¬ 
tional  and  business  pages.  Knowledge 
of  QuarkXPress  a  prerequisite.  May/ 
June  graduates  considered.  Reporter 
position  is  general  assignment  with  con¬ 
centration  on  hard  news.  Daily  experi¬ 
ence  preferred,  but  not  required.  City 
editor  would  help  edit  copy  and  direct 
news  staff  of  nine  reporters  and  three 
photographers.  Photographer  would 
be  based  in  Front  Royal  bureau  but 
would  have  assignments  throughout  the 
paper's  coverage  area,  particularly 
sports.  Competitive  salary  and  benefits. 
Resumes  and  samples  of  work  for  page 
designer  position  should  be  sent  to 
Susan  Loving,  assistant  managing 
editor,  and  all  others  to  Joe 
Strohmeyer,  managing  editor.  North¬ 
ern  Virginia  Daily,  P.O.  Box  69, 
Strasburg,  VA  22657;  or  fax  to  (540) 
465-9388.  Questions'^  Call  (540)  465- 
5137, 4-10  p.m. 

VELONEWS  MAGAZINE  seeks  2  entry 
level  writers  to  cover  competitive  cy¬ 
cling.  Immediate  opportunity  to  cover 
cycling  at  the  highest  level.  Looking  for 
strong  reporting  skills  and  distinctive 
writing  style.  Full  benefits,  3  weeks 
vacation  from  Colorado-based  pub¬ 
lisher.  Send  cover  letter,  resume  and 
four  writing  samples  to  John  Rezell, 
senior  editor,  1 830  North  55th  Street, 
Boulder,  CO  80301  or  E-mail; 

jrezell@7dogs.com 
No  phone  calls,  please 

THE  TIMES  RECORDER  is  looking  for  a 
news  editor  to  run  our  25,000  circula¬ 
tion  newspaper  at  night  and  coor¬ 
dinate  the  pagination  of  a  sister 
newspaper  in  c5hio.  The  job  includes 
pagination,  design  of  feature  pages, 
graphics.  The  candidate  should  be 
creative,  quick-thinking  and  able  to 
think  of  and  accept  new  ideas.  New 
managers  are  welcome.  Please  send 
interest  letter  to  Kim  Margolis,  manag¬ 
ing  editor.  Times  Recorder,  34  S. 
Fourth  Street,  Zanesville,  OH  43701 . 

No  calls,  please 


THE  TIMES  RECORDER  is  searching  for  • 
copy  editors  to  work  on  its  pub-  : 
lications.  The  job  includes  copy  editing  : 
and  designing  news  pages  on  our  new  : 
pagination  system.  Ideal  candidate  is  ■ 
creative,  thrives  on  deadlines,  wants  to  ; 
learn  and  grow  and  strive  for  man-  : 
agement  someday.  Send  interest  letter  | 
to  Kim  Margolis,  managing  editor,  34  • 
S  Fourth  Street,  Zanesville,  OH  43701 .  : 

E-mail:  kmargolis@cosmg.com  : 

Salary  depends  on  experience.  All  j 
levels  of  experience  may  apply.  : 

THE  VICTORVILLE  Daily  Press  is  look-  j 
ing  for  a  reporter  to  cover  drama  j 
unfolding  in  the  courthouse.  The  sue-  • 
cessful  applicant  will  provide  news  and  : 
feature  stories  about  legal  issues  in  this  j 
desert  community  between  LA  and  j 
Vegas.  Some  GA  reporting  required,  i 
Two  years  daily  newspaper  experience  : 
preferred.  If  you  can  neutralize  jargon  : 
and  maximize  meaning,  send  resume,  j 
cover  letter  and  clips  to  H.  Boling,  P.O.  i 
Box  1 389,  Victorville,  CA  92393-  j 
1 389.  Deadline:  May  29.  : 


WINE,  FOOD  AND  ENTERTAINMENT 
If  you're  a  team  player,  a  seasoned 
reporter  and  can  bring  special  expertise 
to  the  job,  there  is  opportunity  for  you  in 
Northern  California. 

The  Press  Democrat,  a  respected  New 
York  Times-owned  newspaper,  seeks 
two  reporters  for  its  six-person  report¬ 
ing  team  to  produce  stories  for  both 
daily  news  sections  and  weekly  feature 
sections.  One  to  three  years  of  daily 
reporting  experience  required,  includ¬ 
ing  hard  news  coverage. 

•Lead  writer  with  expertise  in  food  and 
wine  needed  to  help  guide  a  nationally 
award-winning  weekly  section,  conduct 
local  wine  tastings  and  cover  one  of 
the  world's  liveliest  food  and  wine 
scenes. 

•Reporter  sought  to  cover  pop  local 
music  scene  and  review  local  theater. 
Weekly  art  section  cover  stories  and 
some  news  coverage  also  required. 

Send  resume,  clips  and  letter  by  May 
31  ta  Dan  Taylor,  Real  Life,  P.O.  Box 
910,  Santa  Rosa,  CA  95405.  No 
phone  calls,  please.  EOE 


_ FREELANCE _ j 

UPSCALE  TRAVEL  publisher  seeking  • 
wordsmiths  who  can  paint  a  picture  • 
like  Gauguin  and  yearn  to  sail  the  high  • 
seas.  Reply  to  Box  08517,  Editor  &  • 
Publisher.  i 


INFORMATION  SYSTEMS 

CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress. 
Novell  and/or  MS  Networking  expe¬ 
rience  is  desirable.  Nationwide  travel 
is  required.  E-mail  resume  to: 
hr@cnicorp.com.  Please  include  your 
name  on  the  subject  line. 


INFORMATION  SYSTEMS  DIREaOR 

The  Belleville  News-Democrat  Group 
has  an  opening  for  an  Information 
Systems  Director.  Seeking  candidates 
with  a  four-year  degree  in  computer 
science  or  business  administration 
and  a  minimum  of  three  yeors  expe¬ 
rience  in  newspaper  systems  man¬ 
agement.  Applicants  should  have  ex¬ 
cellent  supervisory  skills  as  well  as 
superior  verbal  and  written  commu¬ 
nication  skills.  Supervises  a  staff  of  ten 
employees. 

Competitive  salary  and 
excellent  benefits 

Qualified  candidates  send  resume  and 
salary  history  to: 

Chief  Financial  Officer 
Belleville  News-Democrat 
P.O.  Box  427 
Belleville,  IL  62220-0427 
A  Knight  Ridder  Owned  Newspaper 
An  Equal  Opportunity  Employer 


j  MIS  MANAGER 

■  The  Bradenton  Herald,  a  Knight  Ridder 
i  paper  on  the  west  coast  of  Florida, 

:  seeks  an  MIS  Manager  who  has  expe- 
;  rience  with  the  HP3000  business 
:  system.  Must  have  HP  system  man- 

•  agement  experience.  Extensive  com- 
:  puter  programming  skills  with  COBOL 
:  and  4th  G/L  language  a  necessity. 

■  Experience  with  GEAC  (Collier 
:  Jackson),  CIS,  AIM  and  other  software 

■  packages  very  beneficial.  A  bachelor's 
;  degree  and  at  least  2  years  of  experi- 

•  ence  in  ne.vspaper  systems  highly 
:  desirable.  Resume  to  Barbara  Cashion, 

•  HR  director,  Bradenton  Herald,  P.O. 

:  Box  921,  Bradenton,  FL  34206. 

i  SYSTEMS  MANAGER 

:  Great  opportunity  for  a  prepress/ 
:  computer  systems  manager.  Know- 
:  ledge  of  Macs,  PCs,  and  pagination 
:  helpful.  Located  on  Colifornia's  beauti- 
;  ful  Central  Coast.  A  Pulitzer  Com- 
:  munity  Newspaper.  Contact  John 
:  Shields,  Santa  Maria  Times,  P.O.  Box 
:  400,  Santa  Maria,  CA  93456.  (805) 
I  925-2691. 

I  MAILROOM 

i  MA1LRCX)M  OPERATOR  needed  with 
i  strong  Harris  skills  (14-72  +  2299), 
I  Icon  controlled.  Send  resume  with 
I  salary  requirements  to  The  Post  & 
:  Courier,  John  Bates,  1 34  Columbus 
:  Street,  Charleston,  SC  29403-4800. 


_ MAILROOM _ 

MAILROOM  SUPERVISOR 

We  are  looking  for  a  hands  on 
mailroom  supervisor  for  a  Southeast 
newspaper  under  50,000  circulation. 
Successful  candidate  would  have  5  or 
more  years  of  supervisory  experience, 
excellent  mechanical,  technical  and 
maintenance  knowledge  of  all 
mailroom  equipment  including  inser¬ 
tion  machinery,  counter  stackers  and 
tying  machines.  Familiarity  with  dif¬ 
ferent  types  of  equipment  is  a  plus.  Suc¬ 
cessful  candidate  must  possess 
excellent  supervisory  skills  including 
ability  to  maintain  and  motivate  a 
productive  mailroom  staff.  Strong  plan¬ 
ning  and  organizational  abilities  are  a 
must. 

Our  company  offers  a  competitive  com¬ 
pensation  and  benefits  package. 
Send  resume  and  salary  history/ 
requirements  to  Box  08518,  Editor  & 
Publisher. 


_ NEW  MEDIA _ 

WORK  AND  PLAY  in  the  Northwest. 
Westmedia  Corporation  is  looking  for  an 
online  community  manager.  This  posi¬ 
tion  offers  the  qualified  candidate  an 
entrepreneurial  opportunity  in  an 
established  media  company.  If  you 
have  a  B.A.  and/or  experience  please 
send  resume  to  Westmedia  Corporation, 
Attn:  David  Natl,  P.O.  Box  189, 
Longview,  WA  98632  or  E-mail: 
dmn@tdn.com  Job  description  avail¬ 
able.  Westmedia  is  an  equal  opportunity 
employer. 

WEB  PRODUCER:  Seeking  web-sawy 
journalist  with  HTML  skills.  Copy  desk 
experience  a  plus.  Contact 

jdonley@nolalive.com 


_ PHOTCX5RAPHY _ 

DIREaOR  OF  PHOTOGRAPHY 

The  Roanoke  Times  (circ.  107,000 
daily,  1 1 7,000  Sunday)  seeks  an 
enthusiastic,  energetic  person  who  will 
enjoy  working  in  our  team  environment 
to  become  Director  of  Photography. 

Located  in  Virginia's  Blue  Ridge  Moun¬ 
tains,  Roanoke  is  an  attractive  city  with 
outstanding  amenities  for  families.  The 
photo  director  supervises  seven  photo¬ 
graphers  and  coordinates  coverage 
with  two  staffers  in  a  bureau.  Photo 
department  and  studio  were  totally 
renovated  in  1 997. 

Applicants  must  be  outstanding  man¬ 
agers  and  communicators  who  value 
our  collegial  atmosphere.  Must  have 
strong  photo  editing,  design  and  orga¬ 
nization  skills;  a  good  grasp  of  digital 
technology;  solid  budget  and  inventory 
management  ability.  BA  or  BS  degree 
required.  Salary  based  on  experierKe. 

EEO 

Monogement  experience  preferred 
By  JUNE  8,  send  resume,  a  biography 
detailing  why  you  have  the  skills  to  do 
this  fun  and  challenging  job,  and  three 
references  to  Wendy  Zomparelli, 
editor.  The  Roanoke  Times,  P.O.  Box 
2491,  201  W.  Campbell  Avenue, 
Roanoke,  VA  24010-2491.  Ques¬ 
tions?  Call  Keith  Graham,  (800)  346- 
1234  ext.  382. 
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HELP  WANTED 


PREPRESS 


PREPRESS  MANAGER 

Zone  3  daily  has  an  immediate  2nd 
shift  opening  for  a  prepress  manager. 
A  minimum  of  3  years  experience  in 
newspaper  production  management  is 
desired.  Successful  candidate  will 
possess  strong  organizational  skills, 
demonstrated  leadership  ability  and 
familiarity  with  electronic  prepress 
systems  and  equipment.  Send  resume 
and  salary  history/requirements  to  Box 
08440,  Editor  &  Publisher. 


PRESSROOM 


COME  TO  COLORADO 
PRESS  OPERATORS 

Progressive  Colorado  Daily  is  looking  for 
Urbanite  press  operators.  Competitive 
wages,  good  benefits,  working  in  one  of 
the  nicest  cities  in  Northern  Colorado.  For 
information,  call  Chuck  Largent,  (800) 
275-0321,  ext.  279.  The  Greeley  Tri¬ 
bune,  Greeley,  CO. 


NIGHT  PRESS  SUPERVISOR 

Chattanooga  Publishing  Company  is 
searching  for  a  Night  Pressroom 
Supervisor  to  direct  our  staff  of  1 1 .  Suc¬ 
cessful  candidate  will  have  strong 
supervisory  and  interpersonal  skills. 
Must  have  the  ability  to  run  dou¬ 
blewidth  presses,  train  and  schedule 
employees  and  maintain  quality  stan¬ 
dards.  Send  resume  and  salary  require¬ 
ments  to; 

Chattanooga  Publishing  Company 
Attn:  Gary  Webb 
400  E.  1 1th  Street 
Chattanooga,  TN  37403 


PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


PRODUCTION/TECH 


PRODUCTION  MANAGER  for  daily  on 
Olympic  Peninsula,  Washington.  Re¬ 
sponsible  for  press/mailroom  opera¬ 
tions.  Must  have  web  offset  experience. 
Electronic  publishing  and  commercial 
printing  experience  preferred.  Reply  to 
Publisher,  Peninsula  Daily  News,  P.O. 
Box  1 330,  Port  Angeles,  WA  98362. 


PRODUCTION/TECHNICAL  DIRECTOR 

SANTA  FE  NEW  MEXICAN,  25,000 
circulation  doily,  seeks  director  for  pre¬ 
press,  press,  mailroom.  Goss  Urbanite 
and  Mac  knowledge  helpful.  You  don't 
need  to  run  the  press  or  fix  the  Mac, 
but  you  need  to  be  a  strong  motivator 
of  people  who  do.  One  of  few  inde¬ 
pendents  left,  we  value  quality  and 
staff  participation.  Excellent  benefits, 
401  (k)  and  salary  that  more  than 
matches  our  size.  Find  out  about  us; 
check  our  web  site:  sfnewmexican.com 
Then  send  resume,  references  and 
salary  requirements  to  Billie  Blair, 
associate  publisher,  P.O.  Box  2048, 
Santa  Fe,  NM  87504  or  fax  to  (505) 
988-7028,  or  call  (505)  986-3000. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS.  Experienced  com¬ 
municator  with  agribusiness,  environ¬ 
mental  or  food  industry  background. 
Solid  writing  skills,  self-motivated,  flex¬ 
ible,  team  player  with  good  project 
management  skills.  Send  resume  and 
cover  letter  to  Fleishman  Hillard  Inter¬ 
national  Communications,  Attn:  Mil 
Shegog,  200  North  Broadway,  St. 
Louis,  MO  63102.  Fax:  (314)  982- 
8670.  E-mail  address: 

shegogm@fleishman.com 


SALES 


PRESSROOM  MANAGER  needed  for 
Goss  Urbanite  operation.  Knowledge 
of  web  offset  press  operation  and  main¬ 
tenance  is  required  along  with  strong 
people  skills  and  a  passion  for  con¬ 
stantly  improving  quality.  Scenic  area, 
small-town  lifestyle,  great  outdoor 
recreation.  Send  resume  to  Kay 
Berenson,  publisher.  The  Recorder,  Box 
1 367,  Greenfield,  MA  01301. 

PRESS  OPERATORS 

JOURNEYPERSON 

The  Cincinnati  Enquirer  is  seeking 
quality  conscious  individuals  with  a 
minimum  of  one  years'  journeyperson 
experience  operating  Goss  metro/ 
metroliner  presses  and  multi-presses.  If 
interested  in  more  information  please 
call  Valerie  Mays  at  (513)  768-821 1 
and  fax  resumes  to  (513)  768-8210. 


SALES  DIREQOR 

Midwest  independent  daily  newspaper 
has  an  immediate  opening  for  a  Sales 
Director.  The  primary  objective  of  this 
position  is  to  direct  and  manage  sales 
and  marketing  operations.  The  com¬ 
pany  has  five  divisions  including  a 
daily  newspaper,  weekly  newspaper, 
commercial  printing  unit,  video  pro¬ 
duction  unit  and  Internet  unit.  The  daily 
newspaper  has  a  circulation  of  32,000 
weekdays,  Saturday  circulation  of 
37,000  and  Sunday  circulation  of 
42,000.  Training  and  development 
skills  required.  Budget  preparation  ond 
management  required.  Supervision 
duties  for  approximately  60  employ¬ 
ees.  Minimum  of  four  year  degree  or 
related  experience  with  extensive 
emphasis  on  marketing;  five  years  of 
management  experience  preferred;  prov¬ 
en  leadership  skills  and  ability  to  work 
as  part  of  a  top  management  team 
required. 

To  apply  submit  resume  and  references 
to  Debbie  Hayden,  Human  Resources, 
Eau  Claire  Press  Company,  P.O.  Box 
570,  Eau  Claire,  Wl  54702,  Fax  to 
(71 5)  833-9244  or  E-mail 

haydend@ecol .  net 


Job  Hunting? 

Buying? 

Selling? 

Hiring? 

OR  JUST  LOOKING? 


Use  the  best  read  Classified  Ad 
Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  discover  new  employ¬ 
ment  opportunities,  get  a  feel  for  who’s  hiring 
where,  find  the  key  professionals  to  make  your 
newspaper  run,  sell  your  used  equipment,  locate 
industry  service  providers,  even  buy  or  sell  your 
newspaper  business. 


New  ads  every  week! 


Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads.  11  West  19th  Street.  New  York.  10011 


THKIOl  Kin  ESTATE 
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CLASSIFIED  ADVERTISING 
INFORMATION 


POSITIONS  WANTED 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6-13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


PAYMENT 


Make  check  payable  to  Edltor&  Publisher 
IhhB  —  I  or  charge  to  your  American  Express. 

MasterCard  or  Visa.  Please  supply  name 
on  card,  account  number,  expiration  date 
and  card  holder's  signature. 

Please  note:  International  ads,  new  accounts  and  positions  wanted  ads  must  prei>ay. 


ADMINISTRATIVE 


PUBLISHER'S  CONSULTANT:  Thirty 
years  publishing  experience  solving 
traditional  and  unusual  problems  in 
dailies,  weeklies  and  start-ups.  Able  to 
handle  advertising,  circulation, 
editorial  and  personnel  issues.  Avail¬ 
able  for  short  or  long-term  involve¬ 
ment.  Strong,  current  references.  Will 
travel  throughout  NE,  NY,  NJ  and  PA. 
Contact  Michael  Bradley,  P.O.  Box 
427,  Cataumet,  MA  02534,  or  call/ 
fax  (508)  563-2835,  or 

E-mail:  mbradley@capecod.net 


CIRCULATION 


CIRCULATOR  skilled  In  personal  sell¬ 
ing,  telemarketing,  single  copy  soles, 
seeks  immediate  opportunity  in  eastern 
Zone  2.  Reply  to  Box  08484,  Editor  & 
Publisher. 


CIRCULATOR,  20  years  experience, 
skilled  in  Circulation  Operations.  Prov¬ 
en  track  record.  CF3pt@aol.com 


EXPERIENCED  EDITOR/WRITER 
SEEKS  POSITION 

Publishers,  companies,  trade  associa¬ 
tions  in  the  Baltimore/DC  area.  Are 
you  looking  for  someone  with  man¬ 
agerial,  editorial  and/or  computer  expe¬ 
rience?  For  a  resume,  write  to  Box 
08495,  Editor  &  Publisher. 


SOUTHERN  COLUMNIST  must  get  out 
of  DC  before  I  am  strangled  by  my 
power  tie.  Humorous,  insightful,  scathing 
commentary.  Call  (202)  51 8-801 4  or 
E-mail  Rostrm@AOL.com 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX;  (212)  929-1259 
E-Mail;  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


QUESTIONS? 


VOICE;  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX;  (212)  929-1259  or  E-mail;  eileenl@mediainfo.com  anytime. 


EDITORIAL 


INVESTIGATIVE  editor  delivers  smart 
and  award-winning  projects  with  fre¬ 
quency  and  efficiency.  Can  get  the  best 
out  of  your  projects  staff.  A  huge  asset 
to  any  paper  or  magazine  trying  to 
build  an  investigative  reputation. 
Comes  with  years  of  experience  in 
news,  layout,  art  and  photo  as  well. 
Zone  2  preferred.  Reply  to  Box  08505, 
Editor  &  Publisher. 


VERSATILE  13-year  veteran  sports 
writer  who  covered  NBA,  NCAA,  NFL 
and  Indy-car  for  major  metro  seeks 
enterprise  or  beat  position  on  aggressive 
staff.  Break-out  pieces  a  strength.  Broke 
stories,  won  awards.  Have  supervising 
editor  experience.  Can  help  formulate 
game  plan  and  execute  it.  Reply  (610) 
454-9502  or 

E-mail:  Dandunkin@aol.com 


VETERAN  DC  Journalist  with  expertise 
in  Health  Care  seeks  freelance/ 
contract  assignments.  Computer/Internet 
savvy,  wire  service  newspaper  back¬ 
ground.  E.  Beck  (703)  250- 1 608  or 
erbeck@erols.com 


WRITER:  Developmental  Psychologist/ 
Ph.D.  for  freelance  writing  on  parent¬ 
ing,  child  development. 

Idavey@sjcme.edu 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575- 1 005. 


Attn:  Positions  Wanted  Advertisers 

For  quicker  placement,  you  con  Fox  your  Positions 
Wonted  od  along  with  your 
Viso/MosterCard/American  Express  number 
and  expiration  date  to 

(212)  929-1259 
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SHOP  TALK  AT  THIRTY 


BY  CHARLES  M.  HAUSER 


Stop  Self-Flagellation 
And  Fix  The  Problems 


WASHINGTON  HADN'T 
seen  such  an  exercise 
in  self-flagellation  since 
the  last  time  the 

nation’s  editors  met  there.  Is  there  any 
other  profession  so  dedicated  to  beat¬ 
ing  up  on  itselP 

The  scene  was  the  J.W.  Marriott 
Hotel  in  the  nation’s  capital,  and  the 
occasion  was  the  annual  convention  of 
the  American  SocieU'  of  Newspaper 
Editors. 

The  theme;  Why  don’t  people  love 
us?  Wh)  don’t  they  respect  us?  Why 
don’t  they  believe  us? 

We  actually  held  a  whole  "('redibility 
Da\  ”  to  grapple  with  why  the  public 
ranks  us  somewhere  down  the  list 
with  used-car  salesmen. 

1  was  among  the  editors  who  sat  and 
listened  to  a  recital  of  the  new  spaper 
industry’s  problems  just  as  if  1  hadn’t 
heard  the  same  stuff  drummed  at  me 
for  years.  1  didn’t  know  whether  to 
laugh,  or  cry,  or  go  outside  and  toss  my 
lunch. 

ASNE  president  Sandra  Rowe  of  the 
PortUiud  ()rego)iicin  announced  that 
newspapers  are  held  in  “frighteningh 
low  respect  ”  b)’  the  public.  Harvard 
philosopher  Sisela  Bok  told  us  that 
“editors  and  reporters  are  looking  into 
the  abyss." 

Are  things  really  that  bad?  Yes. The 
American  press  as  an  institution  is  in 
deep  trouble.  Newspaper  circulation 
fails  to  keep  up  with  population 
growth.  But  our  biggest  problem  is  our 
faltering  reputation. There  are  many 
reasons  for  this,  and  most  editors, 
except  those  in  a  state  of  terminal 
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denial,  understand  and  accept  them. 

Bok  charged,  for  example,  that  fig¬ 
ures  in  the  Clinton/special  prosecutor 
story  “are  using  the  media”  and  the 
media  “are  losing  their  credibility  by 
letting  themselves  be  used  .’’And  she 
added, “How  easy  it  is 
over  time  for  us  to  suc¬ 
cumb  to  numbing  and 
desensitization  to  sen¬ 
sationalism  that  we 
once  would  have 
deplored.” 

Larry  Sabato,  a  politi¬ 
cal  science  professor  at 
the  University  of 
Virginia,  pronounced  a 
benediction;  “The  war 
for  higher  standards  is 
over,”  he  said. 

There  are  solutions  to  the  problems 
faced  by  newspapers  —  ntine  of  them 
quick  fixes,  but  solutions  nevertheless. 
Howx'ver,  most  of  the  editors  and  their 
publishers,  prisoners  of  the  bottom 
line,  won’t  implement  them. 

One  reason  the  public  distrusts  its 
newspapers  is  that  most  are  no  longer 
locally  owned. The  last  famih-con- 
trolled  papers  —  like  the  Proiieieiice 
Journal-Bulletiti  and  the  Raleigh  News 
&  Observer  —  are  falling  into  the 
hands  of  chain  publishers. That  is  not 
going  to  change. 

But  changes  can  be  made  in  other 
areas.  Here  are  the  four  biggest  prob¬ 
lems  faced  by  newspapers,  in  my  opin¬ 
ion,  along  with  their  causes  and  ways 
to  solve  them; 

♦  PROBLEM  #l;The  frequency  of 
factual  errors  in  our  newspapers. 

Cause;The  technology-driven  elimi¬ 
nation  of  proofreaders,  and  our  failure 
to  properh’  train,  retain  and  employ 
enough  skilled  copy  editors  to  do  the 
job. 

Solution;  Publishers  must  loosen  the 
purse  strings,  and  spend  some  of  that 
cash  that  gives  American  newspapers 
much  higher  profit  margins  than  any 
other  mature  industry. 


Hauser,  retired  executive  editor  of  the 
Providence  Journal-Bulletin,  lives  in 
Chapel  Hill.  NC. 


♦  PROBLEM  ^2;The  use  of  anony- 
mt)us  sources. 

Cause;  Mostly  laziness,  and  a  mis¬ 
placed  sense  of  urgency  that  convinces 
us  it’s  more  important  to  get  some¬ 
thing  into  print  fast  than  to  check  it 

out  and  to  find  people 
and  documents  on  the 
record. 

Solution;  Editors 
must  summon  up  the 
integrity  and  the  guts 
to  draw  the  line  — 
right  now'  —  and  say, 
we  will  no  longer  pub¬ 
lish  information  from 
people  with  their  own 
agendas  who  want  to 
make  public  statements 
while  hiding  their  faces. 

♦  PROBLEM  *3;  Sensationalism. 

Cause;  Competition,  real  and  per¬ 
ceived.  Aping  the  behavior  of  television 
(“If  it  bleeds,  it  leads”)  and  tabloidism 
in  both  print  and  TV,  newspapers  think 
they  have  to  exploit  similar  stories  of 
sex  and  crime  on  their  front  pages. 

Solution;The  same  as  *2;  Integrity 
and  guts.  Editors  should  look  back  at 
their  front  pages  of  10  or  15  years  ago 
and  learn  a  lesson  from  the  judgment 
and  restraint  they  used  in  those  days. 

♦  PROBLEM  Liberal  bias,  real  and 
perceived,  in  news  columns. 

Clause;  Journalists  are  often  drawn  to 
their  profession  by  their  desire  to  right 
the  wrongs  of  society.  They  see  the 
world  thrt)ugh  lenses  that  naturally 
slant  to  the  left,  and  this  can  affect  our 
decisions  on  what  to  cover  and  where 
to  display  the  resulting  stories. 

Solution; This  is  a  tough  one,  becau.se 
most  journalists  are  conscious  of  their 
bia.ses  and  strive  to  be  fair  and  balanced 
in  print.  The  only  answer;  Examine 
each  story  and  editorial  decision  with 
the  knowledge  that  what  seems  fair  to 
us  may  look  skewed  to  many  readers. 

Nt)ne  of  these  “solutions”  is  easy.  And 
considering  how  far  we  are  leaning 
over  the  abyss,  perhaps  it  is  foolish  to 
expect  any  of  them  to  be  adopted. 

As  Sandra  Rowe  told  us  in  Washing¬ 
ton,  “The  high  road  is  there,  if  we  will 
just  take  it.” 


There  are 
solutions,  but 
most  editors 
and  their 
publishers, 
prisoners  of  the 
bottom  line,  won't 
implement  them. 
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You 


Which  of  these  statements 
best  describe  your  newspaper: 


We  have  a  bear  lock  on  our  community’s  classified 
advertising  market. 

There  are  no  threats  to  my  classifieds  revenue. 


My  subscribers  are  loyal.  When  they’re  shopping  for 
a  new  home,  car,  or  job,  they  don’t  even  think 
about  looking  anyplace  other  than  our  classifieds. 

Competition?  What  competition?  We’re  a  one 
newspaper  town! 

Maybe  some  or  even  most  of  this  was  true  ten  years  ago. 
But  the  “Times"  have  changed.  So  have  the  Herald,  Post, 
News,  Courier,  Journal,  Express,  etc.  and  where  you’ll  find 
them;  www.times.com, www.herald.com, www.post.com.... 

And  as  goes  the  news,  so  goes  the  classifieds. 

If  your  classifieds  aren’t  online  now,  chances  are  they  will 
be  by  this  time  next  year.  Are  you  ready?  Do  you  know  and 
understand  all  there  is  about  this  evolutionary  and  revolu¬ 
tionary  new  medium?  Online  classifieds  have  raised  all  sorts 
of  issues  about  branding,  alliances,  technology  platforms, 
pricing,  staffing,  and  competition  from  many  new,  non¬ 
newspaper  sources.  Issues  the  experts  will  be  tackling  at 
this  conference. 

Change  and  growth  have  been  rapid  for  this  phenomenon 
we  call  Online  Classifieds.  Take  a  look  at  the  numbers: 

73%  of  U.S.  daily  and  non-daily  newspapers 
offer  online  classifieds. 

$1  -  $1.5  billion  in  advertising  dollars  will  be 
spent  online  during  1998. 

$35  -  $57  billion  will  be  spent  by  the  year  2000. 

$10  billion  worth  of  more  than  365  million 
e-commerce  transactions  occured  in  1997 

CAN  YOU  RISK  NOT  BEING  HERE? 


KCI 


Things  to  do  before  your  Summer  Vacation:  Register  Today! 

The  Editor  &  Publisher  Online  Classifieds  Industry  Symposium,  October  5-7  at  The  Adam’s  Mark 
Hotel,  St.  Louis,  MO.  Register  before  July  31st  and  take  advantage  of  our  early  Summer  rate  of  just  Corporate  Sponsor 
$695,  a  savings  of  over  $150!  For  further  information  or  to  register  online,  visit  our  Web  site  -  Electric  Classifieds  Inc. 
www.mediainfo.com  -  or  call  212-675-4380,  x314. 


Where  Else  Can  You  Explore 
The  Latest  Technologies  And  Equipment 
For  Your  Newspaper? 

Register  Today  for  NEXPO  '98  •  June  20-23,  1998  •  Orange  County  Convention  Center  •  Orlando 


Discover  a  World  of  Quality  Solutions 


Visit  NAA's  Web  site  at  www.naa.org  or  call  fax-on-demand  at  (703)  716-6291  and  reference  these  documents: 
(710)  Registration  form;  (720)  Housing  and  Travel  form;  (730)  List  of  Exhibitors;  (740)  Program  at  a  Glance; 
(750)  Rising  Stars;  (760)  Program  in  Spanish;  (770)  Labor  Relations  &  Technology  Seminar;  (780)  Tours. 


